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Hundreds of professional and 
beginning writers declare the 
new and greater PLOTKEY (in- 
cluding PLOTKEY MAGNIFIED, 
SLANTING AND SELLING and 
BUILDING THE STORY), to be 
the most efficient, most com- 
prehensive and invaluable plot- 
ting and writing aid they have 
ever found. The evidence of 
PLOTKEY’S greatness is to be 
found in the record of PLOT- 
KEY sales. 


“T find PLOTKEY not only helpful but stimu- 
lating. I have sold several radio scripts based 
on plots suggested by PLOTKEY. Best of all it 
makes one do his own work; it encourages 


CHRISTMAS 


, 


THIS CHRISTMAS DREAM 
MIGHT WELL COME 


“Am delighted with PLOTKEY! I have just 
made my first fiction sale—a story that sold 
for $50.00 to Ten Story Love. The editor, who 
was so kindly helpful, has asked me to submit 
more stories. Without POLTEKEY and the aid 
in SLANTING AND SELLING, I would never 


Texas. 


JOHN HAMILTON CURTIS, Box D, Dept. 10, Eagle Rock, Cal. 


[) I herewith enclose $10.00 in full payment for one CURTIS 
MAGIC PLOTKEY set, with full instructions for use, includ- 
ing PLOTKEY MAGNIFIED, SLANTING AND SELLING, and 
BUILDING THE STORY, which you are to send me prepaid. 


(0 I enclose $3.00 upon the above offer and will pay the balance 
of $7.00 at the rate of $1.00 a week starting one week after 
receipt of PLOTKEY. 


(It is understood that I have the privilege of returning PLOT’ EY within FIVE 
DAYS for FULL REFUND of my money if I am not fully satisfied) 


I am a professional writer []: beginning writer [). 


creativeness thereby causi s 

rather th: have plotted nor written the story, nor made 
grow rather than use it as a crutch.” J. K. the sale. Congratulations a million, and long 
James, 813 Citizens State Bank Bldg., Houston, live PLOTKEY.” Lois E. Lane, Temple City, 

California. 
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will be given a CHRISTMAS GIFT of a ONE DOLLAR valuation—if the 
request for information or order is postmarked before CHRISTMAS DAY. 


An informative new FREE 
circular— STORIES THAT 
SELL—which tells exactly 
how PLOTKEY operates to 
produce them, will be sent 
you without obligation upon 
request. You will also be 
given complete details on 
the SPECIAL MARKET and 
SALES SERVICE available 
to PLOTEKEY owners, and 
how every purchaser of 
PLOTKEY is now entitled to 
a SIXTY-DAY QUESTION- 
AND-ANSWER INSTRUC- 
TION SERVICE—A FREE 
ADDED PLOTKEY SERV- 
ICE. 
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. . By RICHARD TOOKER 


You have decided 
to write a story 
that will sell. 
From the instant 
the decision is 
made conscious 
technique begins 
to function. It 
functions with or 
without subcon- 
scious technique 
up to the actual 
writing of the 
story. At that 
point subconscious 
technique must 
function at some- 
where near perfection or else we have just an- 
other “dud.” 


I want to outline briefly the entire process 
of conceiving and producing a salable story to 
show definitely where conscious technique ends 
and the subconscious begins. I'll use one of my 
own yarns that appeared in Thrilling Mystery, 
“The Swine of Canthros.” I’m selecting this 
one because it was a very clear case of struggle, 
not with conscious problems, but with subcon- 
scious problems. 

Conscious technique, once mastered, becomes 
habitual and automatic. After nearly twenty 
years of thinking in creatively literary terms, 
I plot stories while sitting in a chair, apparently 
doing nothing. The process of conceiving “The 
Swine of Canthros,” before I wrote a line, was 
perhaps wholly mechanical. I used the same 
processes as the mathematician. The axioms and 
corollaries have different names, that is all. 


Richard Tooker 


CONSCIOUS AND 
SUBCONSCIOUS TECHNIQUE 


Mr. Tooker is the author of novels, articles, 
and short-stories published over a period of 
years. At one time associate editor of Faw- 
cett Publications, he now conducts a literary 
criticism service as well as writing himself. 
His most recent book is ‘Inland Deep” 
(Penn). 


First, idea selection. Out of the mass of expe- 
rience and learning and theoretical complica- 
tions of the known, I plucked a not-too-much- 
used horror idea in four words: 

Hogs eating human flesh. 


Second, a setting. Setting is not important in 
some fiction forms, but it is in the horror story. 
Well, hogs equals farm. How about the north- 
western wheatlands? I thought of the drouth 
and the close association of privation and deso- 
lation with horror. Seed of motive here as well. 
So, setting: An isolated farm in the drouth- 
stricken Dakota wheatlands. 

Third, a strong, lead character. I could get 
more horror out of the villain’s viewpoint, sup- 
plemented with subtle commentary. So my 
main character must be the villain. How about 
a selfish, miserly old farmer, who suppresses a 
sadistic hatred of mankind? He ought to love 
something besides his money. The idea is “hogs,” 
so I'll have him a lover of his prize hogs. Name? 
Something suggestive of what he is. Jens—Jens 
Piegan. Sounds devilish and bucolic. Good 
enough. Yes, there’s something to a name in 
fiction; in real life my villain might bear the 
inappropriate name of Bertie Darling. 

No. 4 process—I’m ready for a contrast 
character now. One who will naturally conflict 
with old Jens Piegan. A big-hearted, successful 
farmer, whom the reader will like, want to see 
win out. Tom—Tom Shed. Easy to read. 
Sounds like that kind of a man—honest, 
straight-from-the-shoulder. And who can say 
“Shed” isn’t farmerish? “When the Moon 
Shines Over the Cow Shed!” 

No. 5.—Now for some motivated conflict 


between Jens Piegan and Tom Shed. The two 


of them can’t just live happily ever after in the 
same community in a horror story. Suppose Jens 
Piegan plays poor, but is actually rich. He plays 
poor to beat his debts. Owes Tom Shed, of 
course. Hates all men, but Tom Shed in partic- 
ular. Very logical. Now a definite motive for 
Piegan’s hatred of Shed. Hogs! Hogs! Shed’s 
hogs are the only ones that have taken more 
prizes at the county fairs than Pieg ns. Good 
enough. Motivations growing out of, or into, 
the horror idea. 

No. 6.—Complication at this stage. Hogs are 
getting important. Shed has a mortgage on 
Piegarf’s hogs, the last of his prize-winning 
Duroc Jerseys. Due to drouth, Piegan can’t 
raise feed for hogs. Too stingy to buy feed even 
for his “darlings.” Intends to let Shed foreclose 
on hogs just before his (Piegan’s) worthless 
farm goes back to the government for long 
overdue loan. What is more likely than that 
Piegan should wish that his starving hogs could 
eat Tom Shed! (Motive and means for at- 
tempted horror murder. ) 

No. 7.—A timed situation for the drama to 
converge on. How about the day set for Shed 
to come for the hogs? Work up to this for the 
full tension of suspense. Hogs starving. They’ll 
eat any kind of flesh. Piegan knows it. He 
plans to have his hogs eat Tom Shed alive when 
he comes to foreclose mortgage. It will look 
like an accident. 

No. 8.—Ingenious method of attempted hor- 
ror murder. Always good stuff in thrill fiction. 
Here I scratch my head. Not a simple matter to 
feed a strong man alive to a bunch of ravening 
hogs. How to do it. Better key the plot 
well in advance for that all-important quality 
convincingness. Tom Shed has weak eyes, rather 
sensitive about his poor sight. Doesn't wear 
glasses except to read. Piegan plans to use Shed’s 
weak eyesight to assist in trapping him. He 
saws part way through a section of pen fence. 
He’ll lead Shed up to weakened fence, shove it 
in; hogs will rush out and devour weak-eyed 
Shed, while forewarned Piegan escapes. 

No. 9—More convincingness necessary. Must 
have it in this fiction business. Hogs, however 
hungry, might not attack a living man unless 
they were goaded to it. So Piegan baits his hogs 
with not only raw flesh, but human flesh. He 
murders his hired man to avoid paying back 
wages (double motive) and feeds the carcass 
piece by piece to the ravenous hogs. This adds 
horror to horror, as well as rigging the main 
crime plot realistically. 

No. 10—All set for the climax. I need a 
good surprise punch at the end. Reader may 
have a vague hunch that the hogs will eat Jens 
Piegan instead of Tom Shed (hoist by his own 
pete) but I'll see that Mr. Reader isn’t posi- 
‘Uncertainty is handmaiden of sus- 


‘the subconscious mind. 


The Author & Journalist 


pense. Twin sister of handmaiden: importance 
of events about to happen). So, when it’s all 
over and the hogs eat Piegan instead of Shed, 
I cast my last thunderbolt of shock: 

Last paragraph in Shed’s soliloquy: ““You had 
to be mad, Jens, or you’d have known sure as 
hell that those hogs would go for you first with 
that blood and grease on your clothes.” 

(Blood and grease came from hired man’s 
carcass. Redoubled movitation merging into 
poetic justice, inevitable as death and birth.) 


I knew this last paragraph of the story word 
for word before I wrote a line. Endings are the 
foundation of a story. Being read last, they are 
remembered longest. 

But I didn’t know one other single line of the 
story word for word after the conscious plan- 
ning. I said, as any one would: “It’s in the bag. 
Pound it out and spend the check.” 

And now comes the joker. Subconscious tech- 
nique had functioned only in the last paragraph 
of the yarn. All the rest of the puzzle had been 
worked out consciously. 

I sat down to write the story. I wrote solidly 
for three hours. I was feeling fine in a quiet 
house—in the mood. But the thing simply would 
not jell. The wording was mechanical, wooden, 
stilted, and everything else exasperating and 
disgusting. I knew every detail of that story, 
but I couldn’t tell it smoothly and forcefully. 

Of course I could have written something. I 
could have made a “dud” of it as many other 
writers do by conscious technique alone. But 
from long experience I knew that my subcon- 
scious wasn’t ready for that yarn, hadn’t assimi- 
lated it sufficiently. So I used subconscious tech- 
nique. 

I deliberately forgot that story. I forgot it 
consciously for three months, while working on 
other things that were mature in the subcon- 
scious. But subconscious did not forget. The 
subconscious never sleeps and never forgets. 

Three months after I had first failed on the 
final draft of “The Swine of Canthros,” I sat 
down and wrote the story salably, without ef- 
fort, in about two hours. And I wasn’t in the 
mood either. I rather disliked the job. 

In years long past I have struggled for days 
and weeks to “jell” a story by conscious tech- 
nique alone. I know it can’t be done. A few 
hours of intense concentration are enough for 
the test and the vivid impression of the task on 
If the story doesn’t 
come then, forget it consciously. Later, it will 
pop out of your mind and demand to be writ- 
ten even in the middle of the night. 

The subconscious mind is trained to write by 
conscious effort, but the subconscious is not 
mechanical and knows far better than the con- 
scious the problems at hand. Do not fight it 
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stubbornly. Lure and woo and trick the sub- 
conscious, but never force it. 

A trained subconscious is almost always ready 
to write something. Sit back and relax a little. 
What do you want to write? Better to write 
that, even if it is off-trail. It will be good for 
what it is, whereas the purely conscious effort 
will be a dud and worse than nothing. 

Bad subconscious technique is at its worst in 
the “grasshopper” conscious mind that cannot 
impress the subconscious deepiy and forcefully. 
Next in order of bad subconscious technique is 
the stubborn-willed and psychologically un- 
learned writer who wastes his time and energy 
trying to compose consciously. We can’t build 
art or near-art as we would a brick wall. 

Subconscious technique works at or near per- 
fection when we can write in spite of interrup- 
tions, when we are not conscious of ourselves 
or others near. We may not be in the mood. 
Subconscious doesn’t give a hang how we feel 
consciously or physically. We can write at 
death’s door with the impressed subconscious 
doing what it was willed to do in some forgot- 
ten time in the past. 

We train the all-important subconscious 
through conscious technique, by persistently 
willing the solution and fruition of specific 
problems. This training should continue 
throughout life. For some the connection be- 
tween the two minds is almost perfect. They 
are born that way. For others more numerous 
the subconscious must be understood and 
heeded and waited upon with patience. Im- 
perfect connections must be studied, and the 


FRUSTRATION THROUGH FEAR 


FTER trying for several years to write plays and 
stories, without much success, I stumbled onto 
a job as radio script writer. 

Up to this time I had never attended a radio writ- 
ing class, read a single book on the subject, or even 
listened to many stories over the radio. Yet when I 
saw my chance for a steady job I wrote three scripts 
almost over night, got them accepted, and brought my 
dream of supporting myself by writing to a reality. | 


It was only after drawing a third pay check that I 
had time to go to the library for a book-on radio writ- 
ing. I found a good one—Peter Dixon's “Radio 
Writing.” But I almost had heart failure reading it. 


“Have no illusions about its being an easy job,” 
Dixon warns. “‘It isn’t. It is probably the hardest job 
existing to-day for a writer. . . 


“This book cannot teach you to be a writer, but it 
can supplement your work in the experimental labo- 
ratories. . i 

Again, “It is a curious craft—writing for radio. 
There is little glory in it . . . there is not much finan- 
cial gain in the work. . . 


deeper mind searched for what is nearest to its 
mature fruition at any given time. No one can 
know this objectively. It comes largely through 
intuition. 

My own system reduces to this: I have in 
mind at all times some twenty or more story 
plans. I have “forgotten” all of these plans 
for weeks and months and sometimes years. 
But I haven’t “forgotten” them until I have 
forcibly impressed them on the subconscious 
mind. Always some one of these ideas is matur- 
ing in the subconscious. It may be a novel at 
a time when I can’t afford to write a novel. But 
I know that I'd rather write a good novel and 
starve than a lot of bad short stories and starve 
as well! 

One’s system must grow from what one 
knows of himself. Others can help a writer find 
his own subconscious technique, but they can 
never produce the formula. 


First stories that sell are invariably subcon- 
scious products. But one cannot write continu- 
ally without training the subconscious through 
willed effort. Subconscious doesn’t want to 
work; it can’t be forced to work; it must be 
duped into working. 

Jack Woodford says that many writers are 
victims of a “spoiled subconscious.” I may be 
one of them, at least partly. But all the more 
I need subconscious technique, as does the army 
of my company perhaps still worse off. It is the 
technique that begins where the conscious leaves 
off. It laps over into psychology, which is the 
mother lode of all creative works. 


By JULIA BRISTOL 
of Station W]BK, Detroit 


“The field of radio writing would appear unattrac- 
tive to the young writer. But it isn’t. . . 


“The big radio stations receive hundreds of .appli- 
cations for jobs as radio writers. The mails are full of 
unsolicited manuscripts. Many young writers offer to 
work for nothing just to learn what it is like. . .” 

And so forth. 

Had I -read this book before applying for the radio 
job, I should never have written a single script. I 
don’t mean to infer that the book isn’t a good one. 
It undoubtedly is. But reading it, I suddenly realized 
that one of the reasons why I had failed hitherto was 
that I let my knowledge of the difficulties in my path 
paralyze my will to work. 

This is doubtless what Dorothea Brande meant 
when she said (in ‘Wake Up and Live’), ceas- 
ing to let fear hold its frustrating sway we come into 
use of already existing aptitudes which we formerly 
had no energy to explore.” 

So I want to say to every aspiring young writer: 
Read and study. But don’t let the difficulties you en- 
counter dampen your ardor, or frighten you into pro- 
crastination or inaction. 

Write! 


| | | 
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. . . By JOSEPH LICHTBLAU 


IN the January, 
1932, issue of THE 
AuTHOoR & Jour- 
NALIST, an article 
of mine, 
New Confession 
Story,” appeared, 
in which I out- 
lined the needs of 
all the confession 
magazines then 
appearing on the 
stands. The list ran 
as follows: My 
Story, Every- 
body’s Magazine, 
Real Love Maga- 
zine, Rexall Magazine, Love Mirror, Modern 
Romances, Home Magazine, True Confessions. 
and the Macfadden group, True Story, True 
Romances, True Experiences, Love and Ro- 
mance. 

To the consternation of confession writers, 
with the discontinuance shortly thereafter of 
My Story, Everbody’s, Real Love, Rexall Maga- 
zine, and Home Magazine, only a bare half 
dozen markets remained in the field. The com- 
petition to sell to these markets became terrific. 
Writers who had made fat incomes from con- 
fession writing alone had to turn to other types 
of yarns if they hoped to pay the rent. 

Let us see how the situation has changed as 
this year of our Lord, 1937, draws to a close. 

We find that in addition to five survivors 
from former days, a number of new confession 
books have been established and are flourishing, 
apparently, as publishers discover that the read- 
ing public is again avid for “true stories.” 

As a result, the complete roster, as the cur- 
rent Handy Market List of THE AuTHoR & 
JourNALIsT undoubtedly will bear me out, now 
includes the old stand-bys surviving from the 
foregoing list—Love and Romance, True Ex pe- 
riences, True Romances, and True Story (the 
Macfadden group), True Confessions (Faw- 
cett), and Modern Romances (Dell)—plus 
these newcomers: Romantic Magazine (a new 
Fawcett magazine), Intimate Confessions (the 
Double Action group), Personal Romances (UI- 
tem Publications), Scarlet Confessions (Asso- 
ciated Authors), Secrets (Ace Magazines-Peri- 
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BOOMING 
CONFESSION MARKETS 


Mr. Lichtblau is the author of hundreds oi 
published stories under his own name and 
various pseudonyms, writing for a wide va- 
riety of magazines. He is also an author's 
agent in the New York field. 


odical House) , Thrilling Confessions (Standard’s 
Thrilling group), Real Confessions (Western 
Fiction Publishing Co.) , Candid Confessions and 
True Love Magazine (Popular Publications). 

The requirements of most of these have been 
covered in THE AUTHOR & JOURNALIST, but 
the information can be supplemented by notes 
gleaned from my own recent contacts. 

First of all, remember that the “‘true-story”’ 
style demands above all else that sort of con- 
vincing sincerity which makes readers feel that 
your story actually happened. It is necessary to 
know the “slant” of each individual magazine 
in order to write for it successfully. For ex- 
ample, Scarlet Confessions, formerly entitled 
Real Life Confessions, uses very spicy stuff— 
more spicy and sexy than the stories you see in 
any other confession magazine. The magazine 
pays an extremely low rate, 1% cent a word, and 
in One recent instance a story definitely accepted 
by Mark T. Pattie, editor, was later returned 
as fictionai.” 

Julia Gwin, editor of Ultem’s new confes- 
sion, Personal Romances, is very particular and 
choosy. She tentatively accepted a confession— 
and then decided that it wasn’t quite sincere 
enough for her. But she suggested another pos- 
sible market. 

Romantic Magazine, edited by Mary Lou But- 
ler, wants frank treatment of love experiences 
of young people in their late teens or early 
twenties, with plenty of. human interest. 

True Love Magazine, the new Popular Pub- 
lications magazine edited by Cordelia B. Makarius, 
uses confessions that are more like love stories 
told in the first person, while its companion, 
Candid Confessions, goes in for more sensational 
stuff. “I Nearly Died Like Ronnie Gedeon!” 
and “I Staked My Body “and Lost” are titles 
from it that show pretty well what sort of sto- 
ries are liked. 

Thrilling Confessions, of the Standard group, 


uses sensational and highly sexy confessions— 


nothing over 6000 words. In it you'll find such 
titles as “I Posed in the Nude.” 

The requirements of the older magazines— 
the Macfadden group and the Fawcett and Dell 
magazines—are pretty well known by all who 
have studied this type of magazine at all. 

My suggestion, for those who wish to break 
into this field, is: Study the Titles! Build 
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yarns around them; study each magazine’s indi- 
vidual slant. It seems that the 1932 vogue for 
less sexiness in confession stories, which I dis- 
cussed at length in my article previously men- 
tioned, is now out of date. SEX, in capitals, is 
again required; and you’ve got to have it in 
most of your stories nowadays, if you hope to 
interest editors.* 


*Let us anticipate objections from confused readers who 
may feel that this contradicts the article in our November 
issue, ‘“‘Not by Sin Alone.’”’ We do not believe there is 
any conflict. Mrs. Cornell, in her article, showed that 
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And again I repeat: You must tell your story 
with the utmost sincerity and convincingness. 
No matter how fictional your plot is, if you 
tell it so that readers will believe that it actually 
happened to you, it may get over. For now 
again, after some years of comparative inertia, 
confession magazines are a lucrative field for 
writers. 


confessions involving themes other than sex can be sold 
to this market, but she emphasized the point that a 
stronger than average story is required in order to over- 
come the handicap. 


WRITING THE NATURE STORY 


FOR CHILDREN 


RITING on nature subjects is not as easy as 
W some people think. One’s love for the out- 

doors and the creatures that live there does 
not necessarily qualify him for this type of writing. 
In many cases one’s knowledge of birds and animals 
is quite superficial. Yet in no other line of writing 
are accuracy and sincerity of greater importance. Read- 
ers, old and young, are quick to pick flaws. If such 
flaws are genuine they blight the author's reputation 
considerably. 


When I began to compose nature stories I rather 
fancied my grasp of the subject was sufficiently com- 
plete for a start. But I soon learned that a great 
amount of personal observation and research was 
necessary in order to deal adequately with the wild 
and tame creatures I intended to use as characters. 
Familiarity with wild life habits was not enough. It 
was necessary to know how the various birds and 
animals would react to different circumstances. With- 
out this information convincingness, I knew, would be 
lacking. Every reader knows certain facts about na- 
ture and a regular storm of criticism arises when the 
author errs. 


Early in my career as a nature writer I determined 
to present only accurate information in narrative form. 
Furthermore, I resolved not to give my animal and 
bird characters human characteristics. It was my con- 
tention and still is that nature is wonderful enough 
anyway without making the creatures talk and act 
like human beings. Editors of children’s magazines 
like the material they buy to be constructive and en- 
tertaining as well as true to the life habits of the 
furred and feathered creatures it pictures. Also, | 
knew that each story must have a worth-while point, 
be simply written and have a certain amount of sus- 
pense. A bit of humor is not wasted, either. 


In some of my stories J chose as a main character, 
or hero, some bird or animal that was in trouble of 
one kind or another. Perhaps a forest fire had burned 
out its den, forcing it to find a new home. Other 
means of gaining reader sympathy are injury, loss of 
a mate, disobedience. of parental warnings and shift- 
less habits. When some such element of suspense 
has been established the reader is anxious to know 
how things will turn out. But the ending, even after 
severe punishment, should always be happy. And, of 
course, it is essential to avoid all hint of real cruelty 
and torture, for tragedies register themselves unfavor- 
ably on the child mind. One can easily win the sym- 
pathy of the reader without going so far as to have 
animals caught in traps or badly wounded by some 
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hunter’s bullet. Injuries sustained during altercations 
with another creature of larger stature are not objec- 
tionable, however, for it is all a part of Nature's 
scheme of things. 


Among the ‘‘characters” I have chosen for such fic- 
tion are the coyote, eagle, mountain lion, chickadee, 
wild goose, rock cony, wild duck, beaver, badger, 
mountain goat, porcupine, pheasant, bear and deer. 
Each of these creatures has habits and eccentricities 
peculiar to itself. For instance, the porcupine rolls 
himself into a ball when danger threatens. This fact 
is meat to the nature writer. The chickadee does not 
migrate as do most birds. The beaver is a master en- 
gineer, as witness his wonderful dams. The bear can 
outrun the horse. The mountain goat is singularly 
sure-footed. The deer smears his wounds with dust 
and mud as a protection against hateful insects. The 
cony gathers and stores hay while the sun shines, just 
as a good farmer does. Practically every creature does 
things differently. It is astonishing how many plots 
can be built around these habits. 


As in adult stories, the nature story for children 
should present the problem early. This develops sym- 
pathy for the protagonist. And in nature writing for 
the wee tot it is highly desirable to open the narra- 
tive with a bang. For instance: 


Johnny Porcupine looked behind him. Not 
ten feet distant stood a great towering shape. It 
was Sammy Bear, the black fellow, who had been 
trailing Johnny ever since the porcupine came out 
of his den in the rocky bluff. 


The reader senses definite action just ahead and goes. 
on. His interest is whetted. 


Books of nature stories are proving popular these — 


days. In my latest book, “Molly Fox and the Hounds,” 
there are nineteen short tales, featugng for the most 
part the troubles of birds and animals and their final 
escape from danger. There is no reason why anyone 
who knows Nature intimately cannot turn out such 
material and sell it. He will find that the more he 
writes the easier it will become; one plot often sug- 
gests another, and the stories, while requiring careful 
planning, can be written in a very short time. The 
best market is among the various magazines for 
younger ages issued by the religious publishing houses. 

Between 600 and 1000 words is a good length for 
such material. The small child does not like his 
stories too long. Lengthy stories tire him and he is 
apt to abandon them for something shorter. 
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SPEAKS 


ANONYMOUS 


HERE’S an agent in Chicago. There must 
be several agents of various kinds, but this 
‘one is a literary agent, and he has a letter- 

head to prove it. I hope he sees this. It will 

atone, in some measure, for the manuscripts he 
has inflicted on me. 

I belong to that ignoble group of assistants 
known as “readers,” and I read for all fifteen 
of the magazines published by the company 
which overpays me every Friday, causing me to 
give thanks, weekly, that I no longer depend 
on free-lance returns to keep body and soul on 
speaking terms. 

Of the string issued, half the magazines are 
Westerns. The house pet, the baby which pays 
the rent and feeds the hired hands, is a Western. 
We eat, sleep, think, read—and sometimes even 
write—the West. We stated all this in no un- 
certain terms in market letters, in articles in 
leading writers’ magazines, in personal letters to 
authors, agents, and quacks—especially quacks. 
The grim mistake we made was in quoting, in 
market tips, a slight increase in rates. And have 
we suffered! 

The Chicago agent mentioned above opened 
his attack with a little masterpiece beginning, 
“T was born sixty-five years ago.” I don’t know 
_ how it ended. I doubt if any one in the office 
knows. We did read the attached letter—it was 
short. It stated that the story was TRUE (the 
capitals are the agent’s). It also stated that this 
was an adventure story, which was the real rea- 
son we didn’t read it. If it had been a Western— 
or had fitted any of our other books—we would 
have had a swing at it, even with that opening. 
The agent submitting hoped we would find a 
place for the story “‘at your good rates, as set 
forth in AUTHOR & JouRNALIsT.” If we had 
been paying for material with a year’s subscrip- 
tion and color lithographs from the advertising 
illustrations, we wouldn’t have bought an ad- 
venture story even from Ernest Hemingway. 

Following this came a story of the great north 
woods (where I’d love to spend a summer, as it’s 
one of the few places in the world we don’t 
publish stories about). Next came a mining 
story, which he hoped we could use in one of 
our Western books, at the good rates—etc. 
Somebody in the office with more patience and 
time than I have, wrote the guy a nice long 


The Author & Journalist 


AN EDITOR'S READER 


letter. I hope he read it more. thoroughly than 
he did our market tips. 

Why send your oft-rejected story to the mar- 
ket advertising an increase in rates? Isn’t that 
proof positive that the house is on the up grade, 
looking for better writers, bigger names? And 
why, when we announce a need for Western 
action stories, send us a mining story, a north 
woods romance, or anything beginning “I was 
born sixty-five years ago”? 

The question in my mind is, do people read 
the market tips they find in the writers’ jour- 
nals? I doubt it. Ask them, and they’ll swear 
they do. But I imagine this is what really hap- 
pens. They read a magazine title which sug- 
gests a market for their brain child, skip the in- 
tervening paragraph or so which would tell them 
whether it might be a market or not, and seize 
upon the address. Then they are amazed when 
the rejection slip comes rolling home. 

If the fatal words, “We announce a slight 
increase in rates,” happen to strike the author’s 
eye, he immediately clicks his heels in rapture 
and begins earning his first million as a contract 
writer for the growing publishing house. He 
doesn’t stop to read the editor’s carefully pre- 
pared qualifying statement that the house will 
now want names, better fiction in all fields, and 
is getting much of its material from contract 
writers and on assignment. A half truth, unlike 
a half loaf of bread, is far worse than none at 
all. 

The free-lance, the dud, the guy with one 
story in his system—these are not the only of- 
fenders. I lead off with an agent’s antics just 
to prove my point. I don’t say he’s a good agent, 
or a typical one, but we continually get manu- 
scripts from the leading New York agents which 
violate one of our two definite taboos. Our 
books do not use Indian stuff, and do not permit 
too much woman interest, never using the 
woman’s viewpoint. Yet we are perpetually 
bombarded with Indian massacres in which the 
heartbeats of the lovely heroine mingle with the 
menacing throb of the tom-toms. 

Everyone knows what happens to a young 
man’s fancy in the spring. I didn’t know until 
this spring, however, what happens to the house- 
wife’s fancy. It lightly turns to thoughts of 
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love fiction, since reality is a disappointing 
brute. This harmless species of the human race 
seats herself at a neighbor’s typewriter—or uses 
hubby’s office machine while the stenog is va- 
cationing—and writes a love story. She is very 
professional about it, because she read enough 
of the market tip to know that manuscripts 
should be typed, on one side only, and that a 
self-addressed, stamped envelope must be en- 
closed—just as a formality, because her story 
really happened, and everyone agrees that the 
way she and John met was just the cutest thing, 
and should make a charming story. Didn’t Dor- 
othy’s story—which wasn’t a bit better—ap- 
pear in True Romances? (Yes; rewritten by 
fourteen staff members, who could cheerfully 
choke Dorothy.) 


The housewife hasn’t noticed that, of our 
fifteen books, one is a love-story magazine, pub- 
lished bi-monthly. This means we use between 
forty-five and sixty stories a year. The author 
writes confidently to Miss Gloria Glorious, or 
some such fictitious person, telling all about 
how the story is true—except that she changed 
it a little bit, of course. She hopes the story 
will be accepted, and she’s willing to accept the 
minimum rate quoted in the current issue of 
AuTHoR & JouRNALIstT—borrowed from Dor- 
othy, who sold to True Romances three years 
ago. 


Yesterday I got fifteen paragraphs from an 
unpublished book on mining, which the author 
thought we might use for fillers. If he finds one 
filler in any of our books, I’ll buy his myself. 
Two weeks ago I got a card from someone who 
has a collection of old newspapers, and feels 
that the publication of historical excerpts from 
these papers would gain us many new subscrib- 
ers. The writer did not sign the card nor did 
he put a return address on it. I could not have 
replied, even if I had agreed with his statement. 
I did want to tell him we use no factual mate- 
rial, 

But I object principally to the fiction which 
is as foreign to our market as any of the taboos 
listed here. 

One author of my acquaintance bragged that 
he had never read a magazine he had sold to. 
He neglected to mention he had sold to two— 
at three-quarters of a cent and less. He is very 
proud of selling to magazines without reading 
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“AND HE SAID TO GIVE YOU FIVE EXTRA 
REJECTION SLIPS—FOR YOUR NEXT 
FIVE NOVELS!” 


them, however. He may sell another story, 
someday. 

How can you find out any more easily what 
the editor wants than by reading his magazine? 
Obviously he does not print what he doesn’t 
want. I faithfully promise that we have never 
published a mining story nor a north woods 
story in one of our Western books, nor will we. 
We have never published a story beginning “I 
was born” in any of our books. As the late 
Will Rogers said about his birth certificate, we 
sorta take them things for granted. 

We frequently find manuscripts addressed to 
one Western book which we find suitable for 
another of our chain. This is no credit to the 
author or agent. It happens that the whole 
staff has a finger in each editor’s pie and if the 
yearn fits any one book we O. K. it. 

Rarely do we offer more than the minimum 
rate on a first yarn. How do we know the 
author can produce consistently? The third 
yarn usually gets a rate increase and any ordered 
yarn brings a good rate. The point is, send us 
material because it fits our market, not because 
we advertise an increase in rates. I think any 
publishing house will say the same. We'll pay 
you more than you’re worth, but we wish to 
high heaven we hadn’t said so in print! 


“ORIGINALITY”—what a theme! And SEWELL PEASLEE WRIGHT—what an author to handle 
it! This by way of announcing the leading article in the January Author & Journalist. Sewell Peaslee 


Wright is one of the outstanding favorites among A. & 


J. contributors, and when we asked him whether he 


thought he could do an article for us telling readers something abcut originality, and how to achieve it, the 
challenge stimulated him to produce one of the most vital and important pieces he has yet written for us. 


It is a long, satisfying article, and it will appear in the January issue. 


o scheduled, for January and 


February issues—a splendid article on the present-day Western-story formula by Robert E. Mehaffey, out- 
standing Western writer, the annual Handy Market List of Greeting Card Publishers, and the annual direc- 
tory of Verse Periodicals. And then—for March—the Annual Forecast Number, better and more compre- 


hensive than ever. 
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The Author & Journalist 


THE AUTHOR & JOURNALIST'S 
LITERARY MARKET TIPS 


GATHERED MONTHLY FROM AUTHORITATIVE SOURCES 


R. N., 420 Lexington Ave., New York, is a new 
controlled-circulation magazine for nurses edited by 
Ruby R. Freer. Helen M. Reed, managing editor, 
writes: “We use articles only, pertaining to the 
human-interest side of nursing, or factual material of 
interest or value to nurses everywhere. Lengths, 1500 
to 2500 words. We do not use fiction, verse, fillers, 
jokes, or news items. Payment is made ten days after 
publication, but low in any case, depending on the 
material.” 


The Literary Digest is being resumed as a title by 
The Digest, 233 Fourth Ave., New York, which is no 
longer published by the Review of Reviews Company 
but has been adopted by a new firm headed by 
George F. Havell. David H. Page, editor, writes that 
the policy will now call for short articles, about 1000 
to 2500 words in length, of definite news value, or 
tied in closely with a background of news interest, 
including short feature articles dealing with personali- 
ties, out-of-door topics, and anything of important cur- 
rent news interest. Photographic illustrations will be 
gladly considered. Payment is on acceptance at good 
rates. A large amount of material is taken from quoted 
sources. 


Silk Stocking Parade, Arrow Publications, 125 E. 
46th St., New York, is announced. It desires short- 
stories and short shorts and fictionized articles 
of universal appeal; 2500 words maximum for articles 
and 3000 to 3500 words for short-stories. Material 
should have a degree of sex appeal (not too “hot’’; 
Esquire is suggested as a model), and should be 
marked by cleverness. Fair rates are announced, pre- 
sumably on publication. 


Avocations, 2 W. 46th St., New York, is a new 
magazine of leisure and hobbies. H. L. Lindquist, 
editor, writes: ‘We use articles only, specifically re- 
ferring to the several hobbies featured in -the maga- 
zine, but these are handled by our own staff or on 
assignment. Payment is on publication at 1 cent per 
word.” It is possible that by writing to the editor 
assignments might be obtained by writers of authority 
on such subjects as Photography and Travel, Books 
and Autographs, Fine prints and Etchings, Stamps and 
Coins, Antiques and Glass, which are among the 
hobbies featured. 


Homes of the West, 654 Market St., San Francisco, 
is a new monthly magazine devoted to home and 
garden material in the eleven Western states—chiefly 
the Pacific Coast, however. It is edited by Loring E. 
Schuler, former editor of The Ladies Home Journal, 
and indications are that good rates will be paid for 
material, both text and photographs. 


Boys’ Comrade and Girls’ Circle, juvenile periodi- 
cals of the Christian Board of Publication, Beaumont 
and Pine Sts., St. Louis, Mo., will be combined under 
a new title the first of the year. The new periodical 
will be edited for boys and girls, ages 13 to 17, writes 
Herbert L. Minard, editor. It will use short-stories of 
2000 to 2500 words, serials of eight to ten chapters, 
illustrated articles of 100 to 1500 words, verse, and 
miscellany. Payment will be at $3.50 per thousand 
words, on acceptance. 

American Cavalcade, 420 Lexington Ave., New 
York, has been discontinued, 


Look, Register and Tribune Bldg., Des Moines, Ia., 
writes that it is a better market than formerly for 
the amateur photographer. A contributor’s page has 
been started and the advent of advertising in the 
magazine gives it a chance to use more odd single 
pictures than in the earlier issues. A minimum of 
$5 per print is paid, with most pictures being pur- 
chased or rejected on the day of receipt. Residents 
of New York City, Washington, and Hollywood, can 
save postage by submitting pictures to Look’s editorial 
branch offices in those cities. 

Detective Story and Clues, 79 7th Ave., New 
York, Street & Smith magazines, are now under the 
editorship of Anthony M. Rud, formerly editor of 
Adventure. Mr. Rud is holding his novelette length 
down to 15,000 words on both magazines. 

Better English, 152 W. 42nd St., New York, writes 
that it will accept articles on speech correction from 
physicians only. However, it is in the market for 
short articles pertaining to the subject its title sug- 
gests, by professional writers. These should range 
from 1500 to 2500 words. Rates are now announced 
as from 1/, to 2 cents per word, fillers 2 cents, on 
acceptance. 

Double Detective, 280 Broadway, New York, new 
magazine of the Frank A. Munsey Company, edited by 
Preston Grady, is particularly in the market for off- 
trail shorts of 3000 or 4000 words, but is also wide 
open for every type of worth-while detective fiction. 
“We are prepared to pay what we think are pretty 
fair rates—at least on a par with other detective 
magazines—and to give quick decisions on all worthy 
material,” writes Mr. Grady. 

Gay French Life, Midnight Gayeties, and Saucy 
Movie Tales, 439 Broadway, Brooklyn, N. Y., are new 
sex magazines edited by Joe Mann, who published 
several similar magazines in 1933 and 1934. Con- 
tributors report prompt payment for stories used in 
the first issues, at 4% cent a word. 

Robert Speller Publishing Corporation, 545 Fifth 
Ave., New York, for its spring list, is looking for 
“important’”” novels in the $2.50 class, writes Arm- 
strong Livingston, editor. “Our tastes are catholic in 
respect to themes and settings; we want simply a 
story that has something to say and says it well.” 
More prompt decisions than have prevailed in the 
past are promised. 

From far-off India comes this request for material 
from Monday Morning, “A Weekly Journal News- 
paper,” 52, The Mall, Lahore (Punjab): “Dear Sir: 
We are starting a new weekly journal in Northern 
India with the intention of producing a first-rate 
newspaper-journal. We will publish authoritative ar- 
ticles on political affairs—national and international— 
economic issues, social questions, literary criticism, 


sport, cinema, radio, etc. Short-stories and character 


sketches could also be considered for publication pro- 
vided they relate to contemporary life. Interviews 
which have a special significance for India would be 
very welcome to us.” The letter is signed by Freda 
M. Medi, B. A. Hons (Oxon), associate editor. Rates 
of payment for material are not stated. 

McCall's Magazine, 230 Park Ave., New York, is 
now publishing a book-length novel in each issue. 

(Continued on page 24) 
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THE AUTHOR & JOURNALIST’S 


AANDY MARKET LIST 


FOR LITERARY WORKERS + « PUBLISHED QUARTERLY 
DECEMBER, 1937 


The Handy Market List is designed to give, in briet, convenient form, the information of chief importance to 


writers concerning periodical markets. 


Constant vigilance is exercised to keep this list up to the minute. New pub- 


lications, changes of address, and changes of editorial policy are closely followed in preparing for each quarterly publi- 


cation. A few obvious abbreviations are employed; 
bi-monthly; W, weekly; Q, quarterly, etc. 


onably soon after acceptance; Pub., payment on or aiter publication. First-class rates, 
around % cent; low rates, under % cent. Editor’s name is 


When possible the name ot magazine is followed by a key-word indicating the publishing house 
. indicates Street & Smith; Doubleday indicates Doubleday, Doran & Co. 3 
“‘Unsatisfactory”’ after a listing is a warning that delays in payment or non-payment for 


good rates, an average around 1 cent or better; fair rates, 
given when availabie. 
banner under which is issued S, & 
etc. The notation ‘‘Slow”’ 


material have been sepertel: writers submit manuscripts to such markets at a risk. 


M-20 means monthly, 20 cents a copy; 2-M, twice monthly; Bi-M, 
Numbers indicate preferred word limits. Acc. indicates payment on or reas- 


around 5 cents a_word or better; 


All editors insist upon the enclo- 


sure of return postage, preferably stamped, addressed envelopes. 


LIST A 


General periodicals, standard, literary, household, — and non-technical, which ordinarily pay on acceptance at rates of about 
cent a word or better. 


ce G-Man Magazine, (Popular) 205 E. 42nd St., New York. 
ce M- 10) Short-stories, novelettes 9000, novels 15,000, involv- 
ing activities of G-Men. Rogers Terrill, ed. director; Loring 
Dowst, ed. Ic, Acc. 

Ace Sports, (Ace Mags.) 67 W. 44th St., New York. (M) 
All sports, college and pro, 3 months in advance of season. 
Shorts 5000 or less, novelettes 9000-13,000; strong character 
conflict, woman interest. No first-person. Fact fillers A. 
\. Wyn. Je up, Acc. or shortly after. 

Ace High, (Popular) 205 E. 42nd St., New York. (M-10) Fast- 
action old-west adventure short- stories up to 6000, novelettes 
11,000, novels 18,000; Western fact articles 1000. Rogers Terrill, 
Ed. director; Willard Crosby, Ed. le up, Acc. 

Action Stories, (Fiction House) 461 8th Ave., New York. 
(Bi-M-20) Fast-moving, dramatic Western short-stories, 3000- 
owns novelettes; some woman interest. Malcolm Reiss. lc up, 
Acc. 

Adventure, (Popular) 205 E. 42nd St., New York. (M) Dis- 
tinctive adventure short-stories, novelettes. Howard Bloomfield. 
1%ec up, fillers Ic, Acc. 

Air Trails, (S. & S.) 79 7th Ave., New York. (M-15) Modern 
aviation short-stories 3000-5000; novelettes 8000-10,000; novels 
arranged for; air articles 2000-3000. F. Orlin Tremaine. 1c up, 
cc. 

All-American Fiction, (Munsey) 280 Broadway, New York. 
(M-15) General fiction, all types and locales; romance, adven- 
ture, mystery, sports, unusual and off-trail. Short-stories 1000- 
7000; novelettes 10,000-15,000; short novels  25,000-40,000 
George W. Tost. Good rates, Acc. 

All Story, (Munsey) 280 Broadway, New York. (W-15) Dra- 
matic, emotional love short-stories, heroine’s viewpoint, 4000- 
7000, novelettes up to 12,000; short serials 25,000-30,000. Miss 
Amita Fairgrieve. Good rates, Acc. 

All Western, (Dell) 149 Madison Ave., New York. ie 10) 
Dramatic Old-West short-stories 5000, novelettes 10,000-15,000, 
romantic interest, humor; occasional “‘tall tales.” Arthur Law- 
son. 1!4c up, Ace. 

American Magazine, The, (Crowell) 250 Park Ave., New York. 
(M-25) Short-stories 3500 to 6000; serials 50.000: short shorts 
1500 to 1800; mystery novelettes 20,000 to 25,000; ‘‘Vigneties”’ 
under 500. Articles usually arranged for or staff-written. Sum- 
ner N. Blossom; Albert Benjamin, fiction Ed. Good rates, Acc. 

American Mercury, The, Ridgefield, Conn. (M-25) Reviews, 
comment, essays; serious and political articles, short-stories, 
3000, verse. Paul Palmer. 3c up, Acc. 

Argosy, (Munsey) 280 Broadway, New York. (W-10) Good 
fiction, every variety, sound characters, romantic elements, col- 
orful background. Short-stories 1000-7000; novelettes- 10, 
25,000; serials up to 90,000 (installments 10,000-12,000). Chand- 
ler Whipple. Good rates, Acc. 

Asia, 40 E. 49th St., New York. (M-35) Interpretive articles 
on oriental life, politics, art, culture, exploration and thought, 
Russia ——, 1800-3800. Oriental fiction; translations. Rich- 
ard J. Walsh. 2c, Acc. 

Astounding ‘Stories, (S. & S.) 79 7th Ave., New York. (M-20) 
Pseudo-scientitic, fast-moving short-stories, up to 6000; novel- 
ettes 12,000-20,000. F. Orlin Tremaine. 1c up, Acc. 

Atlantic Monthly, 8 Arlington St., Boston. (M-40) Essays, 
human-interest articles; sketches, short-stories, verse; high lit- 
erary standard. Ellery Sedgwick. Good rates, Acc. 


Ballyhoo, (Dell) 149 Madison Ave., New York. (M-15) Hu- 
morous cartoons, gags. Norman Anthony. Good rates, Acc. 

Black Mask, (Warner) 515 Madison Ave., New’ York. (M-15) 
Realistic, convincing, natural, action fiction in crime-detective 
field, likable, he-man heroes; ‘all lengths, short shorts to novel- 
ettes, up to 18,000. Fanny Ellsworth. Good rates, Acc. 

Blue Book, (McCall) 230 Park Ave., New York. (M-15) 
Western, mystery, adventure short-stories, novelettes, serials. 
Real-experience contests. Donald Kennicott. 2c up, Ace. 

Breezy Stories and Youngs, 55 W. 3rd St., New York. (M-20) 
Love short-stories with sex interest, 4000-5000; novelettes 8000- 
10,000. Phil Painter. 1c, Acc. 

Canadian Home Journal, 71 Richmond St., W., Toronto, Ont. 
(M-10) Short-stories up to 5000, 4 to 6-part serials: articles of 
interest to Canadian women, 2500. W. Dawson. Good rates, Acc. 

Candid Confessions, (Popular) 205 E. 42nd St., New York. 
(M) First-person confession glamorous sex angle, no 
happy outcome, 10,000, Cordelia B. Makarius. 
c up, Acc, 


Champion Sports, (Ace Mags.) 67 W. 44th St., New York. 
(Bi-M) All sports, college and pro, 3 months in advance of, sea- 
son, Short-stories up to 5000, noveiettes 10,000 and 15,000; 
strongly plotted; character conflict: no first-person stories. Fact 
fillers. A. A. Wyn. Ic, Acc. 

Chatelaine, (Maclean) 481 University Ave., Toronto, Canada. 
(M-10) Short-stories of love, married-life problems parental 
problems, mystery, adventure, 3500-5000; short serials. Articles, 
Canadian woman ‘interest, up to 2000. Byrne Hope Sanders. 
le up, Ace. or Pub. 

Clues-Detective Stories, (S. & S.) 79 7th Ave., New York. 
(M-10) Rapid-action detective short-stories up to 5000; novel- 
ettes 9000-15,000, woman interest permitted. Anthony M. Rud. 
le up, Acc. 

College Humor (Thrilling) 22 W. 48th St., New York. (M-15) 
Ilumorous articles, short-stories, sketches, miscellany, cartoons. 
Robert A. Vines. Good rates, Acc. 

Collier’s, (Crowell) 250 Park Ave., New York (W-5) Short- 
stories up to 5000; serials up to 60,000; articles on_ popular 
questions of the day 3500-5000; short short-stories. Wm. L. 
Chenery. First-class rates, Acc. 

Columbia, 45 Wall St., New Haven, Conn. (M-10) Knights of 
Columbus publication. Articles on contemporary science, travel, 
sport, topics of general interest for men 2500-3500; action short- 
stories 5000; verse. John Donahue. 1 to 3c, Ace. 

Commentator, The, 101 Park Ave., New York. (M-25) Feature 
articles based on current news, 400- 1800; fillers; sport stories; 
occasional humor, Lowell Thomas, Hawthorne E. Daniel, 
Mng. Ed. Good rates, Aec. 

Coronet, 919 N. Michigan Ave., Chicago. (M-35) Articles of 
helieve-it-or-not type, essays on cultural subjects, 1500-3000; 
short-stories 1000-3000; fact items 100-400; photos. Average 3100 
per article, Acc. 

Cosmopolitan Magazine, (Hearst) 959 8th Ave., New York. 
(M-25) Outstanding short-stories 5000-7000; short shorts 1000- 
2000; novelettes 10,000-20,000; serials 50,000-60,000; hook-length 
novels. Articles of cosmopolitan interest 2000-4000; long (hook- 
length) non-fiction features and serials. Harry Payne Burton. 
First-class rates, Acc. 

Country Gentleman, (Curtis) Independence Sa., Philadelphia. 
(M-10) Short-stories up to 6500; serials; articles 3000- 
articles for women; humorous sketches; jokes. Philip S. Rose. 
First-class rates, Acc. 

Crime Busters, (S. & S.) 79 7th Ave., New York. (M-10) 
Fiction dealing with conflict between the law and underworld. 
John L. Nanovic. 1c, Acc. 

Cue, 6 E. 39th St., New York. (M) Articles and short-stories 
up ta 1500 concerned mainly with metropolitan and suburban 
activities, personalities, entertainment. Drawings, photos, ecca- 
sional witty or satirical verse. Fillmore Hyde, Ed.; Jesse 
Zunser, Mng. Ed. Up to Se, Acc. 


D. A. C. News, Detroit Athletic Club, Detroit, Mich. (M-25) 
Humorous short-stories, up to verse, jokes, fillers, 
art work, cartoons; cartoon ideas. Chas. A. Hughes. First-class 
rates, Acc. 

Dare-Devil Aces, (Popular) 205 E. 42d St., New York. (M-10) 
Thrilling Western-front air short-stories 3000-6000, novelettes 
10,000-12,000. Wm. Fay, le up, Acc. 

Daring Detective (Country Press) 1501 Broadway, New York. 
(M-10) ‘inustrated dramatic fact crime stories up to 5000; must 
have woman interest; love crimes, triangles, etc. Leonard W. 
Diegre. 1%c up, photos $3, Acc. Advisable to query. 

Detective Action Stories, (Popular) 205 E. 42nd St., New 
York. (M-10) Plotted and motivated detective action short- 
stories 1200-6000, —— 10,000-20,000. (No deductive sto- 
ries.) Ralph Perry. Ace, 

Detective Fiction Weekly, (Munsey) 280 Broadway, New York. 
(W-10) Detective, crime, mystery a stories 1000-7000; novel- 
ettes 10,000-25,000; serials 40,000-80,000. Fact — of murder 
mysteries 2000-6000. Charles Ingerman. 1%c, A 

Detective Novels, (Thrilling) 22 W. 48th St., ae York. (M) 
Detective novels, 30,000; short-stories. Leo Margulies, Ed. 
director. 1c up, Acc. 


Detective Tales, (Popular) 205 E. 42nd St., New York. (M) 
Emotional short-stories against a crime background up to 4000; 
detective-mystery-menace novelettes 9000; novels 15,000; dra- 
matic situations, glamorous detective action. Rogers Terrill, Ed. 
yp Loring Dowst, Ed, 1%c up to 3000, le up over 3000, 
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Detective Story Magazine, (S. & S.) 79 7th Ave., New York. 
(M-20) Detective short-stories 2500-5000; novelettes up to 15,000. 
Anthony M. Rud. le up, Acc. 

Dime Detective Magazine, (I'opular) 205 E. 42d St., New York 
(M-20) Mystery, action short-stories 5000, emphasizing menace 
and horror; novelettes 10,000-15,000. Kenneth White. lc up, Acc. 

Dime Mystery, (Popular) 205 E. 42nd St., New York. (M-10) 
Thrills, chills, mystery, action in novels 17,000; novelettes 
9000-10,000; short-stories up to 5000; love interest. Rogers Ter- 
rill, Ed, director; Loring Dowst, Ed. le up, Acc. 

Dime Sports, (Popular) 205 E. 42d St., New York. (M-10) 
Sport short-stones -6000; novelettes 10,000-12,000, youthful 
collegiate or professional players, actual games featured. 
Woman interest not desirable. Submit three months ahead of 
season. Alden H. Norton, lc up, Acc. 

Dime Western Magazine, (Popular) 205 42d St., New York. 
(M-10) Vigorous, human Western short-stories 2000-6000; novel- 
ettes 10,000; novels 18,000; girl interest, realistic characteriza- 
tion. Rogers Terrill, ed. director; Mike Tilden, ed. 1c up, Acc. 

Doc Savage Magazine, (S. & S.) 79 7th Ave., New York. 
(M-10) Action-adventure, modern-Western short-stories up to 
6000, American heroes, any locale. John L. Nanovic. lc, Acc. 

Double Detective, (Munsey) 280 Broadway, New York. (M-15) 
Mystery, crime, detective short-stories 1000-7000, novelettes 
10,000-15,000, complete novels 40,000-45,000. Preston Grady. 
Good rates, Acc. 

Dynamic Detective, (Country Press) 1501 Broadway, New York. 
(M-10) Illustrated dramatic fact crime stories up to 5000. 
Leonard W. Diegre. 1%c up, photos $3, Acc. Advisable to query. 


Elks Magazine, 50 E. 42d St., New York. (M-20) Adventure. 
Romance, Western, Mystery, historic short-stories; articles on 
up-to-date subjects, 5000. John K. Tenor; Coles Vhillips. First- 
class rates, Acc. 

Esquire, 919 N. Michigan Ave., Chicago. (M-50) Sophisti- 
cated unsentimental articles; masculine viewpoint; essays, 
sketches, short-stories, 1500-4000; cartoons, cartoon ideas, photos, 
(No women writers.) Arnold Gingrich. 3c to 10c, Acc. 

Farmer’s Wife Magazine, 61 E. 10th St., St. Paul, Minn. (M-5) 
Articles for farm women of general and household interest; short- 
stories especially for young women, short serials, verse, car- 
toons. F. W. Beckman. lc up, Acc. 

Federal Agent, (Dell) 149 Madison Ave., New York. (M-10) 
Realistic, emotional, action short-stories of G-men, postoffice 
inspectors, narcotic squad, treasury sleuths, and other govern- 
ment departments; 4500-6000, novelettes 9000-12,000. Arthur 
Lawson. 1%c, Acc. 

Fight Stories, (Fiction House) 461 8th Ave., New York. (Q- 
20) Ring-action short-stories, novelettes. Malcolm Reiss. ic 
up, Acc. (Overstocked.) 

Five Novels, (Dell) 149 Madison Ave., New York. (M-20, 
Western, adventure, sport, mystery, romantic novels 18,000- 
20,000, love interest. F. A. McChesney. 1%c, Acc 

Foreign Service, Broadway at 34th St. Kansas City, Mo. (M) 
Official publication V.F.W. Short-stories of interest to A. E. F. 
veterans based on fact or personal experience, up to 2500. 
Barney Yanofsky. 2c up, Acc. 

For Men Only, (Popular Mags, Inc.) 1501 Broadway, New 
York, (M-25) Short, gusty fiction, articles with male appeal, 

000-2500; fillers, cartoons, cartoon ideas, Fred J. Feldkamp. 
Liberal rates, Acc. 

“44 Western,” (Popular) 205 E. 42nd St., New York. (M-1C) 
Gun-fighting short-stories 1000-15,000 of the West, covering 
period from 1870-1892. Ralph Perry. lc up, Acc. 

Foto, (Dell) 149 Madison Ave., New York. (M-10) Photos in 
various fields; series. John M. Richmond. Good rates, Acc. 

Frontier Stories, (Fiction House) 461 8th Ave., New York, 
(Q-20) Adventure short-stories, novelettes of the old West. 
Malcolin Reiss. lc up, Acc. 

Front Page Detective, (Dell) 149 Madison Ave., New York. 
(M-25) True stories of detective investigations, preferably un- 
der official by-lines; also exposes and first-person stories by 
criminals. Hugh Lane. 1%c to 2c, photos $2.50, Acc. 

Globe, 315-318 Guardian Bldg., St. Paul, Minn. (M-25) World 
travel adventure and romance. Short-stories with typical local 
hackgrounds up to 2000; feature articles, personalized aon 
on vlaces and people in various parts of world; photos. J. - ma. 
Dunn, Jr. le, Acc. 

G-Men, (Thrilling) 22 W. 48th St., New York. (M-10) Glam- 
orous short-stories around activities of Federal Bureau of In- 
vestigation 1000-6000; novelettes 7000-10,000. Leo Margulies. 
le Acc. 

Housekeeping, (Hearst) 57th St. and 8th Ave., New 
— (M-25) Women’s interests. Young love short-stories 
up to 5000, serials. Overstocked on articles and verse. W. 
Bigelow. 5c up, Acc. 

Harper’s Bazaar, 572 Madison pve. » New York. (M-50) Light, 

humorous articles on social phases; love, domestic tepics; 
short-stories; verse. George Davis. Good rates, Acc. 
_ Harper’s Magazine, 49 E. 33d St., New York. (M-40) Human- 
interest articles; essays; short-stories 4000 to 7000; serials up 
to 60,000; verse; high literary standards. Lee F. Hartman. First- 
class rates, Acc. 

High Heels, (Ultem Pubs.) 404 4th Ave., New York. (M-15) 
Not too sexy, romantic young-love short-stories 1000-3000. M. R. 
Reese, 1%c up, cartoons $10, 

Holland’s, The Magazine of the South, Main and 2d Sts., Dal- 
las, Tex. {M- 10) Articles of interest to Southern women 1000- 
1500; love, outdoor, domestic short-stories 4000-5000; serials 
60,000-80,000; verse. Claude Wier. 1%c up, photos $2 up, Acc. 

Horror Stories, (Popular Pubs.) 205 E. 42d St., New York. 
(Bi-M-15) Mystery, terror short-stories up to 6000; novelettes 
10,000-15,000. Rogers Terrill, ed. director; Loring Dowst, ed. 
le up, Acc. 

Household Magazine, 8th and Jackson Sts., Topeka, Kan. 
(M-20) Household and general articles, short-stories about 1000, 
also 2500 to 5000; serials 20,000 to 50,000; overstocked with 
verse. Nelson Antrim Crawford. 2c up, verse 50c line, Acc. 

Inside Detective, (Dell) 149 Madison Ave., New York. (M-20) 
True stories of crime investigation under official by-line, 1000- 
6000; preferably with woman interest. W. H. Swanburg. 1%c 
to 2c, photos $2.50, Acc. 


The Author & Journalist 


Knockout, (Popular) 205 E. 42nd St, New York. (Bi-M-10) 
Short-stories of the prize ring 2000-6000, novelettes 8000-10,000. 
William Fay. le up, Ace. 


Ladies’ Home Journal, (Curtis) Independence Sq., Philadelphia. 
(M-10) Articles 3000 to 5000; shert-stories 5000 to 7000, serials, 
short lyric verse. Bruce ‘Gould, Beatrice Blackmar Gould. 
Virst-class rates, Acc. 

Lariat Story Magazine, (Fiction Tiouse) 461 8th Ave., New 
York. (Bi-M-20) Fast moving, colortul stories, ranch-and-range 
locale, 10,000; some woman interest. Malcolm Reiss. lc up, Acc. 


Laugh, (Thrilling) 22 W. 48th St., New York. (M) Humorous 
photographs, cartoons, gags, 500-word storiettes. Leo Margu- 
lies. Good rates, Acc. 

Liberty, (Macfadden) Chanin Bldg., New York. (W-5) Ro- 
mantic, adventure, humorous shoert-stories, youthful appeal, 1000- 
to 5000; serials about 42,000; timely human-interest articles. 
Fulton Oursler. First-class rates, Acc. 

Life, 135 E. 42d St., New York. (W-10) Human-interest news 
photos, cover photos, photo fillers. Willard D. Morgan, con- 
tributions Ed. $5 up, Acc. 

Literary Digest, The, 233 Fourth Ave., New York. (W-10) 
Short timely articles tied up with news 1000-2500; photos. 
Largely staff-prepared. David P. Page. Good rates, Acc. 


Lone Eagle, The, (Thrilling) 22 W. 48th St., New York. 
(Bi-M-10) Thrilling war-air and modern air short-stories 1000- 
6000. Leo Margulies, ed. director. lc up, Acc. 


Look, Des Moines, Ia. (Bi-W-10) Photos of intense human in- 
terest and action. Vernon Pope. $5 up, Acc. 

Love and Romance, (Macfadden) Chanin Bldg., New York. 
(M-15) True, first-person short-stories 1500-7500; serials 15,000- 
35,000. Henry Lieferant. 2c to 4c, Acc. 

Love Book Magazine, (Popular) 205 E. 42nd St., New York. 
(M-10) Glamorous young love shecrt-stories, novelettes, 3000- 
12,000; little verse. Jane Littell. 1 to 2c, Acc. 

Love Fiction Monthly, (Ace Mags. ) 67 W. 44th St., New York. 
(M-10) Vlausible, well-written love short-stories 2500-6000; 
strongly dramatic novelettes 8000-12,000. Romantic verse. Rose 
Wyn. lc up, verse 25c line, Acc. 

Love Romances, (Fiction House) 461 8th Ave., New York. 
(Q-20) Romantic short-stories, novelettes. Malcolm Reiss. Ic 
up, Acc. (Overstocked ) 

Love Story Magazine, (S. & S.) 79 7th Ave., New York. (W- 
10) Modern love short-stories 3. ; novelettes 6500; 2 to 
4-part serials, installments 5000-7000; verse up to 16 lines. 
Daisy Bacon; Esther J. Ford. Good rates, 


Maclean's, (Maclean) 481 University Ave., Toronto, Canada. 
(2M-5) Short-stories, Canadian interest—love, romance, sea, 
mystery, adventure, outdoor, up to 5000; serials 30,000-65,000. 
Articles of Canadian interest. H. Napier Moore. Ic up, Acc. 

Mademoiselle, (S. & S.) 1 E. 5th St., New York. (M-25) 
Short-stories of smart young women, age 17 to 30, 1500-2500; 
articles 1000-3500; light, brisk, personality sketches; cartoons. 
Betsy Talbot Blackwell. 2c, $50 per short-story, Acc. 


Master Detective, The, (Macfadden) Chanin Bldg., New York. 
(M-15) True crime stories 4000-7000. John Shuttleworth. 2c, 
photos $1 to $5, Acc. 


McCall’s Magazine, (McCall) 230 Park Ave., New York. (M- 
10) General and household interests; short-stories 5000-7500, 
—_ 50,000; articles 2500. Otis L. Wiese. First-class rates, 

ce, 

Modern Romances, (Dell) 149 Madison Ave., New York. (M- 
10) First-person, real life short-stories up to 7500; longer stories 
to 0; 3 and 4 part serials; short lengths 1200. Helen 

ay. 2c, Acc. 


_ National Geographic Magazine, 1156 16th St., N. W. Wash- 
ington, D. C. (M-50) Official journal National Geographic So- 
ciety. Authoritative human-interest articles on geographic sub- 
jects with photographs; also photographs separately. Send for 
hrochure explaining pictorial requirements. Gilbert Grosvenor. 
Virst-class rates, Acc. 

National Home Monthly, (Home Pub. Co.) Bannatyne and 
Dagmar Sts., Winnipeg, Man., Canada. (M-10) illustrated fea- 
ture articles; love, adventure, animal, mystery, etc., short- 
stories, 3500-7000; novelettes, serials 40,000-60,000; verse. L. 
E. Brownell. Good rates, Acc. 

New Republic, The, 40 E. 49th St., New York. (W-15) Ar- 
ticles on current social, political, economic questions 1500 to 
2500; sketches of character background 1000; short-stories 1500; 
exceptional verse. Bruce Bliven. 2c, Acc. 

New Yorker, The, 25 W. 43rd St., New York. (W-15) Short- 
stories and humor 400 to 2000; factual and biographical material 
up to 2500; verse. Good rates, Acc. 

North West Romances, (Fiction House) 461 8th Ave., New 
York. (Q-20) North-west, trading, trapping, logging, etc., short- 
stories and novelettes with romantic flavor. Malcolm Reiss. 
le up, Acc. (Overstocked.) 


Official Detective, 731 Plymouth Court, Chicago. (2M) True 
detective crime-detection stories under official by-line 5000-7000; 
photos. Harry Keller, 2c, 

Operator No. 5, (Popular) 205 E. 42d St. » New York. (M-20) 
Secret service short-stories up to lone-handed_ struggle 
against large foreign espionage odds. hegors Terrill, Ed. di- 
rector; Linton Davies, associate Ed. 1c, Acc. 


Parents’ Magazine, The, 9 E. 40th St., New York. (M- = 
Articles on famil child care, etc. 2500-3000 
Clara Savage Littledale. 1 to 1%c. Acc.; jokes, pointers for 
parents, recipes, childhood and teen-age problems, $1 each, Pub. 

Pennac, The, Rittenhouse Square, a. (M-25) Sport 
articles, storyettes, humor 1000 to 1500. M. A. Kelly. Ie, 
photos $1 up, Acc. (Overstocked.) 

Personal Adventure Stories, (Resolute Pubs.) 404 4th Ave., 
New York. (M-15)_ True, first-person adventure stories, all 
types 1500-3000, preferably with photos. Departmental stories 
500. J. A. Rosefield. 1 to 1%e, Acc. 

Phantom Detective, The, (Thrilling) 22 W. 48th St., New 
York. _(M-10) Fast-action detective, crime short-stories 1000- 
6000. Leo Margulies, Ed. Director. 1c up, Acc. 

Pictorial Review Combined with Delineator, (Hearst) 57th St. 
at Sth Ave., New York. (M-10) Articles of interest to women 
2500-3500; short stories, serials 60,000; book-length novels: oc- 
casional verse. Herbert R. Mayes. First-class rates, Acc. 
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Pictures, The Snapshot Magazine, 343 State St., Rochester, 
N. Y. (M-free) daumear snaps, all subjects; no ‘‘candid’’ shots; 
no enlargements. Wyatt Brummitt. $3, Acc. 

Pioneer Western, (Popular) 205 E. 42nd St., New York. (M-10) 
Fiction emphasizing winning and settling of the West, vigorous 
plains and wilderness adventure; woman interest; short-stories 
000-9000; novelettes 10,000; novels 15,000. Rogers Terrill, Ed. 
Director., Willard Crosby, Ed. lc up, Acc. 

Pipe & Pouch, 79 Madison Ave., New York. (M-controlle«) 
Articles on smoking topics; fillers, poetry. Good rates, Acc. 

Popular Detective, (Thrilling) 22 W. 48th St., New York. (M- 
10) Detective short-stories, 1000-6000; novelettes 7000-10,000; 
short novels up to 20,000. Leo Margulies, Ic up, Acc. 

Popular Love, (Thrilling) 22 W. 48th St., New York. (Bi-M-10) 
Smart, sophisticated love short-stories, from girl angle, 1000- 
6000, novelettes 8000-10,000. Leo Margulies. Ic up, Acc. 

Popular Sports, (Thrilling) 22 W. 48th St., New York. (Bi- 
M-10) Sport short-stories 1 6000, novelettes 7000-8000; one 
short novel each issue, 15,000. Mature angle, slight woman 
interest allowed. Leo Margulies. 1c up, Acc. 


Popular Western, (Thrilling) 22 W. 48th St., New York. (M- 
10) Western short-stories 1000-7000; novelettes 8000-10,000; 
short novels up to 15,000. Leo Margulies. ic up, Ace. 


Railroad Magazine, (Munsey) 280 Broadway, New York. (M- 
15) Short-stories, novelettes, first-person true tales, railroad 
background, including electric lines and trolley cars, 1500-15,000. 
Railroad poetry, masculine appeal, no wrecks. Query on fact 
articles. Freeman H. Hubbard. 1%c up, verse 25c line, Acc. 


Ranch Romances, (Warner) 515 Madison Ave., New York. 
(Bi-W-15) Western love short-stories 4000-6000; novelettes 10,- 
000-12,000; novels 25,000-30,000; serials under 60,000; fillers up 
to 500; verse. Fanny Ellsworth. lc, Acc. 

Rangeland Romances, (Popular) 205 E. 42d St., New York. 
Emotional love short-stories, old West, woman's view- 

t 5000, novelettes 9000, novels 15,000, articles 1000. Rogers 
Merrill, Ed. director; Williard Crosby, Ed. le up, Acc. 

Reader’s Digest, Pleasantville, N. Y. (M-25) Digests of pub- 
lished articles; buys some outstanding original articles. Good 
rates, Acc. 

Real Detective, 250 Park Ave., New York. (M-25) True illus- 
trated crime stories; ; authenticated exposes. Arthur 
Mefford. 1%c, photos $2 to $3, Acc. 

Redbook, (McCall) 230 Park Ave., New York. (M-25) Short- 
stories, serials, complete novels, novelettes, feature articles. 
Edwin Balmer. First-class rates, Acc. 

Romance, (Popular) 205 E. 42nd St., New York. (Bi-M) 
Glamorous young love short-stories, novelettes, 3000-12,000. 
Jane Litetll. 1c up, Acc. 

Romantic Magazine, (Fawcett) 1501 Broadway, New York, 
(M-10 First person, confession short-stories, strong romantic- 
sex angles 4000-7000, serials up to 15,000, articles 3000-4000; 
short shorts 1000-2500. Miss Mary Lou Butler, 114 to 3c, Acc. 

Romantic (S. & S.) 79 7th Ave., New York. (M- 7 
Western love short-stories 4000-5000, novelettes 10,000-15,000. 

F. Orlin Tremaine. 1c up, Acc. 

Rotarian, The, 35 E. Wacker Drive, Chicago. (M-25) Author- 
itative articles on business and industry, social and economic 
problems, travel sketches. humor, essays, 1500-2000, Little 
fiction used. Leland D. Case. First-class rates, Acc. 


Saturday Evening Post, The, (Curtis) ietegemtoncs Sa., Phila- 
delphia. (W-5) Antics on timely topics 3000-5000; short-stories 
5000-9000; serials up to 90,000; humorous verse; skits, cartoons. 
Wesley Winans Stout. First-class rates, Acc. 

Scribner’s Magazine, 3 E. 48th St., New York. (M-25) Stories 
and articles about the American scene—social, moral, political. 
Short-stories 2000-4000, articles 3500. Harlan Logan. Good rates, 

cc. 

Secret Agent ‘*X’’, (Ace Mags.) 67 W. 44th St. ‘ a York. 
(M-10) Detective and G-men short-stories 2000-5000; novel- 
10,000, sinister note, menace and _ horror. Wyu. 
c, Acc. 

Secrets, (Ace. Mags.) 67 W. 44th St., New York. (M) Dra- 
matic, first-person stories from real life, sincere and emotional 

orts 3000-6000, novelettes 9000-12,000. Rose Wyn. Over lc, 


Shadow Magazine, (S. & S.) 79 7th Ave., New York. (2M-10) 
Action detective short-stories 1500 to 6000, detective or police 
heroes. John L. Nanovic. ic, Acc. 

Short Stories, 9 Rockeieller Plaza, New York. (2-M-25) Ad- 
venture, mystery, outdoor short-stories up to 6000, novelettes 
10,000-12,000; complete novels; serials 25,000-60,000; fillers 
50-500. True adventures up to 1000. Dorothy Mcilwraith. 
le up, Acc. 

Silk Stocking Stories, (Ultem Pubs.) 404 4th Ave., New York. 
(M-15) too sexy, romantic + short-stories 1000- 
3000; girl’s or boy’s viewpoint. 2c, verse 25c line, 


Fighters, (Thrilling) 22 W. 48th St., New York. (Bi- 


ing air-war short-stories 1000-6000, novels -15,000: 
Margulies, ed. director. 1c up, Acc. 

Smart Love Stories, (S. & S.) 79 7th Ave., New York. (M-15) 

Love short-stories 4000-650U; serials 20,000- 30,000. Daisy mae. 
Esther J. Ford. Good rates, Acc. 
_ Spider, The, (Popular) 205 E. 42nd St., New York. (M-10) 
Short-stories up to 5000 of philanthropic, volunteer crime ftight- 
ers. Novel arranged for. Rogers Terrill, Ed. director. le 
up, Acc. 

Sports Novels, (Popular) 205 E. 42nd St., New York. (M) 
Sport novelettes 10,000; short-stories 5000-6000; fact articles 
3000. Wm. Fay. ic up, Acc. 

ort Story Magazine, (S. & S.) 79 7th Ave., New York. 
ate 10) Competitive sport short-stories up to 5000; novelettes 
— (query on serials, articles). Ronald Oliphant. ‘Good rates, 


Stag, 570 7th Ave., New York. (M) Sophisticated, sports, 
controversial, fad-suggesting articles, essays, short-stories 2500- 
4000; verse, fillers, photos, cartoons, F. Hecht, Mng. Ed. Ic or 
by arrangement, Acc. 

Startling Detective Adventures, (Country Press) 150! Broad- 
way, New York. (M-15) True detective stories, solved 
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cases, 1000-5000; serials 2 to 3 parts, 4000-5000 each installment; 
photos essential. Convict, police cartoons. Leonard W. Diegre. 
1%c up, photos $3 up, cartoons $5, Acc. (Advisable to query.) 

Star Western Magazine, (Popular) 205 E. 42d St., New York. 
(M-15) Dramatic, emotional, colorful short-stories of the old 
west, girl interest, up to 6000; novelettes 10,000; novels 18,000. 
Rogers Terrill, ed. director; Mike Tilden, ed. le up, Acc. 

Sweetheart Stories, (Dell) 149 Madison Ave., New York. (M- 
10) Clean, young love short-stories, swiftly moving, with ard- 
ent love pee 4 strong love conflict, 1500-5000; complete short 
novels 25,000-30,000, novelettes 10,000-20,000; serials 40,000- 
50,000. Helen MacVichie, 1 to 1%c, Acc. 


Ten-Story Love Magazine, (Ace Mags.) 67 W. 44th St., New 
York. (M) Dramatic love shert-stories 2000-6000; novelettes 
8000-10,000. Rose Wyn. Ic up, Acc. 

10 Story Western, (Popular) 205 E. 42nd St., New York. (M- 
10) Dramatic human-interest Western short-stories up to 5000; 
novelettes 9000; novels 15,000. Rogers Terrill, ed. director; 
David Manners, Ed. 1c up, Acc. 

Terror Tales, (Popular) 205 E, 42d St., New York. (Bi-M-15) 
Mystery-terror short-stories with eerie overtones, love interest, 
5000; novelettes 10,000; novels 17,000. Rogers Terrill, ed. di- 
rector; Loring Dowst, ed. lc up, Acc. 

Texas Rangers, (Thrilling) 22 W. 48th St., New York. (M- 
10) | Fast-moving, action-packed short-stories, Western law 
man’s viewpoint, 1000-6000. Leo Margulies. Ic up, Acc. 

This Week, (United Newspaper Mag. Corp.) 420 Lexington 
Ave., New York. (W) Adventure; romantic, mystery short-sto- 
ries 1500 to 5000; short articles on popular science, adventure, 
sports, glamorous personalities, and subjects that make for a 
better America, 1000 to 1800 with photos; fillers 200-1000, car- 
toons. Mrs. William Brown Meloney. First-class rates, Acc. 

Thrilling Adventures, (Thrilling) 22 W. 48th St., New York. 
(M-10) Action short-stories 1000-6000; novelettes 8000-10,000; 
novels 15,000-20,000. Foreign locales; American heroes; slight 
woman interest. Leo Margulies, Ed. Director. 1c up, Acc. 

Thrilling Confessions, (Thrilling) 22 W. 48th St., New York. 
(Bi-M-10) Sensational, somewhat sexy first-person love stories 
1600-8000. Leo Margulies, Ed. director. 1c, Acc. 

Thrilling Detective, (Thrilling) 22 W. 48th St., New York. 
(M-10) Action-detective short-stories 1000-6000; novelettes 7000- 
10,000; novels 15,000-20,000. Leo Margulies. lc up, Acc. 

Thrilling Love Magazine, (Thrilling) 22 W. 48th St., New 
York. (M-10) Love short-stories 1000-6000; novelettes 8000- 
10,000; novels 15,000, girl’s viewpoint. Leo Margulies, Ed. 
Director. le up, Acc. 

Thrilling Mystery, (Thrilling) 22 W. 48th St., New York. 
(Bi-M-10) Horror-terror stories, detective-mystery angle, woman 
interest, 1000-10,000. Query on 20,000-word lead novels. Leo 
Margulies. le up, Acc. 

Thrilling Ranch Stories, (Thrilling) 22 W. 48th St., New 
York. (M-15) Romantic action Western short-stories, novelettes 
1000-10,000, novels 20,000; mostly girl’s viewpoint. Leo Mar- 
gulies. lc up, Acc. 

Thrilling Sports, (Thrilling) 22 W. 48th St., New York. (Bi- 
M-10) Sport short-stories 1 -6000, novelettes 7500-10,000; ma- 
ture angle, woman interest allowed. Leo Margulies. lc up, Acc. 

Thrilling Western, (Thrilling) 22 W. 48th St., New York. 
(M-10) ‘Action- packed thrilling Western short-stories 1000-6000; 
pot 8000-10,000; novels 15,000-20,000, Slight girl interest 
permissible. Leo Margulies. le up, Acc. 

Thrilling Wonder, (Thrilling) 22 W. 48th St., New York. 
(Bi-M-10) Pseudo-scientific adventure stories up to 10,000. Leo 
Margulies. lc up, Acc. 

True, (Country Press) 1501 Broadway, New York. (M) Sen- 
sational, illustrated articles of wide general interest. First and 
third person fact detective stories, exposes of vice and graft, 
tales of high adventure, some sex; must be accompanied by 
photographs, 1000-5000. George Scullin. 1% to 2c, photos $3, Acc. 

True_Cases of Scotland Yard, 39 W. Putnam Ave., Green- 
wich, Conn. (Q-25) True stories of solved English detective 
cases 4500-6000; oy ol and police photos. W. M. Messenger. 
1%c, photos $3-$5, 

True Confessions, Pieces 1501 Broadway, New York. (M- 
10) First-person, confession short-stories 4500-6000, based on 
sex problems; novelettes 20,000, serials up to 15,000; articles 
covering social problems, love, marriage, divorce. Miss. Beatrice 
Lubitz. 1%c to 3c, Acc. 

True Detective Mysteries, (Macfadden) Chanin Bldg., New 
York. (M-25) True detective, crime stories with actual pom 
under official by-line, ; serials, installments of € 
7000. Send for detailed instructions and case cards. John Shut- 
tleworth. Basic rate 2c, photos $2 to $5, Acc. 

True Experiences, (Macfadden) Chanin Bldg., New York. (M- 
10) True first-person short-stories, serials 15,000-35,000. Henry 
Lieferant. 2c up, Acc. 


True Love Magazine, (Popular) 205 E. 42nd St., New York. 


(M) First-person confession stories, based on dramatic love 
problems, swift-moving definite plcts, 4000-10,000. Cordelia B. 
Makarius. le up, > 

True Romances, (Macfadden) Chanin Bldg., New York. (M-20) 
True first-person short-stories 1000-8000; true-story serials 
15,000-35,000. Henry Lieferant. 2c up, Acc. 

True Story Magazine, (Macfadden) Chanin Bldg., New York. 
(M-15) True first-person short-stories; serials 25,000-40,000. 
William Jourdan Rapp. 2c, Acc. 


Vogue, Incorporating Vanity Fair, (Nast) 420 Lexington Ave., 
New York. (OM. 35) Articles on unusual travel, social activities, 
fashionable women’s interests; essays on fads, foibles, interests 
of Se Se 1500-2000 ; travel photos. Edna W. Chase. Good 
rates, Acc. 


War Birds, (Dell) 149 Madison Ave., New York. (M-10) 
Realistic short-stories of navy and army flying, either World 
War or today, 5000; novelettes 10,000. Slight romantic interest. 
Arthur Lawson. le up, Acc. 


Western Aces, (Ace. Mags.) 67 W. 44th St., New York. (M) 
Emotional Western short-stories up to 5000; novelettes 106,000 
and 15,000, with strong human interest—range, outlaw, mines, 
etc. A. A. Wyn. lc up, Acc. or shortly after. 


| 
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Western Remances, (Jel!) 149 Madison Ave., New York. (M- 
10) Romantic Western short-stories 4500-6000;  novelettes 
10,000-20,000. Arthur Lawson. 1%c, Ace. 

Western Story Magazine, (S. & S.) 79 7th Ave., New York. 
(W-10) Western short-stories up to 5000; complete novels 20,- 
000; serials up to 80,000, 12,000 word installments. Jack Burr. 
rates, Acc. 

Western Trails, (Ace. Mags.) 67 W. 44th St., New York. (M- 
15) Western action short-stories with mystery slant and woman 
interest up to 5000; novelettes 10,000-15,000. No first-person 


‘stories. A. A. Wyn. 1 to 2c, Acc. or shortly after. 


Wild West Weekly, (S. & S.) 79 7th Ave., New York. (W-10) 
Trpical ‘‘Wild West’’ short-stories 3000-6000, novelettes 12,000- 
15,000. Ronald Oliphant. Good rates, Acc. 


The Author & Journalist 


Woman’s Home Companion, (Crowell) 250 Park Ave., New 
York. (M-10) Woman's and household interests. Articles, 
short-stories 2500-6000, serials up to 70,000. Gertrude B. Lane. 
First-class rates, Acc. 

Woman’s World, 461 &th Ave., 
women’s interests, 1000-2000; short-stories 1500-4000; short 
verse. R. M. Wallace. Good rates, Acc. (Overstocked.) 

World Observer, 11 W. 42nd St., New York. (M-25) Articles, 
essays, editorials, 1500-3000, designed to help build international 
understanding; verse. Florence Brobeck. $50 for articles, $35 
or less for shorts, — $5 and $10, Acc. 

Your Life, The Popular Guide to Desirable Living, 6 Palme: 
Ave., Scarsdale, N. Inspirational, helpful articles on 
living, 1200-2500. Douglas Lurton. First-class rate, Acc. 


New York. (M-10) Articles on 


LIST B 


General periodicals which (a) pay on publication, or (b) pay less than 1 cent a word, or (c) are chronically overstocked, or 
(d) offer a very limited market, or (e) concerning which our information is indefinite. 


Action-Packed Western, (Double-Action) 60 Hudson St., New 
York. (M-15) Western short-stories, novelettes. Cliff Campbell. 
% to 1%c, Acc. 

Actuaf Detective, 731 I’lymouth Court, Chicago. (M) Fact 
stories of crimes involving women. Rates not at hand. 

Adventure Novels, (Double-Action) 60 Hudson St., New York. 
(Bi-M-15) Western, adventure, detective short-stories, novel- 
ettes, up to 30,000. Cliff Campbell. % to 1%c, Acc. 

Amazing Stories, (Teck) 461 8th Ave., New York. (Bi-M-25) 
Short-stories teoe’ on correct science 5000-20,000; novelettes 
20,000-50,000. . O’Connor Sloane, Ph.D. %c, Pub. 

America, as Ww. 108th St., New York. (W-10) Articles on 
topics of current interest affecting Catholics, factual, reasoned, 
soumeactive, 2000; short modern verse. Francis Talbot, S.J. 
c, Pub, 

American npg 221 Columbus Ave., Boston 17. (M-15) 
Short articles on ate science 2000-3000; essays 1000-2500; 
short-stories 100-3000. Ic up, Acc. 

American Detective Cases, (Artvision l’ub. Co.) 551 Sth Ave., 
New York. (M-25) Fact stories on current — 5000- ; 
ghee official by-lines. Robert Borden. 1%c, $3 per picture, 


American Hebrew and Jewish Tribune, 48 W. 48th St., New 
York. (W-15) Articles on outstanding Jewish personalities, 
short-stories of American Jewish life, novelettes. Joseph H. 
Biben. 1%c up, photos $1 up, Pub. 

American Press, The, 225 W. 39th St.. New York. (M-10) 
Success stories of newspapermen, problems and solutions in 
newspaper production; dramatic reportorial experiences.  l’ercy 
Scott. ndetinite rates, 

American Review, The, 231 W. 58th St., New York. (M-25) 
Reviews, articles, comment. No poety or fiction. Prefers query. 
Seward Collins. 1c, Pub. (Slow reports.) 

American Scholar, The, by Phi Beta Kappa _ for 
general circulation) 145 W. 55th » New York. (Q-50) Schol- 
arly, non-technical “on literature, art, science, 
economics, politics, education, etc., about 3000; brief accounts 
of scholarly, scientific projects; poems; no fiction or fillers. 
Wm. Allison Shimer. About $4 printed page, shortly after Acc. 

American Spectator, The, 132 W. 3ist St., New York. (Bi-M- 
15) Feature articles and satire, dealing with current events, 
positice. literature, science, exposes, up to 2000. Max Lehman. 
Ic, Pub. 

Arcadian Life, Caddo Gap, Ark. 
rial, especially pertaining to Ozark regior. 
poems. O. E. Rayburn. %c up, Pub. 

Atlantica, 33 W. 70th St., New York. (M- ro Articles of 
interest to Americans of Italian origin, - he ;. short- 
stories. Dr. F Cassola. Payment occasionally at ss Pub, 

Avoca’ 2 W. 46th St., New York. (M-25) Articles on 
specified hobbies, by staff or on assignment. H. L. Lindquist. 
le, 


Bachelor, 515 Madison Ave., New York. (M-35) Articles, 
short-stories 1000-2000 on varied interests of the discerning 
cosmopolite in society, business, politics, sports, theatre, acl- 
venture, arts and sciences; verse, photos, cartoons, cartoon 
ideas. Fanchon spol le up, Pub. 

Bandwagon, ‘‘The Magazine of the Southwest,’’ Ramsey Tow- 
er Bldg., Oklahoma City, Okla. (M-15) Sophisticated sketches, 
satires, “short short-stories 1000-1500; essays 500-1000; short 
verse; news fillers; photos, cartoons, cartoon ideas. Martin 
Heflin. %c up, 10 days after Pub. Photos $2 of Oklahomans, 
Texans, $2 up. 

Beaver, The, Hudson’s Bay House, Winnipeg, Canada. (Q-25) 
Articles on travel, exploration, trade, in the Canadian North, 
up to 2500, illustrations essential. Douglas MacKay. 1%c, Pub. 

Bedtime Stories, (D. M. Pub. Co.) Dover, Del. (M-25) Ty ~ 
suappy short-stories 2500-3500; verse, jokes, cartoons. 

Best Sports Magazine, (Red Circle) RKO mia Toe York. 
Short-stories on popular sports, twists, 
0.000; novelettes 12,000-15,000. % to Acc, 


(M-15) Short folklore mate- 
Short pastoral 


t Western Magazine, (Red Circle) RKO Bldg., New York. 
(Be 15) estern action short-stories, novels. to1%c, Acc. 

Better English, 152 W. 42nd St., New York. (M-25) Articles 
on Better English (speech correction from physicians only), 
—— Lily Sunshine Levey, associate Ed. % to 2c, fillers 
acc 

Big Book Western, (J’opular) 205 E. 42nd St., New York. 
(Bi-M-15) A few short stories 5000. Western novelettes 10,000; 
novels 30,000; Western fact articles 1000. Rogers Terrill, Ed. 
director; David Manners, Ed. %c, Acc. 

Blade & Ledger, 500 N. Dearborn St., Chicago. (M-10) One 

d short-story monthly; overstocked with articles, verse. 
Preacis J. Cummings. Varying rates, Acc. 

Blue Ribbon Sports, (Blue Ribbon) 60 Hudson St., New York. 
(M) Sport short-stories, novelettes 2000-15,000. Cliff Campbell 
% to 1%c, Acc. 

Blue Ribbon Western, (Blue Ribbon) 60 Hudson St., New 
York. (M) Western short-stories, novelettes, 2000-15,000; 
novels 20,000-40,000. Cliff Campbell. % to 1¥%c, Acc. 


‘toons, short humorous verse. 


B'nai B’rith Magazine, 70 Electric Bldg., Cincinnati, O. (M- 
15) Short-stories of Jewish interest 1500: articles and essays 
1000-3000. Edward E. Grusd. Ic, Pub. 

Canadian Countryman, 198 Richmond St.. W. Toronto, Can- 
ada. (M) Love, adventure short-stories up to 5000. Daniel 
McKee. ‘Mc, Pub. 

Canadian Geographical Journal, Brock Bldg., 172 Wellington 
St., Ottawa, Canada. (M-35) Illustrated geographical articles 
1500- Gordon M. Dallyn. up, Pub. 

Canadian Magazine, 347 Adelaide St., W., Toronto, Canada. 
(M-10) Rasen on Canadian topics up to 3000, short-stories up 
to 5000; photos, cartoons, cartoon ideas. Joseph Lister Rutledge. 
Up to Ic, Pub. 

Christian Science Monitor, 1 Norway St., Boston. (D-3) Arti- 
cles, essays, for editorial, forum, and department ages, up to 
1200; poems; juvenile serials, nof over 12 installments 1200 
each. Average, $7 column, Acc. 

Collegiate Digest, 420 Sexton Bldg., Minneapolis, Minn. (W-5) 
Articles on college subjects : photos. Frederick J. Noer. 
Varying rates, photos $3, Acc. 

Commonweal, The, 386 4th Ave., New York. (W) Catholic 
review. Timely articles on literature, arts, public affairs up 
to 2000; verse up to 16 lines. Michael Williams. About lc, 
verse 40c line, Pub. 

Complete Northwest Novel, (Double-Action) 60 Hudson St., 


New York. (Bi-M-15) Action short-stories of the Nosthwass 
Mounted, logging, ae 3 -15,000; novels 30,000-60,000. Cli 
Campbell. %c to 1%e, A 


Complete Sports, (Red Circle) RKO Bldg., New York. (M-10) 


Sport short-stories, novelettes. % to l%c, Acc. 

Complete Western Book, (Red Circle) RKO Bldg., New York, 
Western short-stories 5000-7500; novels 60,000. % to 
ce, 

Romances, (Blue Ribbon) 60 Hudson St., New York. 
an" Western love short-stories, novelettes — 15,000; novels 
000-30,000. Cliff Campbell. % to 1%c, A 

yeas Digest, 152 W. 42nd St., New York. (M) Reprint, 
also original non-fiction articles 1500- . Mary Theresa 
Gronich. % to lc, Acc. 

Current History, 63 Park Row, New York. (M-25) Articles 
on current political, industrial, economic, sociological trends, 
personalities, national and international, 2000-3000. Photos, car- 
toons. M. E. Tracy. 2c, Pub. 


Dance, 49 W. 45th St., New York. (M-25) Articles on dance 
methods, etc., for professionals, up to 1500. Prefers query. Paul 
R. Milton. 1c, Pub. 

Detective and Murder Mysteries, (Associated Authors) 1008 
W. York St., Vhiladelphia. (M-15) Short-stories 3000-5000, nov- 
a 10,000-12,000, novels 20,000; no sex. M. T. Pattie. “%e 
up ub, 

Detective Short-Stories, (Red Circle) RKO Bldg., New York. 
(M-10) Detective short-stories up to 7000. % to 1%c, Acc. 

Double Action Gang, (Double-Action) 60 Hudson St., New 
York. (M) Gangster short-stories, novelettes. Cliff Campbell. 
¥% to Acc. 

Double Action Western, (Double-Action) 60 Hudson St., New 
York. (M-15) Fast-action Western short-stories, novelettes, 
2000-15,000; novels 20,000-40,000. Cliff Campbell. % to 1%c, 


Economic Forum, 44 Beaver St., New York. (M-25) Articles 
on economic, political, sociological problems; photos of economic 
conditions. Joseph Mead. Indefinite rates, Pub. (Slow.) 

Eve, 80 8th Ave., New York. (M-15) Articles, short-stories 
of eaarent to J Jewish women 2500; novels 50,000. C. Belle Ma- 

arius. Ic, Puh 


Eye-Opener, (Bob Edwards) 402 Corn Exchange Bldg., Min- 
neapolis. (M-25) Humor up to 250; jokes, jingles, cartoon 
roughs. Phil Rolfson. $1 to $3, Pub. 


Family Herald and Weekly Star, St. James St., Montreal, 
— "Canada. (W-5) Short-stories. C. Gordonsmith, $4 col- 
umn, Pu 

Flying Aces, (Ace Mags.) 67 W. 44th St., New York. (M-15) 
Meaty fact articles, dramatically told, principally of modern 
aviation, 1500-3000; modern and war photos; aviation jokes, car- 

1 Herb Powell. ic, photos $1 up, 
shortly before Pub. 

Fortune, 135 E. 42nd St., New York. (M-$1) Articles with in- 
dustrial tie-up. 90% staff-written. Original MSS. or source 
material pure ased. "Be up, Pub. 

Forum, 570 Lexington Ave., New York. (M-35) Controversial 
and personal-problem articles, verse; cartoons, cartoon ideas. 
Ileury Goddard Leach. Indefinite rates, Acc. 

Gay Book, 201 N. Broad St., Philadelphia. (M-25) Humorous, 
PB coro short-stories 1500-2000, sex slant; verse 4-24 lines; 
jokes, skits, cartoon ideas, cartoons, photos. Wm. H. Kofoed. 
%c to lc, Acc. 

Gay Broadway, (D. M. Pub. Co.) Dover, Da, wl 25) Spicy 
short-stories with Broadway backgrounds. %c, Pub. 

Gay French ~~ 439 Broadway, Brooklyn, N. "y. (M) Sex 
aint stories. Joe Mann. %c, Pub. 
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Gay Parisienne, (D. M. Pub. Co.) Dover, Del, (M-25) Snappy 
short-storres, sex angle, French locale 3000-3500, 3-part nov- 
eleties 10,000. Yc, Pub. 

G-8 ard His Battle Aces, (Popular) 205 E. 42d S., New York. 
(M-10) Closed market. Wm. Fay. 

Gentlewoman, 154 W. 14th St., New York. (M- 15) Not in 
the market pending reorganization. Marion White. ‘2c, V’ub. 

Grit, Williamsport, Pa. (W-5) Clean short-stories, adventure, 
mystery, love, Western, etc., 1000-5000; serials. Odd, strange 

ictures, brief text; household articles; short illustrated articles 

‘or women’s and children’s pages. Howard R. Davis. $3.50 to 
$6 per short-story, articles $2 to $3, photos $2, Acc. 

Gunsmoke Western, (Red Circle) RKO Bldg., New York. (M) 
short-stories, complete novels 30,000-40,000. to Iie, 
aice,. 

Home Friend and Illustrated Mechanics, The, 1411 Wyandotte 
St., Kansas City, Mo. (M) Illustrated articles, general interest, 
for small-town readers, 2000-3000; overstocked with short- 
stories, poems. Leona Johnston. % to Mc, illustrations 50c to 
$2, Acc. 

Illustrated Animal News, 6406 Sunset Blvd., Hollywood, Calit. 
(W) Short-stories, articles about animal life, 750-1000. Jeanne 
Mower, associate Ed. Low rates, Acc. 

Independent Woman, 1819 Broadway, New York. (M-15) 
Articles expressing woman’s viewpoint on social and economic 
—, 1200-2000 ; controversial orticles on business and pro- 

ssional women’s problems, stories of achievement; verse 2 to 
5 stanzas. Winifred Willson. $10 to $35 per on verse $2 
or $3, Acc. . 

Internationa] Detective Cases, (Artvision) 551 Fifth Ave., New 
York. (M-25) Foreign detective cases, 5000 to 7000. No pic- 
tures or by-lines necessary. Robert Borden. 1c, Pub. 

Jewish F 305 Broadway, New York. (M-35) Arti- 
cles of Jewish interest, short-stories, 1000 to 2000; Isaac Rosen- 
garten, $3 per M., poems $1 up, Pub. (Unsatisfactory market.) 

Judge, 16 E. 48th St., New York. (M-15) Humorous articles, 
satirical essays. 400-1 ; humorous verse, jokes, skits, epi- 
grams. Jack Shuttleworth. Indefinite rates, Pub. (Slow.) 

Kaleidogra A National Magazine of Poetry, 702 N. Vernon 
St., Dallas, Tex. (M-25) Verse, book notices. Whitney Mont- 
gomery, Vaida Stewart Montgomery. Prizes. 

La Paree Stories, (D. M. Pub. Co.) Dover, Del. (M-25) 
Snappy short-stories, sex angle, French locale, 3000-3500, 3- 
part novelettes 10,000. “4c, Pub. 

Leisure, 683 Atlantic Ave., Boston. (M-15) Articles on leisure 
time pursuits, hobbies, 1600; photos. John U. Riley. %c, Pub. 

Lu-Lu, (Sun Pubs.) 529 S. Clark St., Chicago. (M) Jokes, 
skits, anecdotes, humorous miscellany up to 600; cartoon ideas. 
A. J. Gontier, Jr. lc, jokes 50c, picture ideas $1, Acc. 

Mayfair, (MacLean) 481 University Ave., Toronto, Canada. 
(M-25) Society, fashion, sport articles, Canadian interest. J. 
Herbert Hodgins, 1c, Pub. 

Menorah Journal, The, 63 5th Ave., New York. (Q-$1) Jewish 
short-stories, sketches, one-act plays, essays, poetry. Heury 
Hurwitz. lic up, Pub. 

Midnight Gayeties, 439 eeeteer: Brooklyn, N. Y. (M) Sex 
short-stories. Joe Mann. ce, 

Modern Love Magazine, (Red Circle) RKO Bidg., New York. 
(M-10) Love short-stories, novelettes. % to 1%c, Acc. 

Mothers Home Life, Wiprona, Minn. (M-5) Short-stories of 
interest to small-town and country families, 2500-3000, articles 

-1000. D. Leicht. Low rates, Pub. 

Movie Humor, ee Pubs.) 404 4th Ave., New York. (M) 
Cartoons. M. R. Reese. Fair rates, Acc. 

Nation, The, 20 Vesey St., New York. (W-15) Articles on 
politics, literature, economics, foreign affairs up to 2400. 2c, Pub. 


New Masses, 31 E. 27th St., New York. (W-15) Economic, 
sociological art articles, Marxian standpoint; proletarian short-sto- 
ries, sketches, poems, cartoons. arying rates, Pub. 


New York Woman, The, 11 E. 36th St., New York. (W) 
Articles, N. Y. locale, largely staff-written. Stanley Walker. 

North American Review, 597 Madison Ave., New York. (Q- 
$1) Short-stories of atmosphere, literary quality, 6000-8000; ar- 
ticles, essays on American arts and letters, popular science, so- 
ciology; poetry. John H. Pell. 2c, Pub. 

One Act Play Magazine, 112 W. 42nd St., New York. (M-50) 
One act plays. William Kozlenko. $20 each, Pub. 

Opinion, 122 E. 42d St., New York. (M-25) aie 2500 to 
3000; short-stories 2000 to ; Jewish interest. lc, 

Opportunity, A Journal of Negro Life, 1133 Srestues, New 
York. (M-15) Short-stories, articles, poetry; Negro life and 
problems. Elmer Anderson Carter. No payment. 

Our Army, 160 Jay St., Brooklyn, N. Y. (M-25) Stimulating 
controversial military articles; short-stories 1000 to 1200 (no 
World-War fiction); jokes; cartoons; regular army background. 
Carl Gardner. Up to ec, Pub. 

Our er Animals, 180 Longwood Ave., Boston. (M-10) S. 
P. C. A. organ. Animal welfare articles, short-stories, fillers, 
up to 500; verse up to 24 lines, photos. Guy Richardson. %c 
up, poems $1 up, Acc. 

Our Navy, 1 Hanson PI1., Brooklyn, N. Y. (M) Articles. on 
modern naval subjects 2000-4000; action naval short-stories; 
photos. C. W. Stevenson. Varying rates, Pub. 

Outwitting Handicaps, Alfred St. P. O., Box 96, Detroit, Mich. 
(M) Articles 6n achievements, rehabilitation of handicapped per- 
sons, up to Harry E. Smithson. % to vac. Acc. 

Overland Monthly and Outwest Magazine, 205 Douglas Bldg., 
Los Angeles. (M-25) Western interest articles, short-stories, 
verse. Arthur H. Chamberlain. Indefinite rates. 

Paris Nights, (Associated Authors) 1008 W. York St., Phila- 
delphia. (M-25) Short-stories 3000-5000 with sex interest, 
french or So setting; jokes, paragraphs, cartoons. M. T. 
lattie. %e, Pub 

Pep Stories, (D. M. Pub. Co.) Dover, Del. (M-25) Snappy 
short ssounee 3000-3500, 3-part novelettes 10,000; sex angle. 
Yc, Pub. 

Personal Romances, (Ultem) 404 4th Ave., New York. (M-25) 
Virst- -person romances, glamorous background, 3000-8000; first- 
person interviews with the famous. M. R. Reese. 2c, Pub. 
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Philippine Magazine, 217 Dasmarinas St., Manila, I’. J. (M- 
20) Articles, essays, short-stories 1500- 3000 on Vhilippine, Far- 
Eastern subjects; verse. A. H. Hartendorp. le up, Pub. 

Poetry, A Magazine of Verse, 232 E. Frie St., Chicago. (M- 
25) Sishcines verse. Morton D. Zabel. $6 page (28 lines), Pub. 

Private Detective, (Trojan) 125 E. 46th St., New York. (M-15) 
Detective short-stories, novelettes. 4c up, Acc. 

Promenade, 40 E. 34th St., New York. (M) Diverting short- 
a 1500-2000; drawings, cartoons. Letitia Chaffee. Ive up, 


Ps ychology, 404 4th Ave., New York. (M-25) Vsychological 
or teenivartes articles, personal experience stories up to 1500. 


I. Field. 1c, 30 days atter Pub. 
Quick-Trigger Western Novels, (Red Circle) RKO Bldg., New 
York. (Bi-M-15) Western novelettes, novels. % to 1%c, Acc. 


Real Charm Magazine, 480 Lexington Ave., New York. (M-25) 
True stories showing experiences resulting from charm up te 
1100. Rip nes Dunn. Rates not at hand. 

Real Confessions. (Western Fiction Pub. Co.) RKO Bldg., 
New York (M) Confession material. ™% to 1%c, Ace. 

Real Northwest Adventures, (Double-Action) 60 Hudson St., 
New York, (Bi-M-15) Action short-stories of the Northwest 
Mounted, mining, 2000-15,000; novels 30,000. Cliff 
Campbell. % to 1%, Acc. 

Real Western, (Double-Action) 60 Hudson St., New York, 
(M-15) Fast-action Western short-stories, novelettes, 2000- 
ae novels 20,000-40,000. L. H. Silberkleit. % to 1%c, Ace. 

ed Seal Western, (Ace Mags.) 67 W. 44th St., New York. 
ap Western short-stories, novelettes. Rose Wyn. “sc up, Acc. 

Ringmaster, 381 4th Ave., New York. (M-50) Short critical 
articles, satire Harry McGuire. Varying rates, Pub. 

Romantic Western, (Trojan) 125 E. 46th St., New York. 
(M-15) Western love short-stories, novelettes. Rates not at 
hand. 

Rural Progress, 22 W. Monroe St., Chicago. (M-10) Ilus- 
trated feature articles of Mid-West interest; short-stories with 
wide appeal 1200-1800; jokes, art work, cartoons, cartoon ideas, 
photos. Glenn Frank. 3c up, jokes $3 to $6, Pub. 

Saturday Night, 73 Richmond St., W., Toronto, Canada. (W) 
Articles of Canadian interest up to 2000; light, humorous arti- 
cles, satire. B. K. Sandwell. % to Ic, photos $2 to $3, Pub. 

Saucy Movie Tales, 439 Broadway, Brooklyn, N. Y. (M) Sex 
short- Joe Mann. ‘Y%c, Pub. 

Scarlet Adventuress, (Associated Authors) 1008 W. York St., 
Philadelphia. (M-25) Sophisticated short-stories of female adven- 
turesses, sex without licentiousness, » novelettes 10,- 
gens novels 26,000. M. Pattie. Ke up, Pub. 

Scarlet Confessions, (Associated Authors) 1008 W. York St., 
Philaderehig (M-25) Frank, intimate first-person confessions, 
no sordidness, 3000 up. M. T. Pattie. %c up, Pub. 

Sentinel, The, 511 S. Sangamon St., Chicago. (W-10) Short- 
| ied Jewish theme, 1900-2200. Louis S. Berlin. $5 a story, 

Sexology, 99 Hudson St., New York. (M-25) Medical. psycho- 
logical articles preferably by physicians. David H. Xeller, M.D. 
% to le, Pub. 

Silhouettes, 303 Rosewood, Ontario, om (Q-35) Good poems, 
articles. James Neill Northe. $1 each » Acc. Prizes. 

Silk Stocking Parade, (Arrow Pubs.) 125 E. 46th St., New 
York. (M) Clever, sexy short shorts, short-stories, up to 3500, 
tictionized articles up to 2500. Fair rates, Pub. 

Six Gun Western, (Red Circle) RKO Bldg., New York. (M) 
Western novels 30,000-40,000. % to 1%c, Acc. 

Smashing Western, (Double-Action) 60 Hudson St., New 
York. (RBi-M-15)_ Fast-action, dramatic, emotional Western 
short-stories, novelettes, 2000-15,000; novels 20,000-40,000, Cliff 
Campbell. % to 1%c, Acc. 

Snappy, (D. M. Pub. Co.) Dover, Del. (M-25) Snappy, light 
short-stories 3000-3500, novelettes 10,000, sex angle. “ec, Pub. 

Southern Review, Louisiana State Univ., University, La., 
(Q-75) Articles on er social, economic affairs; 
short-stories, verse. Charles Pipkin. $6. 65 page, verse 35c 
line, Pub. 

Spicy Adventure Stories, (Culture Pubs.) 900 Market St., Wil- 
mington, Del. (M-25) Exotic adventure short-stories involving 
girls and love up to 5000. Lawrence Cadman. Up to Ic, Acc. 

Spicy Detective Stories, (Culture Pubs.) 900 Market St., Wil- 
mington, Del. (M-25) Thrilling detective short-stories up to 
5000, strong girl interest. Lawrence Cadman. Up to Ic, Ace. 

Spicy gay Stories, (Culture Pubs.) 900 Market St., Wil- 
mington, (M-25) Mystery short-stories with girl interest 

to 5500, eerie and terror angles. Lawrence Cadman. 
Up to lc, Acc. 

Spicy Stories, (D. M. Pub. Co.) Dover, Del. (M-25) Snappy 
shorts stories 3000-5000, 3-part novelettes 10,000, sex angle, Yc, 

icy Western Stories, (Culture Pubs.) 900 Market St., Wil- 
mington, Del. (M-25) Western short-stories, up to 5000, real- 
istic girl-love interest. Lawrence Cadman. Up to le, Acc. 

Sports Action Stories, (Red Circle) RKO Bldg., New York. 
(M) Sport short-stories 4000-7000. % to 1%ec, Ace. 

Spur, The, 515 Madison Ave., New York. (M-50) Articles, ed- 
itorials on sport, travel, art, personalities, usually on assign- 
ment. Robert B. Renfro. Indefinite rates, lub. 

Star Detective, (Red Circle) RKO Bldg., New York. (Bi-M) 
Fast-action, hard-boiled detective stories 7000 to 10,000. % 
to 1%e, Ace. 

Star Sports Magazine, (Red Circle) RKO Bldg., New York. 
(Bi-M-15) Short-stories on ie sports, O. Henry twists, 
5000-10,000; novelettes 12,000-15,000. to Ace. 

Story, 432 4th Ave., New York. (M-25) Distinctive short- 
stories, ‘“‘novellas.’”” Whit Burnett, Martha Foley. Moderate 
rates, Fub. 

Super Western, (Ace Mags.) 67 W. 44th St., New York. (M) 
Pioneer Western short-stories up to 6000, novelettes 10,000- 
12,000, novels 40,000-45,000. A. A. Wyn. “ec up, Pub. 

Sure Fire Western, (Ace Mags.) 67 W. 44th St., New York. 
(M) Western short-stories, novelettes; novels 40,000-45,000. 
A. Wyn. ‘Ye up, Pub. 
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(M-10) Dramatic detective, mystery short-stories, woman inter- 


satires, 
a story, Acc. 


sex short-stories, 
$6 


Iconoclastic, frank, 4 
lets. Harry Stephen Keeler. 


% to Acc. 
They Say, 112 E. 19th St., New York. 
stories of persons whose sayings are amusing, exciting, helpful. 
Herbert Hungerford. Fair rates, Pub. 


orous, smartly written yarns with appeal to class audience 
1000; anecdotes with local twist 400-500; overstocked with 
verse; cartoons. B. C. Webster. lc, Pub. 


Travel, (McBride) 116 E. 16th St., New York. 
trated travel, 
tos. Coburn Gilman. Ic, $1 to $5 per photo, Pub. 
Trips, The Magazine of Travel, 565 Sth Ave., 
(M-50) Largely staff-written. Query on unusual 
rial, outstanding photos. James A. Clark. Varying rates, 
True Gang Life, (Associated Authors) 1008 W. York St., 
Philadelphia (M-15) 
3000 up, woman interest but subordinated. M. T. Pattie. Yc up, 
Tub, 
Two-Gun Western, (Red Circle) RKO Eldg., New York. 
M-15) Western novelettes 10,000-15,000. % to 1¥%c, Acc. 
Undercover Detective Stories, 1614 N. Broad St., Philadelphia. 
(M) Illustrated fact-fiction detective stories 1500-5000; fillers 


New York 
travel mate- 


(Bi- 


AGRICULTURAL, FARMING, LIVESTOCK 


Breeder’s Gazette, Spencer, Ind. (M-10) Short-stories of suc- 
cess in livestock farming under 1500, including methods of feed- 
ing and management. Livestock breeding and feeding articles. 
R. W. Paulton, Mng. lc, photos $2, Pub. 

per’s Farmer, Topeka, Kan. (M) Authenticated experience 
Ray Yarnell, Ic up, 


articles on farming 800-1500; jokes. 
jokes $1, Acc. 
Farm and Ranch, Dallas, Tex. (2M-5) Agricultural, livestock 


articles of the Southwest. Frank A. Briggs. % to lc up, Pub. 
Farm J The, Washington Square, Philadelphia. (M-10) 
Agricultural articles *with photos 300 to 600; novelettes 18,000. 
Arthur H. Jenkins. 2c up, fiction 5c up, Acc. 

Farmer Magazine, The, 73 Richmond St., W., Toronto, Can- 
ada. (M)_ Short-stories, rural appeal, 2500; itiems for farm 
women. C. H. Hodge. Indefinite rates, Pub. 

Hatchery Tribune, Mt. Morris, Ill. (M-10) Illustrated articles 
on successful calla methods by hatcheries 300 to 500. O. A. 
Hanke. % to 2c, Acc. 

Hoard’s Dairyman, Fort Atkinson, Wis. (2M) Miscellany on 
dairying interests. W. D. Hoard. Low rates, Pub. 

Iowa and Corn Belt Farmer, 422 Court Ave., Des Moines, la 
(M) Aericultural miscellany. Paul Talbot. Indefinite rates, Pub. 
Ohio Farmer, 1013 Rockwell _Ave., Cleveland, O. (W) Ohio 
agricultural articles. Walter H. Loyd. Indefinite rates, Publ. 
Cover photos, $5 to $10. 

Poultry Item, Sellersville, Pa. (M-10) Articles on poultry 
raising, successful their establishments, 
experience, etc., 1000-1500. S. L. Althouse. Good rates, 


Poultry ew Mt. Morris, Ill. (M-10) Illustrated poultry 
articles 800. O. A. Hanke. lc up, Pub. 
e Farmer, Commercial Realty Bldg., Birmingham, 
Ala. (M) Short- stories, 


préferred, 2000- 


4000, 
(submit to Dallas, Tex., office, 1105 surance Bldg.). Eugene 


Butler, 2c, Acc. (Overstocked.) 


Southern Dairy Products Journal, Commercial Sachones Bldg., 
Atlanta, Ga. (M) Features on dairy management in Southern 
states. F. H. Sorrow. ‘%c, Pub. 


Successful Farming, (Meredith) Des Moines, Ia. (M-5) Agri- 
cultural articles; short-stories and short shorts 800 to 6000; 
2-installment serials, verse, editorials, jokes, news items, pho- 
tos, cartoons. Kirk Fox. 1%c up, verse 25c¢ line, Acc. 


ART, PHOTOGRAPHY 


Camera, The, 636 S. Franklin Sq., Philadelphia. (M-25) Prac- 
tical illustrated articles on photography and amateur cinematog- 
raphy 200 to 1500. No poetry. Frank V. Chambers. %c, Acc. 
Minicam—The Miniature Camera Monthly, 22 E. 12th St., Cin- 
cinnati. (M) Articles for Minicam fans; photos. Prefers query. 
James Rose, Asst. Mng. Ed. Good rates, Acc. 

New Photo Miniature, 70 Sth Ave., New York. (M-40) Mono- 
graphs on particular phases of photography 12,000-15,000, John 
A. Tennant, $50 each, Acc. (Submit outline first.) 
Photographic Digest, 267 Sth Ave., New York. (M-25) Arti- 
cles, 500 to 1200, written around a photographic subject, but not 
necessarily techmcal. G esse. Pub. 

Popular Photography, (Ziff-Davis) 608 S. Dearborn St., Chi- 
cago, (M-25) Unusual articles on photography 1000-2500, adven- 


ture features, success stories, how-to-make-it; brief articles 
100-750, striking photos. B. G Davis. Ic up, photos $3-$5, Acc. 
12,000, novels 45,000. A. A. Wyn. %ec up, Pub. 


Tails, Box 644, Pasadena, Calif. (M-20) Short-stories, ar- 
ticles of California interest 1000-1500; photos; personality ar- 
ticles 750-1000, fillers 350-750. Harold D, Carew. Ic up; verse, 
no paymert; photos $2 to $5, Pub. 

Tattle Tales, (D. M. Pub. Co.) Dover, Del. (Q-25) Spicy, 
snappy short-stories 2500-3500; verse, jokes, cartoons. Mc, l’ub, 

Ten Detective Aces, (Ace. Mags.) 67 W. 44th St., New York. 


est welcome, 3000-5000; short shorts 1500-2000; novelettes 
9000-13,000. A Wyn. 1 to 2c, Acc. or shortly after. 
10 Story Book, (Sun Pubs.) 529 S. Clark St., Chicago. (M-25) 


odd stories, play- 


Ten Story Sports, (Blue Ribbon) 60 Hudson St., New York. 
(M) Sport short-stories, novelettes 2000-15,000. Cliff Campbell. 


(M) True dramatic 


Today’s Astrology, (Magna Pubs.) Mt. Morris, Ill. (M-10) 
Astrological articles written for laymen. Irvin Ray. Y%c, Pub. 

Toronto Star Weekly, 80 King St., Toronto, Canada. (W-1!0) 
Feature articles, Canadian and general appeal, up to 2500, short- 
stories ep to 3000; love, mystery, sport, adventure themes; 
powerful, distinctive short-stories 3000; short shorts 1000-1500; 
art work. 4c up, Acc 


Town Tidings, Ellicott Squ., Buffalo, N. Y. (M) Short, hum- 


(M-35) Illus- 
exploration, adventure articles 1500 to 5000; pho- 


Ace. 


Short-stories centering around gang life 


The Author & Journalist 


on crime topics 50-250. Send synopsis first. 
Indefinite rates, Acc. 


Virginia Quarterly Review, 1 West Range, University, Va. 
(Q-75) Literary, scientific, political essays 3000-5000; occa- 
sional short-stories, verse 10-40 lines. ambert Davis. $5 
page (350 words), verse 50c line, Pub. 

Voyager, The, 5 Beekman St., New York. (M) Semi-fictional, 
humorous, sophisticated travel articles 500-1500. Demie Genaitis, 
Articles with photos, $20 each, without photos, $15, Pub. (Slow 
in paying and reporting.) 


Weird Tales, 840 N. Michigan Ave., Chicago. (M-25) Super- 
natural, bizarre, weird, pseudo-scientific short-stories up to 
6000; novelettes up to 15, 000; serials up to 35,000; weird detec- 
tive stories; verse up to 35 ‘lines. Farnsworth Wright. le up, 
verse 25c line, Pub. 


Western Action Novels, (Double-Action) 60 Hudson St., New 
York. (M-15) Dramatic Western short-stories, novelettes, 2000- 
15,000, novels 20,000-40,000. L. H. Silberkleit. % to 1%c. Acc. 


Western Fiction Magazine, New 


J. Clark Samuel. 


(Red Circle) RKO Bldg., 
York. (1-15) Western short-stories, 3000-7000; novelettes 
20,000. Martin Goodman. ™% to 1%c, Acc. 


Western Novel and Short Stories, 
New York. (M-15) Western short- stories 5000-7000; novelettes 
10,000-20,000; novels 60,000. Martin Goodman. % to 1%c, Acc. 
Western Short Stories, (Red Circle) RKO Bidg., New York. 
(M-10) Western short-stories up to 7000. % to 1%c, Acc. 


Wild West Stories and Complete Novel Magazine, (Teck) 461 
8th Ave., New York. (M-10) Western short-stories 1000-4000; 
novelettes 15,000-25 ,000. Pub, 

Woman Today, The, 112 E. 19th St., New York. (M-10) Ar- 
ticles, short-stories, of interest to women in industry; anti-war 
and anti-fascist. No payment. 


Yale Review, Box 1729, 


(Red Circle) RKO 


New Haven, Conn. (Q-$1) Articles 
on current political, literary, scientific, art subjects 5000-6000. 
Wilbur Cross. Good rates, Pub. - 

Yankee, Dublin, N. H. (M-25) Short-stories up to 3000, arti- 
cles, essays, 1200-1400, verse, jokes, anecdotes, odities, epi- 
taphs; photos, cartoons, all of Yankee flavor. Robb Sager: 
Beth Tolman, associate. Articles about $20; stories $25 to $50 
items $1; verse 50c line, Acc. 

Your Body, 99 Hudson St., New York. 
chological articles, preferably by physicians. 
M.D. % to lc, Pub. 


LIST C 


(M-25) Medical, psy- 
David H. Keller, 


Trade, technical, religious, agricultural, business, educational and other class publications. 


AUTOMOBILE, AVIATION, BOATING, TRANSPORTATION, 


Aero Digest, 515 Madison Ave., New York. (M-35) News ani 
features on the aviation industry, aeronautical engineering, mili- 
tary aeronautics, air travel, etc. Geo. F. McLaughlin. “%c up, Pub. 


American Motorist, Pennsylvania Ave. at 17th St., Washing- 
ton, D. C. (M-15) Illustrated travel articles, Mg of Wash- 
ington, D. C., and Eastern states, 1000-1500, also 1000-word 


true animal stories; very little verse. F. Kay Buschman. Ic, Pub. 

Automobile & Trailer Travel, 35 E. Wacker Dr., Chicago. (M) 
— for automobile tourists. Karl Hale Dixon. Rates not 
t han 

Aviation, 330 W. 42d St., New York. (M-35) News, features 
on aviation activities, technical articles, photos. S. Paul Johns- 
ton. Good rates, Pub. 

Highway Magazine, Armco Culvert Mfrs.. Assn., Middletown, 
O. (M) Articles on drainage, operation, improvements on pub- 
lic highways, etc., use of roads and streets 800-1200; cartoons. 
W. H. Spindler. 1c, photos $1, Acc. 

Motorboat, 63 Beekman St., New York. 
practical interest to boat owners. Gerald 
Nelson, associate. % to 3c, Pub. 

Popular Aviation, (Ziff-Davis Pub. Co.) 608 S. Dearborn St., 
Chicago. (M-25) Popularized aviation, mechanical articles, new 
developments in aviation, gas model information, 2500 maximum. 
Fillers 100 to 800; good photos. ; . Davis, Ed. ; B. 
Rathbun, Mng. Ed. ‘M%ec or le, including photos, Pub. 

Power Boating, Penton Bldg., Cleveland, O. (M-25) Technical 
and semi-technical articles on power boating subjects. Indefi- 
nite rates, Acc. 

Rudder, The, 9 Murray St., New York. 4 Illustrated fact 
articles on cruises, navigation, etc., 3000. m. F. Crosby. Ic, 
photos $3, Pub. (Overstocked. ) 

Trailer Caravan, The, C. P. A. Building, 2411 14th St., De- 
(M-10) Hllustrated articles on trailer travel, 


(M-20) Articles of 
T. ite; EB. S. 


troit, Mich. auto 
travel, to spots unusual up to 2000; short-stories 1000-2000; 
photos, cartoons, cartoon ideas, little verse. Edwin Fisher 
Forbes, Mng. Ed. % to lc, Pub. 


Western Construction News, 333 Kearney St., San a 
(M-25) Articles on all tng of Western civil engineering. J. 


Ballard. Varying rates. 

Western Flying, 420 S. San Pedro St., Los Angeles. (M) 
Practical, helpful “‘how to’ articles on aviation sales, service, 
production, or aircraft operation. Query on features. Robert J. 
Pritchard. 25¢ inch, Pub. (Overstocked.) 


BUSINESS, ADVERTISING, SALESMANSHIP 


Advertising Age, 100 E. Ohio St., Chicago. (W-5) Spot news 
only, with illustrations. Harry E. Shubart, Mng. Ed. 1c, Pub. 

American Business, (Dartnell Pubs.), 4660 Ravenswood Ave., 
Chicago, (M-35) Material 97% staff- -written, but buys occasional 
concrete examples of business success in manufacturing, whole- 
sale, financial fields. Query. Eugene Whitmore, $35 and up for 


2000 words, Pub. 
} Magazi 465 Main St., Cambridge, Mass. (M) 

Authoritative bank management articles. Keith F. Warren. 
ec up, Pub 

Barron’s, 44 Broad St., New York. (W-25) Authoritative 
business and financial articles 500-2500. Thomas W. Phelps. 
Indefinite rates, Acc. 

Burrough’s Clearing House, 6071 2d Blvd., Detroit. (M) 


Query editor on bank operating and management articles. Henry 
J. Boone, 2 to 3c, Acc. 
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Better Letters in Business, 4416-18 Elston Ave., Chicago. (M) 
Articles on outstanding letters used by large business concerns 
to increase business, effect collections, make adjustments, etc. 
Frank C. Petrine. 1%c, Pu 

Commerce, 1 N. LaSalle St., Chicago. (M-25) Invites queries 
on business articles from iddle West. Alan Sturdy. Rates 
variable. (Overstocked.) 

Credit & Financial Management, 1 Park Ave., New York. 
(M-25) Articles on general credit and financial problems. Ches- 
ter H. McCall. 1c, Pub. 

Forbes Magazine, 120 Sth Ave., New York. (2M-25) New 
developments in business and finance—management, selling, 
merchandising, accounting, etc., 1500-2000. Seldom buys from 
outside writers. B. C. Forbes. Good rates, Acc. 

How to Sell, 75 E. Wacker Drive, Chicago. (M-10) Articles 
about direct selling, unusually successful salespeople, 800 to 
4000. C. Remington. % to 1%c, Pub. 

Ind dent Sal 22 E. 12th St., Cincinnati, O. (M-5) Il- 
lustrated interviews with and stories about people successful in 
direct selling up to 1200. M. E. Siegel. % to lc, photos $1, Pub, 

Mail Order Journal, 381 4th Ave., New York. (M-10) Case 
histories, tact stories about mail-order business. B. M. Broudy. 
le, Pub. (Query.) 

Nation’s Business, The, 1615 H. St., N. W., Washington. 
1). C. (M-25) Business articles 2500. Merle Thorpe, Ed.; Kay- 
mond C, Willoughby, Mng. Ed. Good rates, Acc. 

Opportunity, 333 N. Michigan Ave., Chicago. (M-10) Action 
short-stories up to 3000; features with broad human interest and 
inspirational appeal; fillers. Geo, F. Peabody. ‘%c up, Pub. 

Postage and Mailbag, 119 W. 19th St., New York. (M-10) 
Direct-mail advertising articles. John Howie Wright. 1c, Pub. 
(Overstocked. ) 

Printer’s Ink, 185 Madison Ave., New York. (W-10) (Also 
Printer’s Ink Monthly- 25) Advertising on business articles 
G. A. Nichols, Ed.; C. B. Larrabee, Mng. . Good rates, Pub. 

Purchasing, 11 W. 42d St., New York. od 15) Query on ar- 
ticles on industrial buying; methods, personalities; materials. 
Stuart F. Heinritz. Indefinite rates. 

Rand McNally Bankers Monthly, 536 S. Clark St., Chicago. 
(M-50) Short technical articles from banker’s standpoint, preter- 
ably signed by banker. John Y. Beaty. Good rates, Pub. 

Sales Management, 420 Lexington Ave., New York. (2-M) Ar- 
ticles on marketing, national scope, signed by executives. Buys 
little. Raymond Bill. 1 to 3c, 

Savings Bank Journal, 110 E. 42nd St., New York. a2 
Operation, advertising and promotion articles 1500-2000. J. C. 
Young. Ic, Pub. 

Signs of the Times, P. O. Box 771, Cincinnati. (M-30) Elec- 
eal advertising, outdoor advertising and sign articles, illus- 
trated, 1000 to 1500. E. Thomas Kelley. %c to lc, Pub. 

Specialty Salesman, St. Charles, Ill. (Chicago Office, 307 N. 
Michigan Ave.) (M-10) Inspirational articles 1000 to 2500; hu- 
man-interest short-stories 1000 to 3; fact success articles of 
direct salesmen, 2000. H. J. Bligh. ‘Mec, Acc. 

Trained Men, 1001 Wyoming Ave., Scranton, Pa. (Q) Articles 
on industrial problems of to foremen, executives, 1000 
to 2500; interviews 1000 to 2 D. C. Vandercook. 1c up, Acc. 

Western Advertising, ” Market St., San Francisco. (M-20) 
Not in market. Robert E . Wade, Jr. 1c to 2c, Pub. 

Wholesaler’s Salesman, "330 W. 42d St., New York. (M-25) 
Query on experience stories of wholesaler’s salesmen in selling 
electrical products. J. H. Frederick. $15 to $25 article, Pub. 


ME DECORATING 


American Hi 444 Madison Ave., New York. (M-10) 
Practical with illustrations pertaining to home, interior 
decoration, building, gardening, recipes, 1200 to 1500. Mrs. Jean 
Austin. Indefinite rates, Pub. 

Arts ard Decoration, (Robt. M. McBride) 116 E. 16th St., 
New York. (M-35) Articles, essays, dealing with distinctive 
homes; the arts, entertainment, decorating and furnishing ac- 
cessories, household equipment, photos, art work; witty edi- 
ee on indoor living. Mary Fanton Roberts. Varying rates, 


Better Homes & Goréme, (Meredith) 1714 Locust St., Des 
Moines, Ia. (M-10) Practical garden, home-making articles 1500. 
Frank McDonough. Pay up, usual photo rates, Acc. 

Canadian Homes & Gardens, (Maclean) by University Ave., 
Toronto, Canada. (M-25) Practical home and garden articles up 
to 2000, photos. J. Herbert Hodgins. Ic, Pub. 

Country Home Magazine, The, 250 Park Ave., New York. 
(M-5) Articles on farming, home improvement, gardening, - 
eral features, 2500, mostly staff-written. Short-stories, aut 
ound and characters, up to 4500. Wheeler 


tic agricultural backgr 
McMillen, Ed. director. Good rates, 

Country Life, 444 Madison Ave., New York. (M-50) Illus- 
trated gardening, sport, interior decorating, country estates, 
travel articles 1500-2000; good photos essential. rs. Jean 
Austin. Fair rates, Pub. 


Home Desirable, The, 75 E. Wacker Dr., Chicago. (M-con- 
trolled). Articles on home modernization through plumbing and 
heating 1000; cartoons, photos. Louise M. Comstock. Pub. 
(Overstocked. ) 

Homes of the West, 654 Market St., San Francisco. (M) 
Home and garden articles, photos, 11 Western states. Loring 
E. Schuler. Good rates, Acc. 

House & (Nast) Lexington at 43d, New York, (M- 
35) Home decoration, landscape, articles. Richard- 
son Wright. 1c up, Acc. 

House Beautiful Combined with Home and Field, (Hearst) 572 
Madison Ave., New York. (M-35) Articles on home-building, 
planning, ardening (illustrated pre- 
ferred up to 1500. 4 Stowe ood rates, Pub. 

Sunset, 576 St.. Sen Francisco. (M-10) News 
items, photos, about Pacific Coast gardens, foods, buildings and 
modernization, travel, outdoors, up to ; personalities; ae 
to-do and how-to-make Western out-door material. William | 
Nichols. Good rates, Pub. 

Town and Country, 572 Madison Ave., New York. (M-50) 
Not in the market. Harry A. Bull 
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EDUCATIONAL 


Grade Teacher, The, (Educ. Pub. Corp.) Darien, Conn. (M-30) 
Articles on methods in elementary grades; short-stories for 
little children up to 500. Florence Hale. %4c, Pub. 


Industrial Arts and Vocational Education, 407 E. Michigan St., 
Milwaukee, Wis. (M-25) Vocational articles. John J. Metz. 
Pub. (Overstocked.) 

Instructor, The, (F. A. Qwen Pub. Co.) Dansville, N. Y. (M- 
30) Prefers articles by teachers on school-room helps. Helen 
Mildred Owen. Good rates, Acc. 


_ Practical Home Economics, 468 4th Ave., New York. (M-20) 
Educational articles on home economics and school cafeteria 
management for teachers and by teachers 1500-2000. Jessie 
Knox. Pub. 


School Activities, Topeka, Kans. (M-25) Money-making plans, 
sae entertainment material, up to 2000. H. C. McKown. %c, 
School Management, 9 E. 40th St., New York. (10 yearly-20) 
200-word department items, administrative angle, helps for par- 
organizations. Lucile D. Kirk, Mng. Ed $1 each, 


HEALTH, HYGIENE 


Health and Hygiene, 215 4th Ave., New York. (M-15) Staff- 
written articles on health and medical subjects. Carl Malm- 
No payment. 

geia, The Health Magazine, 535 N. Dearborn St., Chicago. 
ave 38) Health and medical articles and stories for the layman, 
Dr. Morris Fishbein. 1c up, Pub. 


Industrial Medicine, 844 Rush St., Chicago. (M-50) Authentic 
articles dealing with study of the economy, law, theory, practice 
and statistics of employer-employee medical matters. Invites 
queries. A. D. Cloud. 1c, Pub. 

Modern Medicine, 84 S. 10th St., Minneapolis. (M-25) Terse, 
crisp, vivid news abstracts of medical subjects; photos, illustra- 
tions of medical interest. Justus J. Schifferes, M. A. Yc up, 
photos $3, Pub. 

Physical Culture, (Macfadden) 122 E. 42nd St., New York. 
(M-25) Health articles, self-told adventures in health, including 
mental health, personal problems, happiness, power of achieve- 
ment, 3-5000; 12-15,000; Ann Gurley. Good rates, photos $3 
to $5, Acc. 

R. N., (Nightingale Press) 420 Lexington Ave., New York 
(M-controlled) Articles, factual or human-interest, pertaining 
to nursing, 1500-2000. Ruby R. Freer. Low rates, Pub. 

Trained Nurse & Hospital Review, 468 4th Ave., New York. 
(M-20) Articles on nursing, hospital, public health subjects 800 
to 3200. Christmas fiction, Aug. 1. Meta Pennock. $4 to $5 per 
page (725 wds.), after Pub. 


MUSICAL 


» 306 S. Wabash Ave., Chicago. (M-15) Articles on 
organs, organists, organ construction, church music, recital pro- 
grams, reviews 100-10 . E. Gruenstein. $2 to $4 col., Pub. 

Downbeat, 608 S. Dearborn St., Chicago. (M-15) Technical 
matter or news on music 1000; fillers, photos, cartoons, cartoon 
ideas. Glenn Burrs, Carl Cons. Ic, Pub. 

Etude Music Magazine, 1712 Chestnut St., Philadelphia. (M- 
25) Articles on musical pedagogics 300-2500; some cartoons. 
James Francis Cooke. $4 column (600 words), 

Metronome, 119 W. 57th St., New York. cM 25) News of 
popular bands and orchestras, staff written. Doron K. Antrim. 
Indefinite rates. 

Musical Forecast, 891-3 Union Trust Bldg., Pittsburgh, Pa. 
(M-20) i articles of interest to musicians and lay- 
men. David H. Light. $1 per column, Pub. 


RELIGIOUS 


Ave Maria, The, Notre Dame, Ind. 
2800-3000; serials 15-20 3000-word chapters; articles on Catholic 
and other themes 3000; poems not over 24 lines. Wholesome 
juvenile adventure short-stories, serials. Rev. P. J. Carroll, 
C.S.C. $3 page (700 wds.), poems $5, Pub. 

Canadian Messenger, The, 160 Wellesley Crescent, Toronto, 
Ont., Canada. (M-10) Short-stories, Catholic atmosphere, bright, 
pointed but not pe ieee 3000; no love stories; articles, essays, 

atholic interest, 1000-3000. Rev. J. IL Bergin, S.J. Ye, Acc. 

Christian Advocate, The, (Methodist Book Concern) 740 
Rush St., Chicago. (W-10) Religious feature articles 1000; 
short-stories 1500; serials 20,000. an Brummitt. %c, Pub. 


Christian Challenger, The, North Kingsville, O. (M) Inter- 
denominational. Moral but not preachy short-stories 1500; 
children’s page stories 800. M. Starrett Wetzel, Mng. Ed. $5 
each, Acc. 

Christian Herald, 419 4th Ave., New York. (M-25) Interde- 
nominational religious, sociological articles 2500; short-stories 
2500; serials 50,000; verse, 2 or 3 stanzas. Daniel A. Poling. 
Varying rates, Pub. 

Cradle Roll Home, The, 161 8th Ave., N., Nashville, Tenn. 
(Q) Articles for parents of pre-school age children 150-800, 
fact items. Agnes Kennedy Holmes. %c, Acc. 

Improvement Era, The, 50 N. Main St., Salt Lake City, Utah. 
(M-20) General Magazine of Mormon Church for family —- 
Short short-stories 800-900; otherwise overstocked. Richard L. 
Evans. %ec, Pub. 
as 405 Bergen St., Brooklyn, N. Y. (M-20) Religious ar- 
ticles Catholics and non-Catholics; short-stories, up to 
2000; verse. William Clark. ic, Pub. 

Living Church, The, 1801 W. Fond du Lac Ave., Milwaukee. 
(W-10) Short illustrated articles on religious and social sub- 
jects, Episcopal viewpoint, 1000-2000. C. P. Morehouse. $1.50 
column, Acc. Religious verse, no payment. 

Lookout, The, Standard Pub. Co., 8th and Cutter Sts., Cin- 
cinnati. (W-5) Articles on Christian education, adult Sunday 
school work 1700-2000; wholesome short-stories 1500-2000, serials 
up to 12 chapters, 1500-2000 each. Photos, upright, 8x10, scenic, 
human-interest. Guy P. Leavitt. %c, photos $1 to $5, one 
month after Acc. 

Magnificat, 131 Laurel St., Manchester, N. (M-25) Catho- 
lic articles, short-stories, serials, verse. othe rates, Acc. 


(W-10) Short-stories 
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Messenger of the Precious Blood, Carthagena, Ohio. (M-10) 
Catholic short-stories, articles 2000-2500; verse. Father Chas. 
C.PP.S., Rev. M. J. Foltz, C.PP.S. %c, verse 25c 
ine. Pub. 

Messenger of the Sacred Heart, 515 E. Fordham Rd., New 
York. (M-10) Catholic short-stories up to 4000; religious verse. 
Rev. Charles J. Mullaly, S.J. Good rates, Acc. 

Miraculous Medal, The. 100 E. Price St., Philadelphia. (Q) 
Catholic articles 1500-2500, short-stories 2000-3000. Joseph A 
Skelly, C.M. Ic, Ace. 

New Outlook, The, United Church of Canada, 299 Queen St 
W. Toronto, Canada. (W-10) Articles on religious and interna- 
tional problems, travel, art, etc., short-stories 900-1000; child- 
ren’s material. G. R. Cragg. '%c, Acc. 

Queen’s Work, The, (Jesuit Fathers) 3742 W. Pine Blvd., St 
Louis, Mo. (M) Catholic interest short-stories, articles, 1200 
to 2500; editorials; photos; news items, cartoons, cartoon ideas. 
Rev. Daniel A. Lord, S.J. 1c, Ace. 

Sign, The, Union City, N. J. (M-20) Catholic articles, essays, 
“em up to 3200; verse. Rev. Theophane Maguire, C.P. 
le, Pub. 

St. Anthony M (Franciscan Fathers) 1615 Republic 
St., Cincinnati. (M) Catholic family magazine. Lively, up-to- 
eaneet short-stories 2000-3000; religious and timely articles. 

Rev. Hyacinth Blocker, O.F.M. ic, Acc. 

_ Sunday School Times, 325 N. 13th St., Philadelphia. (W) Ke 
ligious articles. verse. Charles G. Trumbull. Me up, Acc. 

Sunday School World, 1816 Chestnut St., Philadelphia. (M-10) 
Articles for teachers in one-room rural Sunday-schools up 10 
1200. Arthur M. Baker. Yc, Acc. 

Union Signal, The, Evanston, Ill. (W-5) Short-stories, short 
serials, on value of total abstinence 1000-1500; also on peace. 
About %c, Pub. 

Unity, also Weekly Unity, 917 Tracy Ave., Kansas City. (M 
and W) Christian metaphysical articles 1500 to 2500; verse. 
Charles Fillmore. Ic up, verse 25c line up, Acc. 


SCIENTIFIC, TECHNICAL, NATURE, MECHANICS 


Electrical Ruralist, 1836 Euclid Ave., Cleveland, O. (M) Ar- 
ticles covering applications of electrical equipment, appliances, 
to farms and farm homes, 800-1200; profuse illustrations. Cor- 
respondents. Paul L., Reed. 1 to 2c, Pub. 

Electricity om the Farm, 24 W. 40th St., New York. (M-10) 
Actual experience stories, illustrated, on uses of central — 
electricity on the farm, up to 1000. Fred Shepperd. 1%c, A 
(Overstocked. ) 

Homecrafts and Hobbies, 142 W. 24th St., New York. (M-10) 
Homecrait articles 1000, drawings, photos. Eric Berger. % to 
lc, Pub. (Unsatisfactory. ) 

Home Craftsman, The, 115 Worth St., New York. iisi-M-25) 
“*How-to-make-it”’ articles of interest to home craftsmen, 300 to 
1200; photos or drawings essential; home improvement fillers, 
150. H. J. Hobbs. 1 to 2c, photos $2 up, Pub. 

Mechanics and Handicraft, (Standard) 22 W. 48th St., New 
York. (M-15) Popular scientific miscellany; construction, how- 
to-make-it, experimental, hobbies material. Joseph H. Kraus. 
le, Pub. and Acc. 

Model Airplane News, 551 5th Ave., New York. (M-20) Mode! 
airplane construction articles 2500. 1c, Acc. 

Modern Mechanix (Fawcett) 1501 Broadway, New York. (M-15) 
Illustrated feature articles, mechanical, semi-scientific subjects; 
how-to-build articles for home craftsmen. All hobbies. Advis- 
able to query. Robert Hertzberg. 2c, Acc. 

Natural Hist Magazine, 77th St. and Central Park, New 
York. (M) Pop sular articles up to 5000 on natural science ex- 
ploration, wild life; photo series. Edward M. Weyer, Jr. 
1%ec, Acc. 

Nature Magazine, 1214 16th St., Washington, D. C. (M-35) 
Illustrated nature articles 1000-2000; fillers with pictures 100 to 

R. W. Westwood. 1 to 3c, Acc. (Query.) 

Nature Notes, 4800 Prospect Rd., Peoria, Ill. (M) Articles on 
mature, science 1800; illustrations. James H. Sedgwick. $10 to 
$15 per article, Pub. 

Popular Mechanics, 200 E. Ontario St., Chicago. (M-25) Ilus- 
trated articles on scientific, mechanical, industrial, discoveries; 
human interest and adventure elements, 1 to 20 photos, 300- 
1500; fillers up to 250. L. K. Weber, 1 to 10c; photos $3 up, 

cc. 


Popular Science Monthly, 353 4th Ave., New York. (M-15) 
Non-technical illustrated articles on scientific, mechanical, labor- 
saving devices, discoveries, under 2000. Raymond J. Brown. 
le up to 10c, photos $3 up, Acc. 

Radio News and Short Wave Radio, (Teck) 461 8th Ave., New 
York. (M-25) Articles for radio engineers, servicemen, ama- 
teurs, experimenters, short-wave listeners, set builders, 500-1500. 
Laurence M. Cockaday. 2c, Pub. 

_ Science & Mechanics, 800 N. Clark St., Chicago. 
Staff-written. V. D. Angerman. 

Scientific American, 24 W. 40th St., New York. (M-35) Hu- 
manized articles on science, industry, engineering, inventions. 
O. D. Munn. Varying rates, Acc. 

Scientific Progress, (Modern Scientific) 310 Riverside Drive, 
New York. (M-25) Popular scientific articles on health, psychol- 
ogy, achievement. Dagobert D. Runes, Ph.D. Rarely pays. 
(Slow.) 


(Bi-M-10) 


Scientific Psychology, 4238 Clarendon Ave., Chicago. (M-23) 
Scientific articles on psychology 1500-3000; timely items. D 
J. Foard. No payment. 


SPORTING, OUTDOOR, HUNTING, FISHING 


Alaska Sportsman, The, Ketchikan, Alaska. (M-15) Short- 
stories, Alaska interest, 2000-5000; outdoor fact articles; Alaska 
sport cartoons, photos. Emery F. Tobin. %c, Pub. 

can Forests, 919 17th St., N.W., Washington, D.C. 
(M-35) Articles on forestry, forests, outdoors, etc., 2000; out- 
door photos. Ovid Butler. Ic up, Acc. 

American Rifleman, The, 816 Barr Bldg., Washington, D. C. 
(M-25) Authentic illustrated gunsmithing, shooting, ammuni- 
tion, ballistic articles, hunting stories, preferahly 3000. Lau- 
rence J. Hathaway. About lc, Pub. (Overstocked.) 


The Author & Journalist 


_ Baseball M i The, 70 Sth Ave., New_York. (M-20) Ma- 
jor league baseball articles, verse. Clifford Bloodgood. %c, Pub. 
Field and Stream, (Warner) 515 Madison Ave., New York. 
(M-15) Illustrated camping, fishing, hunting, sportsmen’s arti- 
cles, 2500-3000. Ray P. Holland. Ic up, Acc. 
_ Fur-Fish-Game, 174 Long St., Columbus, O. (M-15) Fish- 
ing. hunting, fur-raising articles by practical authorities; true 
Indian and frontier day stories 2000-2500. A. V. Harding. % 
to Me, Ace. 

Hunter-Trader-Trapper, 386 S. 4th St., Columbus, O. (M-15) 
Fur-farming, trapping, hunting-dog, fishing articles, outdoor 
photos. Otto Kuechler. Low rates, Pub. (Overstocked.) 

National Bowlers Journal and Recreation Age, 506 S. Wabhash 
Ave., Chicago. (M-25) Articles on bowling, billiards, softball, 
lawn bowling, hockey; short-stories; photos; news items; car- 
toons. J. M. Luby. Ic, Pub. 

National Sportsman, 275 Newbury St., Boston. (M-10) Hunt 
ing and fishing articles; short-stories up to 2000; photos, car- 
toons, cartoon ideas. H. G. Tapply. 1%c, Acc. 

North American Trapper, I. 0. Box 663, Charleston, W. Va. 
(M) Articles and short-stories on trapping, up to 1200; photos, 
illustrations, cartoons, outdoor verse. Charley Roy West. 
%c to lc, photos 50c to $2, Acc. 

Outdoor Life, 353 4th Ave., New York. (M-15) Articles on 
outdoor activities, sportsmen’s interests, up to 3000. Raymond 
J. Brown. Up to 10c, $3 up for photos, kinks, shorts, Acc. 


Pacific Sportsm 401 Sones St., San Francisco. (M) Out- 
door articles 500- 3500. John C. Piver. No payment. 

Post Time, 443 Plymouth Court, Chicago, (M-25) Articles 
dealing with horse racing; short-stories up to 2500; serials. 
Mark Mellen. Fiction, low rates; articles 1%c, Pub. 


Scholastic Coach, 250 E. 43d St., New York. (M-25) Techni- 
cal articles on football, basketball, track, field, 1000, for high 
and prep schools; photos, drawings. -Jack Lippert. 1c, Pub. 

Sports Afield and Trails of the Northwoods, 700 Phoenix Bldg., 
Minneapolis. (M-15) Stories cf actual fishing, hunting trips 
1500-2000, good photos. P. K. Whipple. 1 to 2c, Acc. or Pub. 

Sports Illustrated and the American Golfer, 32 E. 57th St., 
New York. (M-25) Articles on all types of sport up to 1400; 
fillers, photos. John Escher. 1%c, Pub. 

Turf & Sport Digest, 511 Oakland Ave., Baltimore. Md, 1M 
35) Articles on running horse-racing 2500-5000; racing short- 
stories up to 5000; serials up to 20,000, especially racing fiction. 
Edgar G. Horn. %c, Pub. or Acc. 

Turf and Tanbark, 103 Park Ave., New York. (2-M) Amateur 
horsemen and racing short-stories 1 . Feature articles 
with exceptional photos. Glenn Allan. % to ic, Acc. 


THEATRICAL, MOTION PICTURE, RADIO, 
“FAN” MAGAZINES 


Billboard, The, 1564 Broadway, New York; 25 Opera PI., Cin- 
cinnati, O. (W-15) Amusement articles on assignment * only. 
f Hartmann, E. E. Sugarman. Space rates, Pub. 


Cinema Arts, 250 Park Ave.. New York. (M-50) Authorita- 
tive motion-picture articles. Paul F. Husserl. Liberal rates, Acc. 


Greater Show World, 1547 Broadway, New York. (2-M-10) 
Articles, short-stories, novelettes, fillers, on show peuple, theat- 
rical business. Johnny J. Kline. “ec, Pub. 

_Hobby Horse, The, 255 W. 92nd St., New York. (M) Motion 
picture fan articles, legitimate and little theatre articles 1000- 
1500; fillers, news items, photos, art work. Barry Mulligan. 
1 to 2c, Acc. 

Hollywood Magazine, (Fawcett) 7046 Hollywood Blvd., Holly- 
wood. (M-5) Film articles on assignment; fillers, photos. 
Llewellyn Miller. Liberal rates, Acc. 


Modern Screen, (Dell) 149 Madison Ave., New York. (M-10) 
Movie fan personality, general articles 1500-2000; fillers, news 
items. Regina Cannon. Good rates, Acc. 

Modern Movies, (Ultem) 404 4th Ave., New York. (M) Mo- 
tion-picture fan articles; no fiction. Wm. T. Walsh. Rates not 
at hand. 

Motion Picture-Movie Classic, (Fawcett) 1501 Broadway, New 
York. (M-10) Articles on motion pictures and stars, usually 
on age 1800-2500. Good rates, Acc. 

Mirror, (Macfadden) 7751 Sunset Blvd., Hollwwona 
cae’ rite 10) Motion-picture fan material only on assignmern: 
Ruth Waterbury; Hazel Berge, N. Y. editor. Good rates, Acc. 

Movie Story Magazine, (Fawcett) 1501 Broadway, New York. 
(M) Fictionizations of current motion pictures, staff-written. 
Dorothy Hosking. 


Photoplay, (Macfadden) 7751 Sunset Blvd., Hollywood, Calif., 
(M-25) Motion picture articles; serials. Miss Ruth Waterbury. 
Good rates, Acc. 

Picture Play Magazine, (S. & S.) 79 7th Ave., New York. 
(M-15) Motion-picture fan articles 1200-1500, usually on assign- 
ment. Norbert Lusk. Indefinite rates, Acc. 

Radio Mirror, (Macfadden) Chanin Bldg., New York. (M) 
Radio fan features on stars and programs. Fred R. Sammis. 

rates, Acc. 

Radio Stars, (Dell) 149 Madison Ave., New York. (M-19) 
Fan stories, lives of radio personalities up to 2000. Lester C. 
Grady. Good rates, Acc. 


Screen Book, (Fawcett) 1501 Broadway, New York. (\M-1I0) 
Short news articles on popular sceen favorites, usually on 
assignment. Tom De Vane. Liberal rates, Acc. 

Screenland, 45 W. 45th St., New York. (M-25) M-tion-picture 
feature articles. Miss Delight Evans. Fair rates, l’u') 

Screen & Radio Weekly, Detroit Free Press, Detro't. M‘ch. 
(W-10) Short short-stories, screen and radio la kgrou ds, 
preferably romance, 1000-1500. Douglas D. Martin. $50 jer 
story, Acc. 

Screen Romances, (Dell) 149 Madison Ave., New Y. tk. (M- 
25) Production stories and fictionization of motion-picture piays, 
by assignment. Albert P. Delactorte, Evelyn Van Horne. Kates 
by arrangement, Acc. 
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_ Silver Screen, (Screenland Mag., Inc.) 45 W. 45th St., New 
York. (M-10) Fan material about movie stars and pictures, 
photos, cartoons, cartoon ideas. Eliot 
Pub. 

Theatre Arts mie 40 E. 
Rd., London, W. 11, England. 
associated arts 1800-2500; news 
Isaacs. 2c, Pub. 

Variety, 154 W. 46th St., New York. (W-15) Theatrical arti- 
cles, news, staff-written. Sidne Silverman. Space rates. 


Keen. Highest rates, 
49th St., New York; 2 Ladbroke 
(M-35) Articles on theatre and 
items; photos. Edith J. R. 


TRADE JOURNALS—MISCELLANEOUS 


Air Conditioning and Refrigeration News, 5229 Cass Ave., De- 
troit, Mich. (W-10) Informative articles on servicing of refrig- 
erating machines, successful ideas for promoting and _ selling 
electrical appliances, descriptions of air conditioning installa- 
tions; news of more than local importance; human-interest 
photos. George F. Taubeneck. 1c, Pub. 

Air Seating combined with Oil Heat, 232 Madison Ave., 
New York. (M) News on construction, ougraten. merchandis- 
ing of oil burners and air conditioning. A. E. Coburn, assoc. ed. 
30¢ inch, Pub. 

American Artisan, 6 N. Michigan Ave., Chicago (M-25) Mer- 
chandising articles with ee on experiences in warm-air 
heating and sheet metal work. J. D. Wilder. $3.50 to $10 page. 

American Baker, The, 118 S. éth., Minneapolis. (M-10) 
Baking innovations; examples of good merchandising. %c and 
up, Acc. 

American Builder and Building Age, 105 W. Adams St., Chi- 
cago (M-25) Articles on activities of home-building contractors. 
B. L. Johnson. $10 page, Pub. 

American Druggist, 572 Madison Ave., New York. (M) Fea- 
tures on retail drug-store operation, up to 2000. Louis J. 
Moore. High rates, Acc. 

American Hairdresser, 386 4th Ave., New York. (M-35) Trade 
News. Ic, Pub. 

American Ink Maker, 254 W. 31st St., New York. (M) News 
of printers’ ink manufacturers and distributors. Low rate, Pub. 

American Lumberman, 431 S. Dearborn St., Chicago. (Bi-W) 
News and features of lumber and building materials industry. 
E. C. Hole. $3.50 column, Pub. 

American Paint & Oil Dealer, 3713 Washington Blvd., St. 
Louis. (M) Retail paint selling articles, illustrated. Arthur A. 
Poss. Good rates, Pub. (Overstocked.) 

American Painter & Decorator, 3713 Washington Blvd., St. 
Louis, Mo. (M-10) Accurate, technical and semi-technical de- 
scriptive articles on unusual decorating jobs, photos. Query. 
George Boardman Perry. Up to 1c; photos, amateur, up to $1, 
professional, $2, Pub. 

American Paper Merchant, 1911 Conway Bldg., Chicago. (M-35) 
News and features regarding paper merchants. F. G. Pulley, 
mng. ed. “ec up, Pub. 

_ American Perfumer—Cosmetics—Toilet Preparations, 9 E. 38th 
St., New York. (M-30) Technical articles on perfumes, cos- 
metics, soaps, etc., articles on merchandising of same from 
manufacturer’s standpoint; news items on manufacturers. S. 
L. Mayham. Indefinite rates, features, Acc.; news, Pub. 

American Printer, The, 9 E. 38th St., New York. (M-25) 
Technical articles for printing-plant executives, mostly written 
to specification. L. B. Siegfried. 1c up, Pub. 

American Roofer, 404 4th Ave., New York. (M-25) Articles 
from roofing contractors, describing difficult jobs, salesmanship, 
advertising methods. James McCawley, 1c, photos $1, Pub. 

American Shade & Awning News, P. O. Box 606, Ft. Worth, 
Tex. (M-Free)) Articles on merchandising of shades, awnings. 
Venetian blinds, and linoleum, based on interviews with out- 
standing dealers in field) Tom Murray. ‘“%c, Pub. 

American Silk & Rayon Journal, 373 4th Ave., New te 
(M-30) Articles on silk, rayon, textile industry 1500-3000. H. 
W. Smith. $7.50 per 1000, 

Autobody Trimmer and’ Painter, 15 E., 8th St., Cincinnati. 
(M-20)° Limited market for ‘technical and mechandising articles 
of the trade —— with photos, drawings, etc. John R 
Warrington. Ye, Pu 

Automatic Heat i. Air Conditioning, 1900 Prairie Ave., Chi- 
cago. (M) Articles on firms ote aaaaae heat and air 
conditioning equipment. Good rates, 

Automatic World, 120 St. Louis Ave., Ft. Worth, Tex. (M) 
News and features pertaining to vending machines. O: J. Branch. 
15c column inch, Pub. 

Automobile Digest, 22 E. 12th St., Cincinnati. (M-25) Meth- 
ods and management articles of interest to service garage men; 
also,.news. J. A. Ahlers. Indefinite rates, Acc. 

Automobile Trade Journal, Chestnut and 56th, Philadelphia. 
(M-25) Features based on interviews with successful automobile 
dealers up to 1200. Elliot Curtis. 2c, Pub. 

Automotive Daily News, 5th Floor, New Centre Bldg., Detroit, 
Mich. News correspondents in towns and cities of importance. 
Chris Sinsabaugh. 40c inch, photos $1.50, Pub. 

Automotive Merchandising, 97 Horatio St., New York. (M) 
Articles of interest to car dealers, garages, service stations, in- 
dependent shops, up to 2000. Photos. Stanley P. McMinn. Ic, Pub. 


Bakers’ Helper, 330 S. Wells St., Chicago. (Bi-W-25) Busi- 
ness-building plans for bakers, technical articles, chiefly sup- 
plied by staff. V. E. Marx. 35c inch (73 words), Pub. 

Bakers Review, 330 W. 42d St., New York. (M) Successful 
i moe plans of bakers, technical articles of the trade. 

. Webster. 20c inch, Pub. (Buys little.) 

‘aleve Weekly, 45 W. 45th St., New York. (W-10) News cor- 
respondents in principal cities. Bakery features, selling ideas, 
window displays. Peter G. Pirrie. Space rates, Pub. 

Bar & Grill Journal, 105 W. 40th St., New York. (M) 800- 
1200 word merchandising features on outstanding bars, taverns, 
ice and restaurants. Photos of above. Philip Slowe. “%c up, 

'u 

Barrel & Box & Packages, 205 W, Wacker Dr., Chicago. on 
= and news items dealing with manufacture = use of 

en containers. R. S. Torgerson. 25c inch, 
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Beach and Pool, 404 4th Ave., New York. (M-25) Illustrated 
articles on swimming and beach operation, management, swim- 
ming-pool design, construction, sanitaticn, etc., 1000. 1c up, 
photos $1.50 up, Pub. (Overstocked.) 

Black Diamond, The, 431 S. Dearborn St., Chicoge, (Bi-W-20) 
Practical method entice in the coal industry. . T. Murphy. 
Yc up, Pub. 

Bookbinding & Book Production, 50 Union Square, New York. 
(M) News of book printing and bookbinding trade. Query on 
features. D. M. Glixon. %ec to lc, Pub. 

_,Boot & Shoe Recorder, 239 W. 39th St., New York. (W-25) 

Success’” stories from retail shoe stores; news. Regular corre- 
spondents. Arthur D. Anderson. lc, Pub. 


Brewer and Dispenser, 501 Maritime Bldg., Seattle, Wash. (M) 


News, features. Pacific coast beer industry. Indefinite rates. 
Brewers’ Journal, 431 So. Dearborn St., Chicago. (M) News 
and features of the brewing industry. H. S. Rich. Indefinite 


tates, Pub. 


Brewery Age, 43 E. Ohio St., Chicago, (M-30) News and fea- 
tures of the brewing industry. Jos. Dubin. Indefinite rates, Pub. 


_Brick & Clay Record, 59 E. Van Buren St., Chicago. (M-50) 
News and features of brick and clay industry. Regular corre- 
spondents. J. M. Lange, Mng. Ed. 1c up, Pub. 

Building & Modernization, 9 E. 40th St., New York. (M-25) 
Articles dealing with unusual building or building moderniza- 
tion jobs, with photos and plans, 500-2000. H. D. Vernam. 
$10 page, Pub. 

Building Supply News, 59 E. Van Buren St., Chicago. (M-30) 
News of lumber and building supply dealers, 100 words maxi- 
mum; reports of conventions; 200-300 word articles for depart- 
ments, ‘‘Practical Aids to Profit,” and “Yard Kinks.” John 
Van Deventer, Jr. 40c inch, Pub. 


Bus Transportation, 330 W. 42d St., New York. (M-35) Prac- 
tical bus operation articles 1500, 2 or 3 photos, C. W, Stocks, 
SS a. News items, first 100 words 2c, bal. each item %c, 

tu uery.) 


et & Upholstery Trade Review, 95 Madison Ave., New 
(M-25) lage Cre features, from 1000, on merchandising 


Carpe 
York. 
display technique, advertising styles, etc. 


of am. coverings 
le, Acc. or Pub. 
Casket & Sunnyside, 487 Broadway, New York. (M-25) Inter- 
views with morticians on mortuary management. %c, Pub. 
(Query first.) 
_Ceramic Industry, 59 E. Van Buren St., Chicago. (M-50) 
News items, pottery, glass, enamel plants, executives, sales 
campaigns, production activity. J. M. Lange. 1c, Pub. 
Chain Store Age,, 93 Worth St., New York. (M-35) Feature 
articles, assignment only. G. M. Lebhar. About 1%c, Pub. 
Cleaning and Dyeing World, 330 W. 42d St., New York. (M) 
Technical articles, merchandising, advertising, window display 
success stories. Kates. About %c, Pub. 


Coin Machine Review, 1113 Venice Blvd., Los Angeles. (M) 
Maintains regular correspondents mq principal cities. H. L. 
Mitchell, Assoc. Ed. Fair rates, Pub. 


Commercial Car Journal, Chestnut “il 56th Sts., Philadelphia, 
(M-40) Articles on servicing and operating methods of truck 
fleet operators, particularly methods for effecting economies 
1500. George T. Hook. 2c, Pub. 


Confectioners Journal, 437 Chestnut St., Philadelphia. (M-35) 
Illustrated articles on wholesale candy manufacturing compa- 
nies, describing production methods or merchandising policies 
from manufacturer’s point of view. Eugene Pharo. Up to le, 


photos $1 to $3, Acc. 

Confectioners News, 437 Chestnut St., (M) Illus- 
trated articles, 1000 (or less) on jobbing confectionery busi- 
nesses, showing how named jobbers employ profitable methods 
or —— Stories showing how candy jojbbers assist retailers 
in display and disposal of confections. Eugene Pharo. Up to Ic, 


phctos $1 to $3, Acc. 

Confecti: and Ice Cream World, 99 Hudson St., New 
York. (W-20) Correspondents in principal cities provide news 
coverage. Fair rates, Pub. 


Corset & Underwear Review, 1170 Broadway, New York. (M- 
35) pve Kt buyer news feature articles for corset and bras- 
siere departments, specialty shops. Louise Campe. %c, Pub. 


Corsets & Brassieres, 267 5th Ave., New York. (M) Query oo 
department or specialty shop features. J. H. Bowman. %c, 


Cracker Baker, The, 45 W. 45th St., New York. (Chicago of- 
fice, 360 N. Michigan Ave.) (M-20) Stories pertaining to bis- 
cuit and cracker industry; plant write-ups; sales stories; prac- 
tical or technical articles; human-interest and success stories. 
Query. _L. M. Dawson, 30 to 50c inch, Pub. 


Crock and Glass Journal, 1170 Broadway, New York. (M) 
Illustrated. articles on china ‘and glass sales promotion stunts 
interviews with buyers; merchandising 
stories; news items; photos. John Regan. Ye, Pub. 


Curtain & Drapery Review, 373 4th Ave., New York. (M) 
Illustrated features on curtains and draperies ‘that would interest 
huyers of these departments. Alice M. Small. Indefinite rates, 


Pub. 


Dairy Produce, 110 N. Franklin St., Chicago. (2M-15) Lim- 
ited market sy illustrated features on processing and mer- 
chandising of dairy products. C. S. Paton. Up to lc, Pub. 


Dairy World, 608 S. Dearborn St., Chicago. (M-10) Merchan- 
dising and improved quality of product articles of proved merit; 
new or remodeled plant articles on dairy plants (milk, ice- 


in retail stores, 1000; 


cream, butter, cheese, dairy by-products); articles on milk 
plants preferred, 500 to 2000, with photos, ads. Acker- 
man. lc, ads $1, photos $1 to $3 and up, Pub. 

Diesel Digest, 304 S. Broadway, Los Angeles. (M-25) Occa- 


sional articles 1000 to 2000, descriptive of new Diesel usages or 
novel installations. Illustrations. Robt. Agee. %c, photos 
50c, Pub. 

Diesel Power, 192 Lexington Ave., New York. 
ticles on economics of Diesel plant operation 2000; 
Lacey H. Morrison’ ic, Pub. 


(M-35) Ar- 
photos. 


| 
| | 


Me 


lement to Diesel Power) Lex- 
ington canyon ew York. aS articles on use of Diesel 
engines in locomotives, rail cars, tractors, etc. Lacey H. 


Morrison. Ic. Pub. 

Distribution & Warehousing, 249 W. 39th St., New York. 
(M-30) Articles of interest to national distributors who use 
public merchandise and cold-storage warehouses. F. Eugene 
Spooner. Yc up, photos $2, Pub. 

Domestic Engineering, 1900 Prairie Ave., Chicago. (M-25) 
Plumbing, heating, and air conditioning trade merchandising and 
technical articles up to 3000. Wm. W. Gothard. ic, Pub. 

Druggists’ Circular, The, 12 Gold St., New York. (M-25) 
Druggist eosin articles. R. W. Rodman. Indefinite rates. Pub. 

Drug Topics, 330 W. 42d St., mg" sok. (W-10) Retail drug 
trade. Mng. Ed. Ic, 

Drug Trade News, 330 W. 42d tie a York. (Bi-W) News 
of manufacturers in drug and toilet goods fields. Dan Rennick, 
Mng. Ed. Indefinite rates. . 

Drug World, 572 Madison Ave., New York. (Bi-W.) News 
covering manufacturing and wholesaling activities in drug, cos- 
metics and soda fountain fields. Query on coverage. harlie 
Cunneen. 50c inch, 

Dry Goods Economist, 239 W. 39th St., New York. (Bi-M-15) 
Articles of specific interest to department store field, up to 
50, longer articles by arrangement. MacDermut, 
Mng. Ed. 1%c, photos $2, special rates on best material, month 
after acceptance. 

Dry Goods Journal, Box 1316, Des Moines, Ia. (M) Only 
outstanding merchandising-articles about store departments 

ght. Largely staff-written. K. I. Boreman. lic, Acc. 


Editor & Publisher, 1700 Times Bldg., New York. (W-10) 
Daily newspaper trade articles, news items. James Wright 
Brown. $2 a column up, Pub. 

Electrical Dealer, 360 N. Michigan Ave., Chicago. Illustrated 
features, up to 2000; “‘shorticles,”” on merchandising electrical 
and radio appliances. Stanley A. Dennis. lc, Pub. 

Electrical South, Grant Bldg., Atlanta, Ga. (M-10) News and 
features of interest to electric power companies, Southern con- 
tractors, dealers, wholesalers. Carl W. Evans. %c to 1%c, Pub. 

Excaveting Engineer, S. Milwaukee, Wis. (M-25) Semi-tech- 
nical rec wd on excavation by power shovel, dragline, dredge, 
clam shell, excavating contracts, open pit mining, quarry, drain- 
age 500-2000. Arnold Andrews. ~ photos $1, cartoons on shovel 
subjects $1 to $2, Pub. (Query.) 

Factory Management & Maintenance, 330 W. 42d St., New 
York. <M) Query editor on articles on factory management and 
maintenance meres L. Morrow. Good rates, Pub. 

Federated Autom e Service News, 223 S. Waverly Drive, 
Dallas, Tex. ret * Short news items pertaining to local 
trade associations of auto repair men, tire and battery men, gas 
and oil retailers, etc. Overstocked. File name for possible 
assignment. C. C. Hayley. 1c, Pub. 

Feed Bag, The, 741 N. Milwaukee St., Milwaukee. (M-25) Il- 
on mg articles on out of the ordinary merchandising ideas 

leed dealers 750-1000. Specifically from N. E. quarter 
of the vu. S. David K. Steenbergh. 1c, Pub. 

Feedstuffs, 118 S. 6th St., Minneapolis. (W-5) Articles on 
merchandising, cost accounting, general business — ap- 
plicable to the feed trade. Harvey E. Yantis. %c, Ac 
_ Film Daily, 1650 Broadway, New York. (D) News of a“ film 
industry. . W. Alicoate. Space rates. 

Fine Furniture, 155 Ottawa Ave., N. W., Grand Rapids, Mich. 
(M) Illustra.ed style and merchandising features concerning 
furniture trade; merchandising shorts. Rod McKenzie, “%c, Pub. 

Fishing Gazette, 461 8th Ave., New York. (M-25) Illustrated 
articles on all branches of commercial fishing (no sport fish- 
ing). Prefers preliminary outline. Carroll E. Pellisier. Arti- 
cles $5 page, news 25c¢ inch, photos $1, Acc. 

Food, 405 Eastom Bldg., Oakland, Ca™i. (M) Highly illus- 
wows ‘articles for food retailers, up to 1000. Dotiglas McVhee. 
Acc. 

Ford Dealer and Service Field, 407 E. Michigan St., Milwau- 
kee. (M-25) Ford trade articles preferably under 500, on selling, 
service, parts merchandising, administration, Ford super-service 


station ator. Ford truck experience stories from users. 
Walter W. Belson. Ic, Acc. ee 
Food Field R . 330 W. 42nd St., New York. ~ WwW) 


News of the f and grocery product manufacturers. Dan Ran- 
nick. lc., Dept. items 8c line, Pub. 

F. T. D. News, 251 W. Larned St., Detroit. (M) Florists’ 
trade news, regular correspondents. M Bloy. Fair rates, Pub. 

Furniture fo 2225 Herndon St., Chicago. (M-50) Illustrated 
merchandising shorts and home furnishing trend articles 100 to 
1500 in re furniture, rugs, draperies, refrigeration, radios, toys; 
featuring outstanding promotions, new stores, model houses, 
unusual merchandising methods. Must be well illustrated. J. 
A. Gary. lic, photos $2, Pub. 

Furniture Index, Jamestown, N. Y. (M) Features and shorts 
on — merchandising. L. M. Nichols. 1c, Pub. (Slow 
to pay 

Furniture Record, 260 Tremont_St., Boston. (M) Feature 
articles on furniture trade. Wm. C. Pank. Indefinite rates. 

Gas Age, 9 E. 38th St., New York. (W) Articles and_news 
of gas companies; interviews with public utility heads. H. O. 
Andrew. Ic, b. 

Geyer’s Stationer and Business Equipment Topics, 260 Stl 
Ave., New York. (M) Brief, illustrated articles on stationery, 
office equipment and furniture, allied fields, advertising, etc., 
based on actual interviews. Thos. V. Murphy. $5 each, Pub. 

Gift & Art Buyer, 260 Fifth Ave., New York. (M) Brief in- 
terviews, illustrated, on gift and art, home decorative accessories, 
greeting card, allied fields, promotion methods, advertising, etc. 
Thomas V. Murphy. $5 each, Pub. 

Gloves, Gloversville, N. Y. (M-25) Illustrated merchandising 
articles on gloves. Bethune M. Grant, Jr. 1c, Pub. 

ardware Age, 239 W. 39th St., New York. (2-M-15) Illus- 
trated features on retail hardware stores. Charles J. Heale. $12 
page (about 1% to 2c per word), Pub. 

Hardware Retailer, Security Trust Bldg., Indianapolis. (M-25) 
Illustrated hardware merchandising features. Rivers Peterson, 
Glendon Hackey. 1c, Pub. 


The Author &> Journalist 


Hardware World, Burnham Bldg., 160 N. LaSalle St., Chi- 
cago. (M) Limited ma:ket for hardware merchandising stories, 
also housewares, china, glass 100-1000. lc, photos $1, after Pub. 

Hat Life, 1123 Broadway, New York. (M) Query on hat trade 
features. Ernest Hubbard. Good rates, Acc. 

Health Foods Retailing, 333 N. Michigan Ave., Chicago. In- 
terviews with health-food merchandisers 1500. 3c, Pub. cr Ic, 
Pub. with photo. Additional photos $1 each extra. Sales pro- 
motion idaas (100 words), $2, Pub. 

Heating, Piping and Air Conditioning, 6 N. Michigan Ave., 
Chicago. (M-25) Articles covering design, installation, opera- 
tion, maintenance, of heating, piping and air-conditioning sys- 
tems in omg += and large buildings up to 2500, mostly 
by engineers. Price. Good rates, Pub. 

Hides and od 300 W. Adams St., Chicago. (W-15) 
Technical tannery and shoe manufacturing articles; brief news 
articles on new leather products, production methods, sales 
i; campaigns by shoe and leather manufacturers. Query. 
le, Pub. 

Hotel Bulletin, 260 Tremont St., Boston. (Bi-M) Articles on 
hotel maintenance and management. Wm. C. Pank. %c, Pub. 

Hotel Management, 222 E. 42nd St., New York. (M-25) Arti- 
cles on hotel financing, maintenance, 5. Or Dak remodeling of 
clubs. Action photos. Short ideas. Dahl. 1% to Se, Acc. 

Hotel World-Review, 222 E. ay St., New York. (W-5) 
Mostly hotel news. Query on news and features. A. M. 

dams. % to Ic, Acc. 

House Furnishing Review, 1170 Broadway, New York. (M) 
Illustrated news, feature, promotional articles from house- 
wares, bath shops and major appliance departments 300-700. 
Julien Elfenbein. %c, $1 for photos, Pub. 


Ice & Refrigeration, 435 N. Waller Ave., Chicago. (M-35) Ice- 
making, cold-storage, refrigeration articles and news; also arti- 
cles on ice merchandising. J. F. Nickerson. Indefinite rates, Pub. 

Ice Cream Field, 45 W. 45th St., New York. (M-25) Merchan- 
dising and promotion ideas used or planned, for greater sales 
of ice cream, wholesale or retail. Robert Newcomb. %c, Pub. 

Ice Cream Trade Journal, 305 E. 45th St., New York. (M- 
25) Convention reports (on order); articles on management, 
manufacturing, distribution and sales activities of special whole- 
sale ice-cream companies 500-2000. Harry W. Huey. Ic, Pub. 

lement Record, 420 Market St., San Francisco. (M) Ma- 
mg mostly secured direct from trade, but occasional news 
purchased. Query. Osgood Murdock. Varying rates, Acc. 

India Rubber World, 420 Lexington Ave., New York. (M-35) 
Technical rubber articles, 2500. S. C. Stillwagon. 8c, Pub. 

Industrial Finishing, 802 Wulsin Bldg., Indianapolis. (M-20) 
Articles of interest or value to industrial users of finishing ma- 
terials, equipment, supplies in factories, 100-1500. W. H. Rohr. 
¥% to lc, Pub. 

Industrial Marketing, 100 E. Ohio St., Chicago. (M) News 
and features on industrial marketing and advertising. Ralph 
O. McGraw. ic, Pub. 

Industrial Retail Stores, Southern Bldg., Washington, D. C. 
(M-20) Merchandising articles and success stories on “company 
store’’ operations, 500-1000. Hull Bronson. ‘%c, Pub. 

Industry & Wel . Industrial Pub. Co., 812 Huron Rd., 
Cleveland. (M-Free) Constructive articles for the welder. Irving 

exter. lc, Pub. 

Infants’ & Children’s Review, 1170 Posotwer,. New York. (M) 
Articles on merchandising of infants’ and children’s garments; 
news of buyers. Arthur I. Mellin. %c, Pub. 

Inland Printer, 205 W. Wacker Dr., Chicago. (M-40) Con- 
structive articles on production, selling, management problems 
of printing industry. J. L. Frazier. Indefinite rates, Pub. 

Insurance Field, 322-28 W. Liberty St., Louisville, Ky. (Life 
Ed, W-15; Fire Ed. W-25) Correspondents covering fire, cas- 
ualty, life insurance news in all principal cities. . R. Mc- 
Gruder. About %c, Pub. 

Insurance Salesman, 222 E. Ohio St., Indianapolis. True sto- 
ries of life insurance guess beneficiaries and policyholders in 
unusual ways, up to 1200. Sharp prints, candid or action photos 
of life insurance men, Query with name first. $2 to $3.50, Acc. 

C. Robinson. % to lc, Acc. 

International Blue Printer, 506 S. Wabash Ave., Chicago. (M- 
30) Illustrated technical articles on blue printing, ae“ copying. 

mechanical and constructive engineering, 2000 or less. Glen Ed- 
wards. lc, photos $1, Pub. 


Jewelers’ Circular-Keystone, 239 W. 39th St., New York. (M- 
25) Storekeeping, merchandising articles for retail jewelers, im- 
portant news of jewelry trade. A. Merchant Clark. 40c inch, Pub. 


Knitted Outerwear Age, 93 Worth St., New York. (M) Regu- 
lar protected correspondents in cities. and mer- 
chandising features. Bertram Lebhar. 1% to 2c, Pub. 


Laundry Age, 330 W. 42d St., New York. (M-25) “How” 
geaee on laundry operation. J. M. Thacker. Indefinite rates, 


Laundryman’s - Cleaner’s Guide, mercial Exchange Bidg., 
Atlanta, Ga. (M- 50) Articles on merchandising, advertising, 
production, selling, management, delivery fleets maintenance, 
layout of production line, etc., in modern steam laundry and dry 
cleaning plants, 750 to 1200. % to 1c, photos 50c to $1, Pub. 


Linens & Domestics, 1170 Broadway, New York. (M-10) 
Trade and feature articles on linen goods, blankets and towels; 
interior or window display photos. Query on anything special. 
Julien Elfenbein. 3c, photos $1, Pub. 


Liquor Store and mser, 205 E. 42nd St., New York. 
(M- 30) Illustrated merchandising articles 800 for wine and 
liquor retailers, hotels and restaurants; cartoons. Hartley W. 
Barclay. 1%c, photos $1.50, 


Lubrication and Maintenance, 624 S. Michigan Ave., Chicago. 
(M) Almost ent'rely staff-written; occasionally buys an as- 
signed article. Query. Brandon E, Rourke. Good rates, Pub. 


Lug¢age and Leather Goods, 1170 Broadway, New York. (M) 
Successful merchandising plans, department store handbag and 
luggage departments. Jnusual window displays 
layouts. News about buyers. Arthur Mellin. 3c, Pub. 
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Magazine of Light, The, Nela Park, Cleveland, O. (10 issues 
a_year-20) Feature She of modern lighting installation 
with a merchandising and engineering appreciation, 1000. J. L. 
Tugman. lec, Acc. 

Meat, 2244 Calumet Ave., Chicago. (M) Query editor on 
feature articles based on interviews with meat packing officials. 

L. Samson. lc, Pub. 

Meat Merchandising, 105 S. 9th St., St. Louis, Mo. (M-20) 
Articles on personnel management; unusual merchandising 
schemes for meat or canned goods; funny cartoon ideas for meat 
markets. Frank J. Maher. lc. 

Men’s Wear, 8 E. 13th St., New York. News and features on 
en's wear departments or stores. H. J. Waters. Good rates, 


Mida’s Criterion, 400 W. Madison St., Chicago. (M) News of 
liquor and wine trade. Query. R. B. Birch, Jr. M%c, Pub. 

Mill & Factory, (Conover-Mast Corp.) 205 E. 42d St., New 
York. (M-35) Now buying technical articles for balance of 1937. 
Query editor for copy of magazine and instructions. Hartley W. 
Barclay. lc and up, usually Acc. 

Modelmaker, Wauwatosa, Wis. (Bi-M-25) Articles, up to 
2000, describing working steam model locomotives, gas engines, 
power boats, model stationary engines. A. Kalmbach. “ec 
approx., Pub. 

Modern Brewer, 205 E. 42d St., New York. (M-40) Inter- 
views with brewers and brew-masters on technical problems; 
biographical sketches of brewery executives on assignment only. 
Hartley W. Barclay. lc up, usually Acc. 

Modern Packaging, 425 4th Ave., New York. (M-50) Illus- 
trated articles on package production and merchandising window 
and counter display, on assignment only. D. E. A. Charlton. 
1 to 4c, Pub. 

Modern Plastics, 425 4th Ave., New York. (M-50) Articles on 
plastic materials, plastic products, uses, adaptations, on assign- 
ment only. E. F. Lougee. 

Modern Stationer, 250 Sth Ave., New York. (M-25) Illustrated 
dealer stories. David Manley. Ic, photos $2.50, Pub. 

Motion Picture Herald, Rockefeller Center, New York. (W) 
Authoritative material of interest to motion-picture exhibitors 
in conduct of business, acutely technical. Terry Ramsaye. 
Indefinite rates, Pub. 

Motor, 572 Madison Ave., New York. (M) Articles on mer- 
chandising, service and management for new car dealers, re- 
pair-shop operators, automotive jobbers. Neal G. Adair. Good 
rates, Pub. 

Motor Service, 549 W. Washington Blvd., Chicago. (M) 
Garage management articles. Illustrations needed showing ad- 
vertised equipment in use. Submit outline. Herb Packer. 
rates; Acc. 

Motorship and Teel, 192 Lexington Ave., New York. (M-25) 
News items on Diesel powered boats and short articles on 
marine Diesel performance. L. R. Ford. 1c, Pub. 


Music Trades, 113 W. 57th St., New York. (M-25) News aud 
features of the music business. W. J. Dougherty. Ic, Pub. 


National Bottlers’ Gazette, 80 Broad St., New York. (M-50) 
Features of interest to the bottled soft drink industry. W. LB. 
Keller, Jr. $7.50 agg Pub. 

National Carbonator & Bottler, Commercial Exchange Bldg., 
Atlanta. (M-50) Illustrated articles on merchandising, advertis- 
ing, production, selling, management, delivery fleets for soft 
drink industry, in actual use, 750-1250; news items 50-100. “%c, 
to lc, photos 50c to $1, Pub. 

National Cleaner & Dyer, 305 E. 45th St., New York. (M-25) 
Feature articles; short items 100-1000 of cleaning and dyeing 
trade; photos. Paul C. Trimble. About lc, Pub. 


National Clothier, Merchandise Mart, Chicago. (M)_ Short 


merchandising ideas, features. Allen Sinsheimer. Yc, Pub. 

National Jeweler, 531 S. La Salle St., Chicago. (M-25) Lim- 
ited market for illustrated articles with news and merchandising 
slant, 250 to 500. Francis R. Bentley. % to lc, Acc. 


National Provisioner, 407 S. Dearborn St., Chicago. (W-20) 
Practical illustrated merchandising articles on meat packing 
plants, meat distribution from plant to consumer. Paul I, Ald- 
rich. up, Pub. 


Northwestern Miller, 118 S. 6th St., Minneapolis, Minn. (W-5) 
Merchandising articles about or of interest to — and 
wholesale distributors. Carroll K. Michener. %c, Acc. 


Notion and Novelty Review, 1170 Broadway, New York. News 
buyers. Merchandising features. A. I. 
ellin 


Office Appliances, 20 N. Wacker Dr., Chicago. (M) Articles 
fs office equipment, to 1200. Evan Johnson. 30c inch, 


Optometric Weekly, Wabash Ave., Chicago. (W) Opto- 
metric profession ant = miscellany. Indefinite rates. 


Outdoor Amusement Magazine, 404 4th Ave., New York. (ls- 
sued in season.) oy articles on general amusement 
park operation with photos. S. Hoffman. lc, photos $1.50, Pub. 


Pacific Drug Review, Woodlark Blidg., Portland, Ore. (M-25) 
Articles on drug merchandising, window and inside display, 
advertising. F. C. Felter. Nominal rates, Pub. 


ing » 30 Church St., New York. (M-25) Items 
of interest to packing and shi ipping depts. of industrial compa- 
nies, on packing, loa a a aD: distribution, loss and dam- 
age in shipping, etc., 1000. . Bonnell, Jr. % to 1c, photos 
50c to $1 


Converters, 1911 Conway Bldg., Chicago. (M-35) Mer- 
chandising articles to_ 1200; —— of new paper products. 
F. G. Pulley, Mng. Ed. ¥% 


Petroleum Age, 500 N. Dearborn St., Chicago, (M-25) Mer- 
chandising petroleum products, auto accessories by. independent 
oil marketing companies; details of successful oil-jobbing con- 
cerns. O. F. List. %c, photos 50c, Pub. 


ture and Gift Journal, 537 S. Dearborn St., Chicago. (M- 
20), “Merchandising articles on gift and picture shops, photos. 
J. C. Raleigh. About %c, photos, 50c to $1, Pub, 
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Playthings, 381 4th Ave., New York. (M-25) Limited market 
for toy merchandising features 2000-2500. J. M. Cloud. Payment 
according to value. 

Plumbing and Heating Trade Journal, 515 Madison Ave., New 
York. (M-25) Articles covering current trends in plumbing 
and heating business; unusual merchandising, management meth- 
ods of successful high-grade human- 
interest illustrations, 1000. llisch. Good rates, Pub. 

Power, 330 W. 42nd St., Rs hos (M-35) Technical articles 
on power generation by engineers or power executives, up to 
1500. $10 to $12 page, 1000 words, Pub. 

Power Plant Engineering, 53 W. Jackson Blvd., Chicago. (M- 
25) Articles on power plant > “Stan appliances and use, - 
1500. Arthur L. Rice. 6/10c, Pub. 

Power Wagon, 536 Lake Shore Drive, Chicago. (M) Articles 
on operation and maintenance of large fleets. A. W. Strom- 
berg. Ic, Pub. (Slow to use.) 

Practical Builder, 59 E. Van Buren St., Chicago. (M-25) Cor- 
rect technical articles on residential and smaller business build- 
ing, with “‘how-to-do-it’’ standpoint, 300. Phil W. Hanna. 70c 
inch, Pub. 

Printing, 41 Park Row, New York. (M-25) Printing plant 
and sales management articles up to 1200, trade news of em- 
poring prise and their plants. Charles C. Walden, Jr., Ed.; 

rnest Trotter, Mng. Ed. 30c inch, photos % space rates, Pub. 

Progressive Grocer, 161 6th Ave., New York. (M-20) Illus- 
trated idea articles 100-200, grocery trade articles, especially 
success stories, 1200-1500; photos. Ralph F. Linder. 1c to 
2c, Acc. Original jokes with grocery slant, $1 each. Attrac- 
tive photos of food window and interior displays, meat displays, 
$3 to $5 each. 

Publishers Weekly, The, 62 W. 45th St., New York. (W-15) 
Articles about and of interest to the book trade 1500-2000. Fred- 
eric G. Melcher. 1c 10th of mo. following Pub. 


Radio & Electric Appliance Journal (including The Radio Mer- 
dum), 1270 6th Ave., — York. (M) Trade news and features. 
Limited market. Daniel Webster. Fair rates, Pub. 

Radio Retailing, 330 W. 42nd St., New York. (M) Illustrated 
features on radio merchandising, 100-500. W. MacDonald. 
le up, Ace. 

Radio To-day, 480 Lexington Ave., New York. (M) News 
and features of trade. Dr. Orestes H. Caldwell. 1c up, Pub. 

Radio Weekly, 99 Hudson St., New York. (W) Correspond- 
ents in principal cities provide news coverage. Low rates, Pub. 

Railway Mechanical Engineer, 30 Church St., New York. (M- 
35) Railroad shop eg photos. Roy V. Wright. 50c inch, Pub. 

Real Estate Record, 119 W. 40th St., New York. (W-50, 
M-25) Articles on building management * (office and apartment 
buildings). Norbert Brown. lc, Pub. 

Refrigeration, 711 Glenn St., S.W., Atlanta, Ga. (M-50) 
Name and fact stories on ice refrigeration and merchandising 
of ice and ice refrigerators. Hay Reynolds. $4 column, Pub. 

Restaurant Management, 222 E. 42nd St., New York. (M-25) 
Pictorial shorts; short articles on cafeterias, counter lunch 
rooms, store and industrial restaurants; illustrated; short ideas. 

O. Dahl. le up, Acc. 

Retail Bookseller, The, 55 Sth Ave., New York. (M-15) Ap- 
proved articles of practical interest to booksellers and rental 
Geer proprietors, 1500-2500. Francis Ludlow. Ic, Acc. 

Retail Ledger and Homeware, 260 Tremont St., Boston. (M) 
age on ee store management, promotions, etc. 

Vm. C. Pank. %c, Pub. 

Retail Tobacconist, bros Broadway, New York. (M-15) Ar- 
ticles on business —— of successful tobacconists 500-1500. 
H. P. Patrey. %c, F 

Rock Products, 205 pond Wacker Dr., Chicago. (M) Articles on 
cement, lime, gypsum quarries, sand and gravel plant opera- 
tions, etc. Indefinite rates, Pub. 

Rough Notes, 222 E. Ohio St., Indianapolis. (M) Business- 
getting ideas of interest to automobile, casualty, fire and marine 
insurance salesmen. Irving Williams. Fair rates, Pub. 


Rubber Age, 250 W. 57th St., New York. (M-25) Articles of 
interest to manufacturers of rubber products up to 2400. M. E, 
Lerner. $8 page, Pub. 


San Francisco Styles and Selling, 507 Montgomery St., San 
Francisco. (M) Very brief selling ‘ideas used by Pacific Coast 
dry goods, department and general stores. 20c inch, Pub. 

Seed World, 223 W. Jackson Blvd., woe o. (2M) Articles on 
growing and merchandising seeds. swald. %c, Pub. 

Service, 19 E. 47th St., New ales A 25) Technical or semi- 
technicak articles of interest to the radio service man. W. 
Waltz, E. E. 1c, Pub. 

Shipping Management, 404 4th Ave., New York. (M-25) Ar- 
ticles a interest to shippers of pending manufacturing, whole- 
gern and retailing firms. 1c, Pub 

oe Repairer and Findings Dealer, 111 Summer St., Boston, 
Re News of findings dealers. Features on progressive 
pase of outstanding repair shops. W. C. Hatch. 40c col., 

*ub. 


Shoe Repair Service, 702 Commercial Bldg., St. Louis. (M- 
Gratis) Constructive articles pertaining to shoe repairing by 
high-grade shoe rebuilders, 300-1500; fillers 50-100. A. ‘ 
Fingulin. %ec to lc, Pub. 


Soda Fountain Magazine, The 420 Lexington Ave., New York, 
(M-15) articles on business- building methods for 
soda fountains, soda lunches, up to 1000. Moynahan. 
le, Pub. 

Southern Funeral Director, 711 Glenn St., S.W., Atlanta, Ga. 
(M-25) Articles of interest to southern morticiains; merchandis- 
ing in nd rooms, collections, advertising. Hal Reynolds. 

page, Pu 


Southern Hardware, 1020 Grant Bidg., Atlanta, Ga. (M-25) 
Illustrated articles on management and merchandising methods 
in southern hardware stores. T. W. McAllister. lc up, Pub. 


Southern Knitter, Clark Pub. Co., Charlotte, N. C. (M) Tech- 
nical articles pertaining to knit goods manufacturers. David 
Clark. Indefinite rates, Pub. 


i 
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Southwestern Baker, 542 M.&M. Bldg., Houston, Tex. (M-10) 
News and features of Texas, Alabama, Florida, Georgia, N. 
Carolina, Oklahoma and New Mexico baking industry. Charles 


Tunnell. % to 1c, photos $1, Pub. 


Southwestern Bottler, P.O. Box 456, San Antonio, Tex. 
(M-25) Practical merchandising articles based on interviews 
with specific bottlers in New Mexico, Oklahoma, Louisiana and 
Arkansas. Laney McMath. %c up, Pub. 


Spice Mill, The, 106 Water St., New York. (M-35) Feature 
articles on tea, coffee, spices, condiments and flavoring, espe- 
cially dealing with practical manufacturing and merchandising 
problems. C Sewell. ™% to lc, Pub. 


Spirits, 220 E. 42nd St., New York. (M-25) 1500-word ar- 
ticles on wholesale merchandising of wines and liquors. B. 
Greenleaf. %c, Pub. 


Sporting Goods Dealer, The, 10th and Olive Sts., St. Louis, 
Mo. (M) Illustrated interviews_on_ sporting goods merchandis- 
ing, store arrangement, news. H. G. Heitzeberg. “%c up, Pub. 

_ Spor Goods Journal, 400 W. Madison St., Chicago. (M) 
Specific articles describing merchandising programs of sports 


stores, 500-1000; photos. Ames A. Castle. 34c up, Pub. 


Starchroom Laundry Journal, 305 E. 45th St., New York, (M- 
25) Feature articles on the laundry business, 1000. Noel Grady. 
% to lc, Pub. 


Super Market Merchandising, 45 W. 45th St., New York. (M) 
Iliustrated articles, and news items, on management and opera- 
tion of super markets. M. M. Zimmerman. %c, Acc 
houses, growers, wholesalers of flowers; short beth. 
W. Heck. ‘%c, Pub. 


Telegraph Delivery Spirit, Suite 805, H. W. Hellman Bldg., 
Los Angeles. (M-50) Illustrated business-huilding features of 
florist trade, covering T. D. S. subscribers and florist supply 
ee growers, wholesalers of flowers. Kenneth W. eck. 
Pub. 


Tires Magazine, 420 Lexington Ave., New York. 


Kenneth 


(M-25) Mer- 


chandising and servicing articles on tire retailers and super- 
service station operators 1500-2000. Jerome T. Shaw. % to lc, 
news items 25c inch, fillers Yc, photos $2, Pub. 

Toilet Requisites, 101 W. 31st St., New York. (M) Class 


magazine for retailers of the better types of toilet goods includ- 
ing department stores and retail druggists with specialized toilet 
goods departments. Features dealing with dealer helps, ideas, 
general news items. Elmer Sheets. Ic, Pub. 


The Author & Journalist 


Tool Engineer, The, 2842 W. Grand Blvd., Detroit. (M) Tech- 
nical articles on mass manufacturing methods, new processes, 
new types of fixtures, etc. up to 1200. Roy T. Bramson. $10 
page (3 col. 10 in.-10 pt.), Pub. 

Toys and Bicycles, 307 N. Michigan Ave., Chiczgo. (M) I!lus- 
trated merchandising features from leading toy departments and 
stores, 250-1000. Corena Daugherty. %c, Pub. 

United States Tobacco Journal, 99 Hudson St., New York. 
(W) Correspondents in principal cities provide news coverage. 
Fair rates, Pub. 

Voluntary and C 
32d St., New York. 
untary *and organizations 1000-2 
Me. photos $1, 

Wallpaper ool 9 E. 40th St., New York. 


tive Groups Magazine, The, 114 E. 
(M) Constructive articles for heads of vol- 
Gordon Cook. 


(M-25) Sales 


promotion, success stories, new ideas in dealer display, 1000- 
2000; trade news. A. Louise Fillebrown. 1c, Pub. 
Welding Engineer, 608 S. Dearborn St., Chicago. (M) Tech- 


nical and practical articles of interest to welding departments 
and shops. Ralph S. Kenrick. 1c, Pub. 

Western Beverage, 627 Mills Bldg., San Francisco. 
Articles covering winery and spirits industries of West. 
W. Walker. No payment. 


Western Brewing World, 420 S. San Pedro, Los Angeles. (M) 
News and features of brewing industry of West. Robt. J. 
Pritchard. Query on features. Good rates, Pub. 

Western Confectioner Ice Cream News, 420 S. San Pedro St., 
Los Angeles. (M-25) Features on successful merchandising 
methods of outstanding producers and retailers in West. Query. 
Geo. F. Haines. 25¢ inch, Pub. 

Western Hotel Reporter, 681 Market St., San Francisco. (M- 
25) Illustrated articles of interest to hotel and restaurant men 
1500. Jay G. Hilliard. 20c inch, Pub. 

Western Plumbing & Heating Journal, 3665 S. Vermont Ave., 
Los Angeles. (M) Trade news and features from west of the 
Rockies. John B. Reeves. Indefinite rates, Pub. 

Wholesaler’s Salesman, 330 W. 42nd St., New York. 
Query editor on possible features. . H. Frederick. 
rates, Pub. 

Wine Review, 420 S. San Pedro St., Los Angeles. (M-25) Ar- 
ticles of interest to wineries; news items, Query on features. 
H. H. Marquis. 25c¢ inch, Pub. 

Wood Construction, Xenia, O. (2M-20) News articles on re- 
tail lumber and building —eety dealers, based on specific inter- 
views. Findley M. Torrence. 16c inch, including art, Pub. 


(M-25) 
Robert 


(M-25) 
Good 


LIST D 
Juvenile and Young People’s Publications 


Ambassador, The, (Baptist Sunday School Board) 161 8th Ave., 
N., Nashville, Tenn. (W) Ages 13 to 17. Not in the market. 


American Boy, The, 7430 2nd Blvd., Detroit, Mich. (M-15) 
Boys, high-school and college age. Short-stories up to 4 
Western, mystery, small-town, farm, science, pseudo-science, 
sports, detective. Humor; fillers 300, with action photos on 
achievements of boys; picture spreads that tell a story. Frank- 
lin M. Reck, Mng. Ed. 2c up, Acc. 

American Farm Youth Magazine, 132 N. Walnut, Danville, 
Ill. (M-10) Outdoor, rural, modern agricultural articles 100-1000, 
adventure, mystery, action short-stories 1000-4(00, adventure 
novelettes 6000-12,000, jokes, news items on FFA activities. 
Homer Paul Andersen. 4c up, photos 50c to $2, Pub. 

American Girl, (Girl Scouts, Inc.) 14 W. 49th St., New York. 
(M-15) Girls, ages 10 to 17. Action short-stories 2500-3700; 
articles 1500-3000. Anne Stoddard. 1c up, Acc. 

American Newspaper Boy, 416 N. Marshall St., Winston- 
Salem, N. C. (M) Short-stories preferably of newspaper carrier 
boy characters only by authors familiar with modern newspaper 
boy duties, 2000-3000. Bradley Welfare. $10 per story, Acc. 


Boy Life, (Standard Pub. Co.) 9th and Cutter Sts., Cincinnati. 
(W) Beys 13 to 17. Wholesome short-stories 1800-2000; serials, 
articles, miscellanv. “ec up. Acc. 

Boy’s and Girl’s Comrade, (Gospel Trumpet Co.) 5th and 
Chestnut, Anderson, Ind. (W) Ages 9 to 15. Stories of char- 
acter building or religious value 1000 to 2000; serials 5 to 10 
chapters; verse 2 to 6 stanzas. Ida Byrd Rowe. $3 per M., 
photos 50c to $2, Pub. 

Boys’ Life, 2 Park Ave., New York. (M-10) Boy Scouts pub- 
lication, ages 14 to 18. Outdoor adventure, sport, achievement 
short-stories 2000-4500; serials to 4 installments of 5000; 
articles up to 2000. James FE. West; Irving Crump, Mng. Ed. 
1%ec up, Acc. (Well stocked.) 

Boys’ World, (D. C. Cook Pub. Co.) Elgin, Ill. 
to 18. Short-stories 2200-2500; serials 4 to 6 chapters, 
2400 each, scientific news items with photos; successful 
(photos); verse. Good rates, Acc. 

Canadian Boy, (United Church Publications) 299 Queen St., 
W., Toronto, Canada. (W) Teen-age boys. Short-stories, se- 
rials, verse, photos. Archer Wallace. “%c, Acc. 

Canadian Girl, (United Church Publications) 299 Queen St., 
W., Toronto, Canada. (W) Teen-age girls. Short-stories, se- 
rials, verse, photos. Agnes Swinaston. “%c, Acc. 


(W) Boys 15 
2200- 
boys 


Cargo, (Methodist Pub. House) 810 Broadway, Nashville, 
Tenn. (W) Teen-age boys and girls. Short-stories 3000-3500; 
serials 3 to 10 chapters, striking photos. Rowena Ferguson, 
Robert A. McGaw. ‘%c up, Acc. 

Catholic Boy, The, Andrews Hotel, Minneapolis, Minn 
(M-10) Wholesome action short-stories 2200-2500; articles for 
boys. J. S. Gibbons. % to ic, Pub. 


Catholic Girl, The, 20 Prospect St., Terryville, Conn. (M-15) 
Girls, high-school age. Wholesome,- romantic, mystery, school 
short-stories 2500; vocational articles 1500-2 Mrs. Margaret 
H. Sullivan. About %c, Pub. 

Challenge, The, (Baptist Sunday School Board) 161 8th Ave., 
N., Nashville, Tenn, (W) Young people, 17 years up. Adven- 
ture, achievement short-stories 1500-3500; descriptive biographi- 
cal, travel articles up to 2000 (authorities must be cited); verse; 
short editorials 200-500. Wallace Greene. “er. verse $i to 
$2.50, Acc. 


Toron- 


Challenge, (Presbyterian Publications) 73 Simcoe St., 
(W Adven- 


to, Ont., Canada. -.03) Young people. 16 vears up. 


ture, achievement, moral short-stories 2500-3000, articles 1000- 
2500, - items, fillers, verse. N. A. MacEachern. Varying 
rates, Pu 


Champion of Youth, 2 E. 23rd Sv., New York. (M-10) Young 


people, 16 to 25. Articles, short-stories for socially minded 
young people, up to 1200; scientific fact items, youth news. 
Lewis Allan. Pays only for assigned work and unusual articles. 


Child Life, (Rand, McNally & Co.) 536 S. Clark St., Chicago. 
(M-25) Ages up to 12. Short-stories, miscellany up to 1800. 
Marjorie Barrows. ™% to lc, Pub. (Overstocked.) 

Children’s Fried, The, 425 Fourth St., Minneapolis, Minn. (W) 
Lutheran juvenile short-stories up to 2000 with religious note; 
articles 1800-2000; serials, 7-8 Genter: very little verse. Rev. 
John Peterson. $2.50 to $3 per M, 

Children’s seme (Amer. Baptist "Pub, 
St,. Philadelphia. (M-10) Short-stories for children, 
articles on religious education of children; editorials. 
M. Clemens. $4.5 Ae 

Children’s Play Mate Magazine, 3025 E. 75th St., Cleveland, 
O. (M-15) Boys and girls up to 14. Mystery, adventure short- 
stories up to 1800; nursery stories; imaginative verse 1 to 5 
stanzas. Esther Cooper. 1c, verse 25c line, Acc. 

Child’s Own, The, General Bd. of Religious Education, 604 
Jarvis St., Toronto, Canada. (W) Children under 8. Short- 
stories 250; verse. B. Rogers. %c, payment quarterly. 

Christian Youth, 327 N. 13th St., Philadelphia. (W) Teen 
Wholesome short-stories with Chris- 


Soc.) 1703 Chestnut 
500-1500; 
Margaret 


ages; interdenominational. 
tian teaching and uplift 2000-2200; fillers; nature, fact, how- 
to-make-it articles 300-1000; Bible puzzles. Charles G. Turn- 


hul; John W. Lane, associate. $10 a story, fillers $1 to $4, 
puzzles 50c to $1, Acc. 

Classmate, (Methodist Book Concern) 420 Plum St., Cincin- 
nati. (W-5) Young people 18 to 24. Not interested in unsolicited 
material. A. Moore. 


Dew Drops, (D. C. Cook Pub. Co.) Elgin, Il. (W) Children 
5 to 8 Short-stories 700-900; short articles, editorials 250-300; 
verse up to 12 lines. Good rates, Acc. 


Epworth Herald, 740 Rush St., Chicago. (2-M-6) Articles and 
short-stories of interest to young Methodists, high school, col- 


lege ages, 1000-15000; = 5000-8 ; nature, religious verse 
up to 20 lines; photos. . E. J. Gratz. About %c, verse about 
line, Pub. 


Epworth Highroad, (Methodist Pub. House) 810 Broadway 
Nashville, Tenn. (M) Young people 16 to 24. Short-stories 2500- 
4000; serials, 4-6 chapters; illustrated articles 1000-1800; strik- 
ing photos. Miss Rowena Ferguson. “ec up, Acc. 


Explorer, The, (United Church Publications) 209 Queen St., 
W., Toronto, Canada. (W) Soys and girls 9 to 11. Short- 
stories, serials, verse. Agnes Swinaston. %c, Acc. 


Famous Funnies, 50 Church St., New York. (M-10) Boys and 
girls 10 to 15. Action short-stories 1500. Harold A. Moore. 
$25 per story, Pub. 

Forward, (Presbyterian Bd. of Christian Education) 910 With- 
erspoon Bidg., Philadelphia. (W) Young people, 18 to 23 pa. 
1lius- 
editorials 400-800; young viewpoint, interest- 
Park Hays Miller. 


Short-stories 3000; serials not over 8 chapters, 3000 each; 
trated articles 900; 
ing style. 


50c per 100 words, Acc. 
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Friend, The, (United Brethren Pub. House) Dayton, O. [™ 
Boys’ and girls’ moral, educational short-stories 1000-2500; 
serials 2 to 8& chapters; informational, inspirational articles 
160-800; short verse. J. W. Owen. $1 to $5 per story, poems 
50c to $2, Acc. 

Front Rank, The, (Christian Bd. of Pab.) Beaumont and Pine, 
St. Louis, Mo. (W) Young people and adults. Moral short- 
stories 2500-3500; serials 20,000-25,000; illustrated articles; 
poems; editorials, fillers; photos. $3.50 per M, Acc. 


Girlhood Days, (Standard Pub. Co.) 9th and Cutter Sts., Cin- 
cinnati, O. (W) Girls 13 to 17. Wholesome short-stories 1800- 
2000; serials; miscellany. “ec up, Acc. 

Girls’ Companion, (D. C. Cook Pub. Co.) Elgin, Ill. (W) 
Girls 15 to 18. Short-stories 2000-2500; serials 2 to 6 chapters, 
2500 each; ilustrated occupation articles 150-1000; editorials 
100-400. ca rates, Acc. 

Girls’ World, (Am. Baptist Pub. Society) 1701 Chestnut St., 
Philndelphs. (W-2) Girls 12 to 16. Wholesome action short- 
stories 2500; serials, 2500-word chapters; informative articles 
200-800 ; character-building editorials up to 5°, photos. Miles 
W. Smith. $4.50 per M., Acc. 


Institute Leaflet, General Bd. of Religious Education, 604 Jar- 
vis St., Toronto, Canada. (W) ~~ and girls, 9 to 11. Short- 
stories 1200, serials, verse. Rev. B. Rogers. %c, payment 
quarterly. 

Jewels, (United Church Publications) 299 Queen St., m.¢ To- 
ronto, Canada. (W) Material for small children. %c, Pub. 

Junior Catholic Messenger, 124 E. 3d St., Dayton, O. (W) 
Boys and girls 3d Te 4th grade age. Short- ‘stories, simple vo- 
cabulary, up to ; short fillers, jokes, verse; news and fea- 
ture photos. Mrs. gt Pflaum Fisher. %c to ie, photos $1 to 
$3, Acc. (Slow.) 

Junior Joys, (Nazarene Pub. House) 2923 Troost Ave., Kan- 
sas City, Mo. (W-5) Boys and girls 9 to 12. Market supplied 
at present. Miss Mabel Hanson. %c, Acc. 

Junior Life, (Standard Pub. Co.) 9th and Cutter Sts., Cincin- 
nati. (W) Children 9 to 12, Wholesome short-stories 1200-1500, 
shorter articles. Acc. 

Junior Weekly, (Methodist Book Concern) 420 Plum St., Cin- 
cinnati, Ohio. Children 9 to 12. No unsolicited material. 

Junior World, (Christian Bd. of Pub.) Beaumont and Pine 
Sts., St. Louis. (W) Children 9 to 12. Short-stories up to 
2100; serials 8 to 12 2100-word chapters; poems up to 20 lines; 
illustrated informative articles 100 to 1800. Hazel A. Lewis. 
$3 to $4 per M., Acc. 

Junior World, (Am. Baptist ge Bag 4 1701 Chestnut St., 
Philadelphia (W-2) Children 9 to 12. Short-stories up to 25! 
chapters; Miles W. Smith. $4.50 
per M., Acc 


Little Folks, The, (Augustana Book Concern) Rock Island, 
Ill. (W) Children 5 to 8. Religious short-stories up to 450; 
verse; photos. Mrs. Edith Cling Palm, Hector, Minn. %c, Pub. 

Lutheran Boys and Girls, (Lutheran Pub. House) 1228 Spruce 
St., Philadelphia (W) Ages 9 to 14. Short-stories, articles. Low 
rates, Acc. 

Lutheran Young Folks, (Lutheran Pub. House) 1228 Spruce 
St., Philadelphia. (W) Boys and girls over 14, Illustrated de- 
scriptive articles; short-stories 3000-3500; serials 6-12 chapters. 
Fair rates, Acc. 


Mickey Mouse Magazine, K. K. Pubs., Inc., 1270 6th Ave., 
New York. (M-10) Not in the market. 

Olive Leaf, (Ageentone Book Concern) Rock Island, Ill. (W) 
Boys and girls, 8 to 11. Religious, adventure short-stories 600; 
articles 500; verse 8 to 12 lines. Submit MSS. to Rev. J. Hel- 
mer Olson, *3309 Seminary Ave., Chicago. %c. Pub. 

Onward, Box 117, Richmond, Va. (W-3) Presbyterian young 
people. Character building short-stories, serials, short articles, 
editorials. Miss Clarabel Williams. $3 to $5 per M., Acc. 

Onward, (United Church Publications) 229 Queen St., W., To- 
ronto, Canada. (W) Young people. Short-stories, articles, se- 
rials, verse, photos, nature and science material. Archer Wal- 
lace. Mec, Acc. 

Open Road for Boys, 729 Boylston St., Boston. (M-10) Older 
boys’ interests. Aviation, sport, adventure, short- 
stories 2000-3500; serials up to 40,000; articles 1000-1500. Pho- 
tos. Clayton H. Ernst. “ec up, Pub. or Acc. 

Our Children, (Brethren Pub. House) 16-24 S. State St., Elgin, 
Ill. Children 6 to 8. Not in the market. 

Our Boys and Girls, (Evangelical Pub. House) 3rd and Reily 
Sts., Harrisburg, Pa. Juniors, 9 to 11. Short-stories, articles, 
fee to 2000; serials; verse, photos. Edith A. Loose, Low rates, 


r Boys and Girls, (Brethren Pub House) 16-24 S. State St., 
ER Ill. (W) Boys and girls 9 to 12. Not in the market. 

Our Little Folks, (United Brethren Pub. House) Dayton, O. 
(W) Children 4 to 9 years. Short-stories 300-600. J. W. Owen. 
to 

te (Brethren Pub. House) 16-24 S. State St., 
Ele bf er oung people 13 to 20 and older. Not in the 
market. 


Parade of Youth News Service, 1727 K. St., N.W., Washing- 
ton, D. C. (W) Boys and girls high-school ages. Short- 
stories up to 1200, serials 2 to 5 parts 2000 each, boy, girl or 
animal characters. News tips on outstanding boy or girl ac- 
tivities, accomplishments. J. Lacey Reynolds. $10 up per 
story or installment, Pub. 

Picture Story P: . (Methodist Book Concern) 420 Plum St., 
Cincinnati, O. Children 4 to 8. No unsolicited material. 

Picture World, (Am. Sunday School Union) 1816 Chestnut 
St., Philadelphia. (W) Children under 12. Short-stories and in- 
cidents impressing moral and religious truths 400-800, verse. 
$5 per M., verse 50c stanza, Acc. 

Pioneer, The, (Presbyterian Bd. of Christian Education) 910 
Witherspoon Bldg., Philadelphia. (W) Boys 11 to 15. Short- 
stories 2500-3000; ‘serials 6 to 8 chapters 2500 each, illustrated 
articles 800-1000; non-preachy verse. Park 
Hays Miller. $5 per M., photos 50c, 

Portal, (Methodist Book Concern) a Plum St. 1 Cincinnati, 
0. (W-2) Girls 12 to 18. No unsolicited material. 
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Queens’ Gardens, (Presbyterian Bd. of Christian Education) 
910 Witherspoon Bldg., Philadelphia. (W) Girls 12 to 15. 
Short-stories 2500-3000; serials 6-8 chapters, 2500 each; illus- 
eg — editorials, verse, cartoons. Park Hays Miller. 

M., Acc. 


Shining Light, (Gospel Trumpet Co.) 5th and Chestnut Sts., 
Anderson, Ind. (W-3) Children 5 to 9. Moral, character-building, 
religious short-stories 300-800; nature, religious verse; photos 
of nature, children. Ida Byrd Rowe. $3 per M., Pub. 

Sodalist, The, (Franciscan Fathers) P. O. Box 8, Station V, 
Cincinnati, O. (M-5) Catholic young people 14 to 21. Bio- 
graphical, articles, light romantic short- 
stories 1000-1500. . H. Blocker, O.F.M. Ye, Acc. 

St. Nicholas, 420 ~btcnes Ave., New York. (M-25) Boys and 
girls 6 to 16. Distinctive action short-stories up to 3500; serials 
by commission; brief amusing verse; travel, nature articles. 
Vertie A. Coyne. lc up, verse 25c¢ line, Pub. (Overstocked.) 

Stories for Primary Children, (Presbyterian Bd. of Christian 
Ed.) 910 Witherspoon Bldg., Philadelphia. (W) Children, 6 to 
8. Character-building short-stories 500-800. Things to make 
and do, Park Hays Miller. Up to “ec, verse 25c for 4 lines, Acc. 

Storyland, (Christian Bd. of Pub.) Beaumont and Pine Sts., 
St. Louis, Mo. (W) Children under 9. Short-stories 300-1000; 
poems up to 20 lines; handicraft articles 300-500; drawings or 

hotos, child or animal subjects; simple puzzles. Hazel A. 

ewis. $3 to $4 per M, Acc. 


Story Parade, 70 5th Ave., New York. (M-15) Children 8 to 
12. Juvenile short-stories, articles, plays up to 2500; high liter- 


ary standard; poems. L. Parker. lc, Pub. 


Storytime, (Baptist Sunday School Bd.) 161 8th Ave., N., 
Nashville, Tenn. (W) Children 4 to 8, Short-stories 400-760; 
articles and suggestions for playthings — can make 100- 

; verse. Agnes Kennedy Holmes. %c, Acc. 

Story World, (Am. Baptist Pub. Soc.) 1701 Chestnut St., 
Philadelphia. (w- 2) Children under 9. Short-stories 300-600; 
verse. Miles W. Smith. $4.50 per M, Acc. 

Sunday Companion, The, 261 Broadway, New York. (W) Cath- 
olic juvenile for parish schools. Fiction; current events, mis- 
cellany. M. A. Daily. Rates not stated. 

Sunday School Messenger, Evangelical Church, 3rd and Reily 
Sts., Harrisburg, Pa. Young people, 12 to 17. Short-stories, 
serials. W. F. Peffley. Low rates, Acc. 


Target, (Methodist Book Concern) 420 Plum St., Cincinnati. 
(W-2) Boys 9 to 15. Alfred D. Moore. No unsolicited material. 
Two to Teens, 401 Berger Bldg., Pittsburgh, Pa. (Q-10) 
Children 12 years up. Short-stories 1000-1500; serials 5000, 
verse 36 lines. Mary S. Powell. Yc up, poems 10c line, Pub. 


Watchword, The, (United Brethren Pub. House) 240 W. Sth 
St., Dayton, 0. (W) Young people. Short-stories 1500-3000; se- 
rials, miscellany. E. E. Harris. $1.50 to $2 per M., Acc. 

_What To Do, (D. C. Cook Pub. Co.) Elgin, Ill. (W) Boys and 
girls 9 to 13. Short-stories 2500; serials 2-6 chapters 2500 each; 
short informational articles 300; inspirational verse; editorials 
100. Good rates, Acc. 


Young America, (Eton Pub. Corp.) 32 E. 75th St., New York. 
(W-5) Fee i girls up to 18. Fast-moving fiction 900- 1000; 
cartoons. Louis A. Langreich. $10 each, gag cartoons $5, Pub. 

Young Canada, (lresbyterian Publications) 73 Simcoe St., 
Toronto, Ont., Canada. (W-02) Junior teen-age boys and girls. 
Short-stories 2000, short articles on invention, popular science, 
achievement, nature, foreign lands, etc., up to 500, N. 
MacEachern, M. A. Varying rates, Pub. 

Young Catholic Messenger, 124 E. 3d St., Dayton, O. (W) 
Seen ae and girls, junior high age. Short-stories up to 1200, high 
ideals. Mrs. Mary Ptlaum Fisher. “%c to le, Acc. 

Young Crusader, The, 1730 Chicago Ave., Evanston, Ill. (M-3) 
children’s paper. Temperance, health, character- 
building short-stories up to 1500, Katharine P. Crane. %c, Acc. 
Verse, no payment. 

Young Dancer, 49 W. 45th St., New York. (M-15) Articles, 
Pry famous dancers, past and present, for dance students 6 to 
16, emphasis on glamour; short-stories up to 1500; short humor- 
ous verse; cartoons. Rosalie Livingston. lc, Pub. 

Young Israel, 3 E. 65th St., New York. (M-10) Chiidren un- 
der 16. Short-stories, articles of Jewish interest, 1200-2000; 
verse. Elsa Weihl. Under Ic, verse $3 to $5, Acc. 

Young People, The, (Augustana Book Concern) Rock Island, 
Ill, (W) Articles and short-stories, serials, Christian ideals for 
children 11 to 16; photos. Low rates, payment quarterly. 

oung People’s Friend, (Gospel Trumpet Co.) 5th and Chest- 
nut Sts., Anderson, Ind. (W) Moral, character-building, relig- 
ious short-stories 1000-2500; serials 8 to 15 chapters; verse 3 to 
8 stanzas. Ida Byrd Rowe. $3 per M, Pub. 

Young People’s Paper, (Am. Sunday School Union) 1816 Chest- 
nut St., Philadelphia. (W) Late teen ages. Interdenominational 
feature and inspirational articles; short-stories up to 2500; se- 
- 13,000; fillers 200-800. $4 to $5 per M., Acc. 

me People’s Standard, (Nazarene Pub. House) 2923 Troost 
PR ansas City, Mo. (W-5) Short-stories up to 1500, articles 
up to 1200; verse up to 20 lines, fillers. Sylvester T. Ludwig. 
wa 50 per M, verse 25c for 4 lines, Acc. 


People’s Weekly, (D. C. Cook Pub. Co.) Elgin, Ill. 
(wy as Ages rt to 25. Short-stories 2500; serials 2 to 6 chapters 
of 2500; scientific, popular articles; editorials 100-400. Good 
Acc. 

oung Soldier and Crusader, The, (General Bd. of Religious 
Education) 604 Jarvis St., Toronto, Cagets. (W) Young people. 
Short-stories up to 2400; verse. Rev. D. B. Rogers. %c, pay- 
ment quarterly. 

Youth’s Comrade, The, (Nazarene Pub. House) 2923 Troost 
Ave., Kansas City, Mo. (W-5) Boys and girls, teen ages. 
Short-stories 2500, also 800-1000, serials, verse, news items, art 
work, religious and out-of-door subjects. Miss Edith Lantz. 
$2.50 per M, Acc. 

Youth’s World, Am. Baptist Pub. Soc., 1701 Chestnut St., 
Philadelphia. Mh 2) Boys, 13 to 16. Short-stories 100¢-2500; 
serials 4 to 8 chapters 25006 each; articles 500 to 900; charac- 
ter-building editorials up to 600; handicraft; fact items. photos, 
Miles W. Smith. $4.50 per M., Acc. 
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MAGAZINE MAP 


Can you compare your re- 
jected work with similar ma- 
terial published and believe— 
honestly and without undue 
pride of authorship — it is 
every bit as good? 


Admitting, for the sake of ar- 
gument, it is—why, then, did 
the editor reject yours to buy 
material not any better? 


If your script is as good as 
that published; obviously, the 
fault is not with your writing. 
Perhaps your salesmanship 
has failed to sell it. 


I have compiled a map — 
17x22 inches and well worth 
preserving — of the publish- 
ing district of New York City. 
This map lists the names and 
addresses of nearly four hun- 
dred magazines, each ac- 
tively in the market for ma- 
terial. 


On the back is my method of 
selling to these magazines. 


The map is yours for a three- 
cent stamp. 


DANIEL RYERSON 


155 East 39th St. NEW YORK CITY 


In the HEART of the publishing district. 
Specializing in personal submission to editors. 


The Author & Journalist 


MARKET TIPS 
(Continued from page 10) 

News Features, Inc., 30 Rockefeller Plaza, New 
York, will pay $1 each for one-line gags suitable for 
publication in the better newspaper columns, writes 
William Haworth, president. Self-addressed stamped 
envelope must accompany if contributions are to be 
returned. 


Boulevard Magazine, 972 E. 2nd St., Long Beach, 
Calif., is announced as a publicity type of publication, 
interested in short material, and edited by Leonard 
Sargeant. No payment will be made for material. 


Gravure Service Corporation, 420 Lexington Ave., 
New York, writes that it will be some months before 
the first issue of Parade, its proposed new Sunday 
supplement pictorial section, will appear. 


Automobile and Trailer Travel has supplanted the 
name, Trailer Travel, for the publication devoted to 
automobile touring enthusiasts at 35 E. Wacker 
Drive, Chicago. Karl Hale Dixon is editor. 


The Christian Advocate should be addressed at 740 
Rush St., Chicago, instead of at 150 Fifth Ave., New 
—- where it has been listed. Dan Brummitt is 
editor. 


Ken, 919 Michigan Ave., Chicago, new magazine of 
the Esquire-Coronet company, will be a news fort- 
nightly. 

Photo History, published quarterly by Modern Age 
Books, 155 E. 44th St., New York, is a picture maga- 
zine which devotes each issue to a special subject of 
social, economic, or similar import—labor history, 
war, and the like. 


Smart Love Stories, 79 7th Ave., New York, in its 
January issue, contains just the type of stories the 
magazine would like to see regularly, according to 
word from Daisy Bacon, editor. It is commended for 
study to writers who are interested in making this 
market. 


SEND ME YOUR 


REJECTS 


—stories, articles, books. Under terms of my free Bulle- 
tin 5A, I will immediately send them on to likely markets 
if they fit—if not, I will give you definite reasons why they 
fail to sell. Straight-from-the-shoulder reports that do not 
mince words. I have nothing to sell but service. Seven 
rence a critic. Come to me with all of your writing prob- 
ems. 

Send a dollar hill with any length short story or article; 
5 for novelettes and book manuscripts, with return postage, 
or reliable report and service. 


DON H. WIMMER 


Literary Adviser 


R.F.D. 7, Huntington, Indiana. 
(Formerly of Chicago) 


Verse Criticism 
by THE AUTHOR & JOURNALIST 


is in the capable hands of THOMAS HORNSBY 
FERRIL, outstanding poet, recent winner of 
the Oscar Blumenthal prize offered by Poetry 
Magazine, and of various other national prizes, 
author of two volumes of verse, ‘‘Westering” 
and “High Passage” (Yale University Press), 
contributor to The Nation, Esquire, American 
Mercury, Forum, Poetry, and other leading 
periodicals. 

The charges for Mr. Ferril’s assistance are 
remarkably low—$1.00 for each poem of 20 
lines or less, 5 cents for each additional line. 
Address— 

VERSE CRITICISM DEPARTMENT 
The Author & Journalist 


1837 Champa St. Denver, Colo. 
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Parade of Youth News Service, 1727 K St., N. W.., 
Washington, D. C., J. Lacey Reynolds, managing edi- 
tor, writes: “We still need fiction, preferably one, 
two, or three-installment stories of 2000 words per 
installment, with boy or girl characters. Writers 
should aim at high-school age. Our rates are $10 per 
installment, and more for bang-up good material. This 
market is wide open and growing. We would also 
like to see some animal stories of the Albert Payson 
Terhune type. No bedtime stories. There may be a 
boy or girl character, but with the dog, couger, bear, 
or elephant, etc., as ‘hero.’ We hereby challenge juve- 
nile writers to ‘show what they've got.’ And don't 
forget that a juvenile must be just about as well 
written and carefully planned as an adult story.” 


Junior Scholastic, Chamber of Commerce Bldg., 
Pittsburgh, Pa., has been launched by the publishers 
of Scholastic, under the editorship of M. R. Robinson. 
It will perform a similar function for junior high 
students that Scholastic performs for high-school stu- 
dents. Each week’s issue will be built around a single 
theme. The contents of both publications are prepared 
almost entirely by staff members and on assignment. 


Special Detective Magazine, 434 Main St., Stam- 
ford, Conn., has been temporarily suspended, writes 
William Kostka, managing editor. He hopes to re- 
— publication under a new policy to be announced 
ater. 


Real Charm Magazine, 480 Lexington Ave., New 
York, is a new pocket-size magazine devoted to 
charm and etiquette. Josephine Dunn is editor. A 
good deal of its material consists of digests of arti- 
cles from other periodicals and books. It calls, how- 
ever, for true charm stories, announcing “Real Chairm 
Magazine wants your true charm story—an actual ex- 
perience in your life where “charm” has definitely 
helped you or somecne of your acquaintance. Stories 
should definitely be of a character showing that the 
experience or happening was the result of charm or 
personality, and a story from real life. Literary style 
1s not important. Limit, 1100 words.’’ These stories, 
it is stated, will be paid for at regular rates, amount 
not stated. 


Movie Story Magazine, 1501 Broadway, New York, 

does not purchase original manuscripts, printing only 
fictionizations of motion pictures currently in produc- 
tion, according to a note from Dorothy Hosking, 
editor. 
_ Sweetheart Stories, 149 Madison Ave., New York, 
is reported to be overstocked with everything except 
novelettes of around 10,000 or 12,000 words. Good 
rates, on acceptance. 


See, 480 Lexington Ave., edited by Arthur Brack- 


man, is an addition to the numerous picture magazines 
now being published. 


SELL IN THREE MONTHS 
or Money Back 


I averaged between $50 and $150 a week 
writing juvenile material— Stories— Arti- 
cles—Fillers— 


IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN WRITE JUVENILES. 
Now I’m teaching it. 
AND SELL WITHIN THREE MONTHS. 
Write for terms to: 


WILL HERMAN 
766 Hippodrome Bldg. Cleveland, Ohio 
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10 Days = 10 Years 


“You did more for me overnight than I accomplished in 
ten years of intense struggling,’’ writes Morgan McKinless 
of Forest Hills, New York, who came to me a short while 
ago. “You told me what to write and how to write it... 
but when you sold for me the first time out at high rates, 
I realized that I might have worked another ten years 
without finding my right market.’”’ I had a check in Mr. 
McKinless’ hands exactly ten days after I selected his first 
market for him. 

As this issue closes I have sent Mr. McKinless his 
latest check—on a direct call from the editor to whom he 
had sold first. Every sale I have made for him has been 
based on a market selection by me; most of my sales this 
past month were also to markets for which I insisted the 
authors write. 

Some of these writers worked almost as long, by them- 
selves, as Mr. McKinless; some sold at the very beginning 
of their writing careers, after coming to me—which indi- 
cates that in this writing business the amount of time you 
spend means nothing; your only worth while writing is 
done after you‘learn what you can do best. 

If you are as earnest about your writing as the authors 
I have helped to success, write and tell me about yourself, 
frankly and freely. The more I know about you, the bet- 
ter will I know what markets you are suited for and how 
to help you reach them in the shortest possible time. Once 
I know what you can do best, I'll work with you from 
outline to finished manuscript—and when you're ready I'll 
get assignments for you, as I do for many of the writers 
working with me. 

After I make a couple of sales for you, I drop all fees. 
My sales commission is 10%. My rates for personal, de- 
tailed analysis, suggested revision, and experienced mar- 
keting of your manuscripts are: $1 up to 4,000 words; 
50c per thousand words thereafter. All books over 50,000 
words, $24; poems, 50c each. Resubmissions free—always. 
The thorough help I give you in outlining and revising 
might be called collaboration, but comes to you at my 
regular fees. 

Remember that my work with thousands of authors 
has made every one of your writing difficulties familiar 
to me. Send me your best manuscripts now and be sure 
to tell me about yourself. 


A. L. FIERST, Inc. 


Literary Agent 
535 Fifth Avenue New York City 


“THE BEST D---- BOOK ON 
WRITING I EVER READ” 
Says—The Editor of ESQUIRE 


. . . Superlatives for that superlative book on writing by 
Jack Woodford. 


YRIAL AND ERROR 


Now in a completely revised and enlarged 7th Edition, 
with four new chapters added, this version was written in 
answer to thousands of requests by former readers, cover- 
ing what they wanted and needed. Written by the author 
of 2,000 stories and 35 books, who presents here all*the 
formulas which helped him make those amazing sales, 
TRIAL AND ERROR, in former editions, was directly 
responsible for the making of hundreds of professional 
writers. Other writers at this moment are profiting by 
Woodford’s lifetime of information and experience. Can 
you afford not to know 
@ The easiest way to break into the writing game? 

@ The truth about writing for the movies? 

@ What sort of people editors and publishers really are? 

@ The taboos confronting you? 

@ How the beginner can best finance himself? 

@ What are the best story plots? 

@ How to slant same story for the pulps and slicks? 

@ What is the simplest method of writing a novel? 

@ THE INSIDE STORY OF THE WRITING BUSINESS? 

TRIAL AND ERROR has been praised to the skies by 
reviews all the way from ESQUIRE (see Burton Rascoe 
in the Januaty issue) to the CHRISTIAN HERALD. 

The price of TRIAL AND ERROR remains at $3. 
Use coupon below. 

Mail Order Department, Carlyle House, Publishers, D 
P. O. Box 162, Grand Central Annex, New York City 

Please send me TRIAL AND ERROR, price $3. I am taking 
advantage of your guarantee, and may return the book within 
5 days for a complete refund if it doesn’t come up to my ex- 
pectations. 


[J Enclosed find check. [J] Send C. O. D. 


BOOK AUTHORS 


My sales to book publishers last month include such 
outstanding firms as E. P, Dutton, Dodd, Mead and Funk 
& Wagnalls. Dodd, Mead has just sent me a contract for 
a book not yet written—because the author’s first book, 
LIVE WITH A MAN AND LOVE IT!, which I placed 
with Dodd, Mead, has hit the best seller list. 

I have many special calls from important publishers 
which I shall be glad to discuss with you. Non-fiction in 
particular is desired. When you write me tell me as much 
as you can about your previous work. 

I am particularly interested in seeing book length manu- 
scripts, complete or incomplete, by ‘‘first’? book authors. 
Authors of one or more published books handled on a 10 
per cent basis. 

Whether your book manuscripts are complete or yet in 
outline form, I shall be glad to discuss their possibilities 
with you at no obligation to you. 


A. L. FIERST 


535 Fifth Avenue New York City 


FIRST CLASS TYPING 


Write me for LOWEST rates on all typing and 
revising manuscripts. Twenty years experience. 


BERTHA E. ROARK 
Water Valley, - - 


TRY—TOOKER—TECHNIC 


Send stamp for my free folder ‘“‘How 
a Veteran, Literary Craftsman Can 
Help You.”’ Personal Collaboration. 
Revision, criticism, plot outlines. 
New York Sales Representatives. 


RICHARD TOOKER 
Dept. J-N P.O. Box 148 
Phoenix, Ariz. 


Mississippt 


Others are Becoming 


Successful Writers— 
You too CAN Succeed 


Learn how close you are to your goal. 
Know that success may de yours. 


For more than fifteen years, THE AUTHOR 
& JOURNALIST has been training writers to 
sell their stories. It seeks as students of its 
Simplified Training Course those who want to 
write salable fiction, whether for the pulps, 
juveniles, religious, smooth-pap r or quality 
magazines. In order to be of wider help to 
writers, whether or not they subscribe for A. 
& J. training, a truly helpful plan has been 
worked out. 

You may send a story for a free analysis. 
You will be told what is good and what is 
faulty in your story, whether your work shows 
creative ability. You will receive a frank, de- 
pendable report that will give you a clearer 
and better understanding of your work and 
your equipment as a writer. 

Before you do anything more about your 
writing, send for “The Way Past the Editor.” 
containing complete information about A. & J. 
training, and for the free criticism coupon. 


Freel 


aa send me ‘“‘The Way Past the Editor’’ and the criti- 
cism coupon. Absolutely no cost or obligation to me. 


THE A. & J. SIMPLIFIED 
TRAINING COURSE 


1839 Champa Street, Denver, Colo. 


ADDRESS 


The Author & Journalist 


of Christian Education, 420 Witherspoon 


Board 
Bldg., Philadelphia, which publishes periodicals fot 
all ages of readers, gives a useful hint in the following 


letter from Park Hays Miller, editor: “One of the 
problems which editors of denominational illustrated 
papers are constantly facing is the problem of bringing 
religion into stories in a normal, natural way. The 
difficulty is due in large measure to the fact that skill- 
ful writers of fiction may not understand the normal 
religious psychology of young readers, or that those 
who understand the religious experience of young 
readers do not have the ability to write gripping fic- 
tion. If religion is a normal experiment of youth— 
and we are sure that it is—then a story that repre. 
sents the normal experience of youth should bring in 
the element of religious experience, for a story should 
represent a cross section of life. Any writer who can 
prepare gripping fiction and bring in religious expe- 
rience in a normal way is sure to find a good market 
for the product of his pen. I believe that many edi- 
tors are looking almost in vain for this type of fiction.” 

Romantic Western, 125 E. 46th St., New York, is 
a newly launched monthly of Trojan Publications, de- 
voted to Western love fiction. Rates not at hand. 

Simplicity Magazine, 419 Fourth Ave., New York, 
is a pattern magazine, issued for free distribution. It 
carries no reading matter, and therefore is not inter- 
ested in contributed material. 

The Gentlewoman, 154 W. 14th St., New York, is 
not now considering submitted material, owing to a 
reorganization which is in progress. 

You, 724 Fifth Ave., New York, is a new quar- 
terly devoted to articles on beauty, health and person- 
ality for women. Also light, humorous pieces on 
women’s foibles, 1000 to 3000 words. “The magazine 
is mostly staff written,’ states Eleanor Choate Hill, 
editor. “Contributors must be good. Payment is at 5 
cents per word, thirty days after acceptance.” 


Double Feature Bills 
Open Movies to Newer 
Writers Once Again! 


Movie producers pay $200 to $2000 for ideas 
and synopses for “Grade B” pictures, for which 
they can not buy expensive plays, novels, etc. 
To know limitations, taboos, correct form, style, 
reliable agents, decency code, etc.. send $2 for 
Screen Writers Guide Book, and write your 
stories while there is still a big demand, to 


Authors Exchange 


P. O. Box 1069 Hollywood, California 


IF YOU REALLY 
WANT TO SELL 


send for my 44 page FREE booklet, “THE TRUTH 
ABOUT LITERARY ASSISTANCE.” My clients are 
represented in virtually all the magazines, ‘‘smooth- 
paper,”” ‘‘quality,”” and ‘“‘pulp.”” Established some 17 


years, I have developed perhaps more writers than any- 
one in my field—for my own work has appeared in lead- 
ing magazines, and I am able to do for myself what I 


offer to do for others. (Own sales representatives in 


New York.) 


FREE TO YOU 

My little paper, ‘“‘D’ORSAYGRAM,” which I publish 
from time to time, contains some 60,000 words of articles 
on writing, selling, plotting, etc. Copies of the last 
issue (November) still available, and sent gratis on 


LAURENCE R. D’ORSAY 
Beverly Hills, Calif. 


102 Beaudette Bldg. 


| | 
26 | 
| 
| 
= 
| 


December, 1937 


The National Prep Parade, La Junta, Colo., is an- 
nounced as a magazine for high school students, writ- 
ten by high school students. E. Diehl, editor, states: 
“We want write-ups of activities of various school 
departments, some fiction in the way of short shorts 
and short short-stories, and feature articles on prac- 
tically anything of interest to high-school readers. 
Manuscripts must be attested tc by teachers, to certify 
that they are the actual work of the student submitting. 
Payment will be made at the rate of 2 cents per word 
for straight reading material and from $2 up for 
unusual pictures showing high-school scenes or activ- 
ities.” 

New Challenge, 371 W. 117th St., New York, 
edited by Dorothy West and Marian Minus, is de- 
voted to stories dealing with Negro life and other mi- 
nority groups, and depicting the effects of present 
social conditions on human relationships. The maga- 
zine is non-commercial and is not in a position to 
pay for material. 


Thomas Y. Crowell Company, publishers, have 
moved from 393 Fourth Ave. to 432 Fourth Ave., 
New York. 

Verve, a new quarterly art publication, will be in- 
troduced by the publishers of Esquire and Coronet in 
December. Publication offices will be in Paris. 


The Lion Magazine, 332 S. Michigan Ave., Chi 
cago, offers $10 each for acceptable editorials slanted 
to its policy, between 300 and 400 words in length. 

Review and Herald and Youth's Instructor, Tacoma 
Park, Washington, D. C., religious weeklies issued by 
the Seventh Day Adventists, do not pay for manu- 
scripts. 

Publication of Texas Nation, 954 Pearl St., Beau- 
mont, Tex., which was recently announced, has been 
postponed until a later date. 


AGNES M. REEVE 
Reader and Critic 


Offers expert criticism and revision; shows 
writers how to slant stories, articles, poetry, 
for certain publications. Teaches beginners 
the new technic and how to meet editorial 
requirements. | 

BOOK MANUSCRIPTS | 
Criticized, Revised, Edited, Typed, Marketed 


Send for catalogue 


THE OLDEST WRITERS’ SERVICE 
Dept. J. 


Franklin, Ohio 


CHARLES F. RONAYNE 


Authors’ Representative 


Stories, Articles, Book-Lengths for the 


60 East 42nd Street 


Quality Markets 


And Critic 
ey 


New York City 


Typing — Revision — Verse Criticism 
“Your work is beautifully done.” 

Careful typing (short stories, 
per 1000 words. Typing 
correction of grammatical errors, 
faulty punctuation and ineffective para- 


ward phrasing; 
tional repetition, 
graphing). 


75c per 1000 words. Typing 
Verse criticism, 2c a line. One C mn. 


AGNES C. HOLM 


1711-J Spring Street 


articles, plays, books), 40c 
revision (rearrangement of awk- 
uninten- 


of verse, 4c a line. 


Racine, Wis. 


Work With Actual 
FICTION WRITERS 


Intensive training of new writers by actual 
authors of fiction. 
Write for Free descriptive folder. 
THE WRITERS GUILD 
509 Fifth Avenue, 


New York, N. Y. 


POETS: HOLIDAY SPECIALS 


Send self-addressed, stamped envelope for full particulars, 
information on the 
BOOKS (with 999 PLACES TO SEND POEMS), 
Program, Handwriting Analysis, etc. 
number, or 25c for current number. 
KALEIDOGRAPH, A National Magazine of Poetry 
(Published monthly since May, 1929: $2 a year, 25c a copy) 
702 North Vernon St. 


HELP YOURSELF HAND- 
1938 Prize 
Or send 10c for back 
Good poems wanted. 


Texas 


Are You Giving 


THE AUTHOR & JOURNALIST 


to friends as a Christmas gift? 


We have an attractive card notifying the recip- a 


ient that you are giving him or her a year’s 
subscription as a Christmas gift. 
mailed to reach the giftee before Christmas day. ear 


It will be 


EDBODIN e 


Author’s executive and spec- 
ial representative on limited or 
unlimited assignments. 

Handling professiona! authors, 
semi-professionals; and selected 
apprentice writers recommended 
by an editor. 


151 Fifth Ave., New York City 
(Clientele limited) 


“Your fast sales are a 


(This month’s complimert: 
tonic.’” Robert E. Mahaffay.) 


Every Author Needs fee 
THE WRITER’S MONTHLY : 


This magazine is a monthly guide for his 2 
It contains monthly marketing lists = 
and news, carefully chesen experience and = 
practical-information articles, and condensed 
and pointed comment. 
on its departmental information. 
writing regularly, take this magazine regu- 


efforts. 


larly. 


Subscription price, $2 a year; 20c a copy on all newsstands 
THE WRITER’S MONTHLY, Dept. AJ, 
Springfield, Mass. 


Many people count 7 
If you are | 4 


—or can you call your shots? In either 
case you will find my UNIFIED SALES 
PLAN helpful. Free circular A-1237 is 
yours for the asking. Address— 


Olis AdelberF Kline 


Authors’ and Publishers’ Representative 
Four Tuikty:- West ‘THIRTY-FOURTH ‘STREET 


New York 


WRITERS ! !! 


STORIES, ARTICLES, PLOTS WANTED! ! This is 
a somewhat different service, offered because of many 
requests for it. If you are unable to sell your MS., send 
it to me. Many scripts have merit and would sell if 
handled properly; rejections usually mean scripts need 
working over, editing, corrections, building up or com- 
lete revision. I am a writer. Let me read your MS. 
et me see what I can do with it. If the material merits 
it, I’ personally work on it to bring it up to editorial 
tequirements and market it. I do the work myself, per- 
sonally making necessary corrections, editing, revising and 
marketing. hen a sale is made, I get a year of 
the price received, according to the amount of work I had 
to do on the script; if I don’t sell the MS., I get nothing 
for my labor. If MS. is not worth spending time and effort 
on it, I'll tell you why. Response to this adv. will be 
heavy, so much of my time taken up in reviewing and 
handling scripts, a small fee must be charged to help cover 
this, at the rate of $1. per MS.; books, $3. Let me hear 
from you without delay; the time is ripe NOW to get 
scripts ready for the editors. 


DAVID SMITH, 50 S. Seventh Ave., Mt. Vernon, N.Y 


SELL YOUR SHORT -SHORTS 


Sell your short-short stories to syndicate markets serving 
over 2,000 newspapers. My mppeanity is the short-short story 
—selling my clients’ work and my own to the entire range 
of national syndicate markets. My latest short story, ‘“The 
Legacy,”’ bought by the Chicago Daily News, will be na- 
tionally syndicated December 14. Have sold over 20 short- 
shorts of my own during the past few months. 

My experience will re a make your stories right. 
Nominal reading fee of $1.00 must accompany each _ script. 
Suggestions fer revision on MSS. showing sales possibilities. 
Resubmissions free. Authors who have sold two or more 
stories to a national syndicate, work handled on straight 
10% commission basis. My agency is expanding, 1 need 
more promising beginners to join my clientele. 


ROBERT OBERFIRST, Literary 
Cloverdale Farms Woodbine, N. J. 


MERIT 
SIGHT-SAVER 
COPY HOLDER 


A boon to writers, 
stenographer s. 
typists. 


Prevents eyestrain 
and fatigue. 


Holds or 
single sheets di- 


you while typing. 


Base made of pol- 
ished native wal- 
— yo but effective copy SS sent nut. 
for $2 Post Paid ip dnagasted in U.S.A. high. 


MERIT PRODUCTS 
3rd Floor, Aquila Court Bldg., Omaha, Nebraska.’ / 


I am enclosing Two One Dollar Bills for a Merit Copy Holder. 
* Please send at once to following address: 


rectly in front ot | 


The Author & Journalist 


The McClure Newspaper Syndicate, 75 West St., 
New York, is reported to be in the market for “slick 
paper’ types of short-stories in 3500-word lengths. It 
also uses short short-stories. Payment for the latter is 
at $5 each, and for short-stories, $25 each. 


PRIZE CONTESTS 

True Romances, of the Macfadden group, announces 
a new contest in which $10,000 in cash will be dis- 
tributed for short true romances. Twenty prizes of 
$500 each will be awarded. Stories must contain not 
more than 6000 nor less than 3000 words. Themes 
suggested are: “Romances of young love and young 
marriage; romances of marriages of the melting pot 
with foreign or semi-foreign setting or background in 
which either the boy or girl or both are of foreign 
birth or a single generation removed; typically Ameri- 
can romances of the problems of young people in 
courtship and in marriage faced honestly; romances in 
which a child or a very old person plays a prominent 
part.” Extracts from the conditions: “All stories must 
be written in the first person, based on facts that hap- 
pened either in the lives of the writers of these stories 
or to people of their acquaintance, reasonable evidence 
of truth to be furnished by writers upon request. 
Print full name and address on upper right hand 
corner of first page and upon envelope, and sign your 
own full name and legal address in your own hand- 
writing at foot of last page of manuscript. You may 
submit more than one manuscript but not more than 
one prize will be awarded to an individual. Always 
disguise the names of persons and places appearing in 
stories. If a story is selected by the editors for imme- 
diate purchase, it will be paid for at regular rate. 
If story is awarded a prize, a check for whatever bal- 
ance is due will be mailed. Contest ends at midnight, 
Monday, January 31, 1938. Address True Romances 
Short Romance Contest, Dept. Al, P. O. Box 425, 
Grand Central Station, New York, N. Y.” A booklet 
giving helpful information to contestants will be 
mailed to inquirers. 

Cue Magazine, 6 E. 39th St., New York, is offer- 
ing an amateur photography contest, with weekly 
prizes of $10 and a bonus of $100 for the best an- 
nually. Professionals cannot compete. 

First award under the O. Henry Memorial Awards 
for best short-stories by American writers during 1937, 
has been made to Stephen Vincent Benet, for “The 
Devil and Daniel Webster,” which appeared in Satur- 
day Evening Post. Second prize was awarded to Eric 
Moll and third prize to Robert M. Coates. The awards, 
$300, $200, and $100 respectively are in their 19th 
year. The prize stories, in addition to others selected, 
are published in book form by Doubleday, Doran & 
Co. 

Radio Mirror, 122 E. 42nd St., New York, each 
month awards a first prize of $10, second of $5, and 
five $1 for best brief letters to its “What Do You 
Want to Say?’’ page. 

The Nebraska Writers Guild is sponsoring a one- 
act play contest open only to residents of Nebraska. 
First prize is $25 and second is $10. The theme 
must be typical of Nebraska, and author’s name must 
not appear on manuscript. Closing date, March 1, 
1938. For further details address Theodore C. Diers, 
Secy., Station A, Lincoln, Nebr. 


$50.00 PRIZE 


for best American one-act folk play. 
For particulars write Lealon Jones, State 
Teachers College, Cape Girardeau, Mo. 
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SPECIAL CHRISTMAS OFFER TO NEW WRITERS : 


A FREE REPORT ON ONE MANUSCRIPT =a 
a To prove that it will pay you to invest in authoritative advice and leading agency sponsorship, I am making this special ee ee 
offer: 
During December you may include an extra story of equal length with any manuscript that you send me accompanied by 
my regular reading fee mentioned below, and I will give you my full help and advice on both stories for the price of one. a, 


(For example, you may send two 5000 word stories for $6.00.) 


words, $15.00; 41-60,000 words, $20.00; 


market opportunities, specia! tips, etc. 


revise and replot those which can be made salable. 


TO SELLING WRITERS: 


If your 1937 sales reached $500. or 
more, write me in detail and | will 
have a special proposition for you. 


My fees are $3.00 for manuscripts up to 2000 words and $1.00 for each additional thousand words. BOOKS: 25-40,000 
s ; 61-80,000 words, $22.50; 8 ) 
worth of your work. COMMISSIONS: 10% on American, 15% on foreign sales. 


THIS 1S THE HELP YOU RECEIVE: 
(1) Immediate recommendation of your salable manuscripts to actively buying editors; advice on new production, current 


(2) If your scripts are unsalable, I tell you exactly why in an honest constructive criticism, and will show you how to 


Send your two trial 
manuscripts today. 


Or write 


booklet and market 
letter—free. 


81-100,000 words, $25.00. Fees waived when | sell $1,000. 


AUGUST LENNIGER 


Literary Agent 
45 W. 45th St., New York. 


for my 


Ted Malone, who conducts a radio poetry program 
over The Columbia Broadcasting System, ‘Between 
the Book Ends,’”’ announces a contest for poets. Each 
day the best unpublished original poem received by 
him will be awarded a prize of $10. Contestants may 
submit as many poems as they wish, but are asked 
to send only one each week. They should be prefer- 
ably not longer than 20 lines. Several of the winning 
poems will appear on a new poetry page, also en- 
titled “Between the Book Ends,” conducted by Mr. 
Malone in Pictorial Review. It is understood that 
poems may be submitted to Mr. Malone care of the 
Columbia Broadcasting System, New York, or care 
of — Review, 57th St. at Eighth Ave., New 
York. 


Thomas Hornsby Ferril, Denver poet, and member 
of the A. & J. staff, won in November his fourth na- 
tional prize upon receiving the $100 Oscar Blumenthal 
prize offered by Poetry: A Magazine of Verse, Chi- 
cago, for his poem “Words For Leadville,” published 
in the October, 1936, issue. Mr. Ferril is author of 
two volumes of verse, “Westering” and “High Pas- 
sage,” Yale University Press. . Other $100 prizes 
were awarded by Poetry to W. H. Auden and Roger 
Roughton, England; Louise Bogan and Franklin Fol- 
som, New York; and William Pillin, Chicago. A $50 
prize was awarded Stephen Stephanchev, Chicago. 
Poetry has now completed its twenty-fifth year, during 
nearly all of which period it was edited by its founder, 
the late Harriet Monroe. The present editor is George 
Dillon, Pulitzer prize winner and co-translator, with 
Edna St. Vincent Millay, of Beaudelaire’s “Flowers 
of Evil.’ Poetry pays contributors at regular rates 
and all contributors are eligible for substantial prizes, 
most of which are $100, at the end of each publica- 
tion year. Prizes are usually announced in October or 
November. 


Duke University Press, Durham, N. C., announces a 
prize award of $1500 “for a scholarly manuscript in 
the fields of social, literary, or artistic history of the 
United States.” A faculty committee of seven will 
read the submitted manuscripts, which must not be 
less than 50,000 words in length. They must be 
submitted by October 1, 1938. It would be advisable 
for intending contributors to write for full particulars. 


Sweetheart Stories, 149 Madison Ave., New York, 
announces its third $1500 prize contest. Full details 
are not at hand, but will be found in the January issue 
of the magaz'ne, on sale about December 1. The prizes, 
ranging from $500 to $50, are for romantic fiction, 
ardent young love, in any length from 3000 to 30,000 
words. Previous contests were open only to new writers, 
but the current contest is open to professionals as well 
as amateurs. Closing date presumably will be about 
March 15, 1938. 


Learn to Speak and Write 


FAULTLESS ENGLISH 


BETTER ENGLISH 


By reading an_ entertaining 
magazine. You can become 
your own Engiish teacher, 
speak and write effective, dy- 
namic, faultless English. Let 
Dale Carnegie, Frank H. Vize- 
telly, Gorham Munson and 
other outstanding men of liter- 
ature show you how to become 
a sparkling conversationalist, a 
fluent writer and how to “speak 
on your feet.”” Read BETTER 
ENGLISH, 25c on all news- 
stands, or send $1. for a six 
month trial subscription. Ad- 


ress 
Dept. A. & J. 
BETTER ENGLISH 
152 W. 42nd St., New York City 


IF THE EDITOR ENJOYS READING 
YOUR MS., HE’LL BUY IT! 


Announcing 


HOW TO WRITE GAGS 


By P. C. Jones 


How to “gag up” every type of fiction— 
gags in articles—bases for novel twists 
—gags in screen and radio scripts— 
making your MS. entertaining—classifi- 
cation—analysis— construction— polish- 
ing—adaptation—how to sell gags—etc. 


50c per copy, postpaid (no stamps) 


THE WRITER’S LIBRARY 


7356 Beverly Blvd. Hollywood, Calif. 


A HIGHLY UNUSUAL AND INTERESTING 
folder about a plan to help you 
sell your stories and fact 
articles is YOURS FREE. 

JOSEPH LICHTBLAU, AUTHORS' 
AGENT, P. 0. BOX 41, STATION "H", 


New York City. AUTHOR & 


TYPING SERVICE 
In the Accepted Manner 
Manuscripts neatly and correctly typed. Minor 
corrections in spelling and punctuation if re- 
quested. Carbon copy, extra first and last 
sheets. Elite type. Bond paper. 45c per 1,000 
words; 40c book length. Poetry, 1c per line. 
Minimum $1.00. Mailed flat. 


MRS. ESTES HASKILL 
112 Fifield St. Phillips, Wis. 
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WE CAN HELP YOU 


Twenty years’ experience in the judging of 
manuscripts as editor and authors’ agent; an 
intimate knowledge of present-day market con- 
ditions, gathered in the heart of the publishing 
world; a personal acquaintance with practically 
every editor of importance in the United States 
—these should be of service to our clients, 
shouldn't they? We will give you intelligent, 
sympathetic help and guidance, and you can 
cpunt on us for absolute, straight-from-the- 
shoulder frankness. We want clients who have 
the will to go forward—we want to help them 
to go forward. 

Jane Hardy was formerly on the editorial 
staft of Macmillan Company. She is highly rec- 
ommendec by Harold S. Latham, Ida Tarbell, 


Henry Goddard Leach, Hamlin Garland, and 
others. 


Send for circular, and for letters of recommenda- 
tion from George ange 4 Lorimer, H. L. Mencker, 
— Farrar, William C. Lengel, H. E. a 

William Allen White, Marie Meloney, H. C. 
Paxton, Fulton Oursler, Thayer Hobson, Marjory 
Stoneman Douglas and others. 

INC. 


ROBERT THOMAS HARDY, 


JANE HARDY, Pres. 
55 West 42nd Street, New York, N. Y. 


CAN YOU WRITE? 


New authors’ work solicited. Only the best 
short stories wanted—all types — 4000-5000 
words. Complete details of our plan on accept- 


ance of manuscript, Rates by arrangement with 
author. What have you to offer? Enclose re- 
turn postage. 

UNIVERSAL ENTERPRISES 
4204—33d St. Cincinnati, O. 


GOOD CRITICISM 


The only bargain in criticism of a story or article in manu- 
script is that which returns to the writer the full value of 
the money invested by him. Criticism cannot always trans- 
mute a leaden story into gold, but it can, and should, point 
the writer to producing better work. For you and I sell 
what we write only when we become practiced in the con- 
scious art of writing what will sell. If this advertisement 
attracts you, please send for my circulars. 


EDWIN L. SABIN 
Adviser) 
Route 1, Hemet, Calif. 


PRECISION TYPING 
by 
MA Y 


With Minor 592 N, 15th St. 
Direct Copying __40cperM Milwaukee, Wis. 


PHONE TABOR 2701 


PROMPT SERVICE 


COLLEGE end HIGH SCHOOL _ ANNUALS 

- 

PPERens ZINC HALF-TONES 


Denver, Colo. Prompt hans Service for Publishers and Authors. 


The Author & Journalist 


Household Magazine, Eighth and Jackson Sts., ‘lo 
peka, Kans., is conducting a number of contests. Clos- 
ing December 18 is a contest in which prizes totaling 
$75 are offered for best last line to a Christmas verse. 
Closing January 31 is a contest for “I wish” letters 
from husbands and wives; prizes, $25, $15, and $10. 

The Richard Wagner Society announces prizes of 
$150, $100, and $50 for best English translations of 
a scene from Siegfried submitted not later than De- 
cember 31, 1937. For particulars address Dr. Ernst 
Lert, Hotel Barbixon, Lexington at 63rd St., New 
York. 

The Macon (Ga.) Little Theatre announces its 
fourth annual play-writing contest open only to resi- 
dents of the state of Georgia. A $5 prize is offered 
for best one-act play, a money prize (amount not 
stated) for best three-act play, and $2 for best half- 
hour radio play. Closing date, January 15, 1938. 
Those interested should write for full conditions to 
the contest chairman, Miss Lelia Jones, 626 Forsyth 
St., Macon, Ga. 

S&W Fine Foods, Inc., San Francisco, is conducting 
a weekly contest, closing January 5, 1937, for best 
entries by men and women suggesting additions to 
nine points listed on an official entry blank as guides 
to “perfect husbands” or ‘‘perfect wives.’’ Prizes: 
200 of $2.50 each week; grand prizes, $1000, $500, 
and $250 each for men and women. Secure official 
entry blanks from the company or S&W coffee dealers. 

The International Mark Twain Society, Webster 
Groves, Mo., offers a prize of $25 for best letter of 
about 500 words on “Presidents I have seen, heard 
speak, or met.”” Closing date, June 11, 1938. 

The Lion Magazine, 332 S. Michigan Ave., Chicago, 
offers $50 each month for acceptable cover design 
ideas. 

Your Body, 99 Hudson St., New York, offers $1 
each for medical witicisms and for humorous mis- 
prints clipped from newspapers and magazines. 


TRADE JOURNAL DEPARTMENT 
Edited by JOHN T. BARTLETT 


Brewers’ Journal and Brewer and Malster, both of 
Chicago, will consolidate under the banner of Brewers’ 
Journal, 431 §S. Dearborn St., in December. J. S. 
Danks, former publisher of Brewer and Malster, will 
become assistant publisher and Eastern manager of 
Brewers’ Journal, while David B. Gibson, forme: 
editor of Brewers’ Journal, will become publisher. 


Selling Sound, 480 Lexington Ave., New York, is a 
new Caldwell-Clements magazine for radio men who 
specialize in sound equipment. It is scheduled for 
publication semi-annually. Dr. Crestes H. Caldwell, 
former federal radio commissioner, is editor. 


National Purchasing Agent, 623 E. St. Clair Ave., 
Cleveland, O., is out of business. 


It is now Gas Age, instead of Gas Age Record, 
9 E. 38th St., New York. 


Space and Time, Weekly News-Letter of Advertis- 
ing, 234 E. 44th St., New York, edited by David A. 
Munro, is devoted to telling “the real inside truth of 
advertising,” and does not offer a market for con- 


tributed material. 
8 East 41st St. 


LOUISE RICE York 


I am interested in the work of authors who 
are not of the standard pattern, and in seeing 
work which needs to be very carefully placed. 
Revision and criticism offered if needed, but 
there is no reading fee. Usual agent’s commis- 
sion. Associate, MARTHA HARRISON. 
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Purchasing, 11 W. 42d St., New York, uses ar- 
ticles on industrial buying, but Stuart F. Heinritz 
editor, states: “Practically all of our material is done 
on special assignment by men actually employed in 
purchasing. Before sending any unsolicited manu- 
scripts, we suggest a letter to see whether the subject 
matter seems appropriate.” 


Ford Dealer and Service Field, 407 E. Michigan 
St., Milwaukee, Walter W. Belson, editor, is badly in 
need of material from the Atlantic seaboard, New 
England and the Middle Atlantic states. Articles 
should preferably be under 500 words, and illustrated. 
Payment is made on acceptance at 1 cent a word. 


Surplus Equipment News is the new monthly with 
national controlled distribution to a select list of 
20,000 purchasing agents of industrial plants, soon to 
be published by the Atlas Publishing Co., 150 Lafay- 
ette St., New York. 


Grocer-Graphic, 420 Lexington Ave., New York, 
buys no material, W. H. McCleary, editor, formerly 
with Drapery Profits, reports. 


Frank J. Maher, managing editor, Meat Merchan- 
dising, 105 S. 9th St., St. Louis, reports hundreds of 
suggestions for cover page ideas secured as a result of 
a recent announcement in these columns. One good 
suggestion was inadvertently returned to the author. 
Will the person who wrote the following, please com- 
municate with Mr. Maher? .. . “A picture of two 
mischievous young boys standing in front of a food 
store with one of them wiping his hands on his pants 
after evidently performing a trick of juggling the sign 
which the merchant has printed on his window glass. 
A curious woman shopper is gazing in amazement at 
the sign, which reads, ‘Potatoes That You Can’t eat— 
So Much a Peck.’ The implication was that the boys 
had removed the ‘B’ from ‘Beat.’ ” 


SELLING 
STORIES 
TO THE 


SCREEN... 


P has been my work for 18 years. I sell 
stories for the established author and the new 
writer—both published works and original 
manuscripts. 


I want published books or professionally pro- 
duced plays as well as original stories. Book 
length scripts are given special consideration. 
I can sell your story whether it be your first 
creative efforts or your latest published novel, 
if it can be sold to pictures. 


My new booklet now available. 
ADELINE M. ALVORD 


6605 Hollywood Blvd. Hollywood, Calif. 
Suite 215 Dept. 15 


A DOLLAR GIFT 


e 
Fora Writer 5 Christmas 
What Could be 
More Appreciated 
than 
DEAL-A-PLOT 
The Plotting Device 
and Imagination 
Stimulator, which 
Thousands of Writers 
Are Already Using. 


Buy Decks for All Your Writer Friends—Sug- 
gest that You’d Appreciate a Deck Also. 


Thousands of writers are now using DEAL- 
A-PLOT in their daily work. It is unquestionably 
the simplest and most convenient mechanical 
plot-suggesting device on the market today. 


DEAL-A-PLOT is a deck of thirty-six cards, 
ingeniously arranged, each containing a differ- 
ent selection of 64 plot essentials. To use it, 
you merely shuffle and cut the cards, according 
to instructions. This gives you: 


Two or more characters; their descriptions, 
character traits; the setting; the plot problem; 
one or more complications; the climax. 


The result under the alchemy of a writer’s 
creative imagination, is a story plot. 


Each DEAL-A-PLOT packet is accompanied 
by full directions, in which the originator (C. 
F. Davis) demonstrates the use of the cards by 
working out three complete plots. The notes 
and outline from which a story was developed 
from DEAL-A-PLOT for Weird Tales by Alfred 
|. Tooke, further amplifies the use of the device. 


PLOT by the Million PLOTS 


in a deck of cards 


Descriptive Circular on Request 
PRICE $1.00 POSTPAID 
ORDER NOW 


THE AUTHOR & JOURNALIST 
1837 Champa St., Denver, Colo. 
Please send me 


STIMUMATOR 


For Which | Enclose $1.00 
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Have You Creative Blindness? 


Creative blindness, fatal to most beginning writers, is inability to judge one’s own work. It 
arises as a writer’s reaction to his finished story is affected by his strong interest in the subject 
and the mental experience of putting to paper. The condition is common among novices, occa- 
sional among professionals. 


It is not necessary for creative blindness to overwhelm you. 
e@ Work with The Author & Journalist Criticism Staff as a client. 


The Author & Journalist Staff is made up of men who are successfully devoting much of their 
time to the production and sale of literary material, ranging from verses and short-stories to 
t 3 books. These men ceased long ago to be trammeled by academic theory. They recognize that 
; the objective in writing a short-story or novel is to produce something which sells, and is pub- 
lished and read. They realize that thers are hundreds of practical considerations, taken as a 
matter of course by “‘insiders,”” of which the novice is ignorant, yet which can readily be im- 
parted to him. 


hh They know that, for quick training, there is nothing to compare with a plan under which 
; & the student produces actual stories, putting his heart into them, then has these studied and 


analyzed by experts, who report in detail. 

% ; Come into The Author & Journalist camp. Let us help you. The fast service of The Author 

3 } & Journalist Criticism Department sends almost all manuscripts back to their writers within 

Me 72 hours of their arrival in Denver. 

; As Chief of the Criticism Staff, Willard E. Hawkins, founder and editor of The Author & 
Journalist, reviews all criticisms. It quite often happens that The Author & Journalist Staff 

is able to give last-minute tips on the manuscript market for the benefit of Criticism Depart- 


ment clients. 

The unique Progress Chart, which rates the fiction writer for each of NINETEEN WRITING 
FUNDAMENTALS, has been termed by many clients as itself worth the full cost of criticism 
service. At no extra cost, it forms a part of the complete criticism. 


All Author & Journalist criticisms are detailed. The only policy in force for length, or amount 
of critic’s time used, is that, irrespective of these, everything shall be done to hasten the prog- 
me ress of the client toward actual sales. Methods by which manuscripts can be improved are 
pointed out, the most likely markets are suggested. 


CRITICISM RATES 


& First 1000 words $2.00, then 50c a thousand up to 10,000 words; above 10,000, 
40c a thousand. Return postage should accompany. Fees payable in advance. 


AUTHOR & JOURNALIST CRITICISM SERVICE 


1837 Champa Street Denver, Colo. 


If You Wish Sales Service - - - - 


Many readers are more interested in making an immediate marketing test of their manu- 
scripts than in obtaining criticism and counsel. For such clients THE AUTHOR & JouR- 
NALIST Sales Agency is maintained. 


The Agency offers many advantages over the writer’s individual effort. First, it eliminates 
resultless and expensive submission and mailing labor. THE AUTHOR & JOURNALIST Staff 
examines each manuscript expertly against the background of its down-to-the-minute knowl- 
edge of magazines and their current editorial needs. If the manuscript is not considered 
salable, it is returned to the writer at once. A brief letter of opinion accompanies. 


If the manuscript is deemed salable, it is expertly offered to magazines in an effort to 
accomplish a sale. When checks are received from publishers, THE AUTHOR & JOURNALIST 
makes settlements promptly, less 10% commission, minimum commission, $4. 


To use THE AUTHOR & JOURNALIST Sales Agency, you need only submit your manuscript 
with reading fee ($1 for the first 1000 words in each manuscript, 25 cents for each addi- 
tional 1000 words) and return postage. 


The Agency does not market poetry, photoplays, syndicate features or columns, forlorn 
hopes, or material of limited appeal. Its services are offered for good fiction and articles. 
Address— 


The Author & Journalist Sales Agency 


1837 CHAMPA ST. DENVER, COLO. 


Send for free leaflet, “What Editors Want.”’ 
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